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FEFFSAB B HH AT B 5 5 T A8 il 58 A A B S8 T B
T, 92%I M 48 P S FH 2655 455 (Grabowski, 2016) , i 22 i - 4y 2y ik ok RA5 7555 5
(Knapp,2013;Jaegerss, 2018 ), i Wik 35 AR 5 1 WUMNP S5 76412387 5 L RIERFS, 138
TRAE VR U B 55 [ DY A0 R ot R 0 2 A o 55 51, R201S4AF LK, [R5
TGRS 5 A PRI S SCEE K T49% (Agnew,2017) R AG R 5 AMUAELL LI
17 RN WA S, ln, 22 M55 78] il FHRAE A5 00K A F T ARAE 7 i 2 L B
TS DU T B VAR ] SR A i R 1 A e T 5 A N A A Al (22
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BAF 5 Y Smiley A FIAUE A IRARA T 100 BB ], HAL201 248 (B A EE 1.6 74256
JCo ML AT WL, SRAMGAT S AMUAETE 938 Z A4 T, 1T LR AT 538 B C 2o — Rl i 275 5
MG o FAGAT 58 B N FAGAT 5 0 XUBE T A= o FAFAT 5 5 B 1 e A R L T DA™ i
Bt A R ARG A5 105 4 5K (Sumer, 2017)

SR, 5 RG-S 8 B S B A R AR S AN HIRR A , A7 SR AT 58 B B B e T 7T i
Ab TR R B, OGO U th TR ST S B S R S B R AG,
Pt , A SR B SR BE G4 5 A RBEST , RGBS A5 (AR 5 RO L]
Hh FRABAT S B R R o BT RS S AE S 5 AN ——R AT 5 85, B
RG-S BB A RV AL 5300, U LU AL B (358 rhei WA R A o 4
U 22307 LA RRIG QA , T ELREE BRI K S SR A5 755 i X N 75t L T fig
AR AR, I, FAFAT 5 1 A R sl S5 R A S

B, ASCE SRS AT 5 AR, 355, il STk 12072 (bibliometric analysis )73
BRI AT 5 BB o th T RAG AT OB SEAL TR B, 3 B RS AT 5 (o
FRIARAC AN K SCHR , AT RE- B0 2 2 09 SCHRAN A2 T, I ITTASF TR BT R 5 A GRS
a5t G A TR SEXTHESCAT TS A E P AT 5 R GERUEE . R, AN SCANBR T 70p< 3k
AT ol T ST, T2 M AR IS 455 b DG B ) BIAT SCRik

ASOR g 7 IR ik ) 5 E M LSS ST —& , REMBERE TS B XL
Bk o EAR , AR SCE) TS TTRRAE T LU R = S —  FBERAGAT 5 A S e 72, 45 B
A GRS FAE TS B IR i AAT T TG P , TE48 Hh RIS A5 5 SCRY Rl 32 ARk e
FEPR A AT RER 77 i) o 55—, 3 3 ST R0k B R RS AT S M OGS A BRR  JF L, 15 HH B
A FNEHT 5 BRI ICHITTE AT UH 94 2755 T R PR R S R AT S B IS 2 = 2
SCHR I o3 Ak S AL e e 1 SCR Im Btk , BB 1 SR A RS A5 I R A IMA R R At

SR UAREIHLN R =2 RN T RG-S 8 T S fh A B DR B )

P LG BB TS AR IS A BN I, O ELAR R 1 RAEAT 5 8 5 B A= B2 e Je
HALH o foe ) , S T ARSI I3 18] o AR SO B b X R4 5 B IS I R G B 5 9 40
XA AR FIT RFAGAT Z B AT TR BT IR A, XAl A8 B S e f 1 7

=, REFSEEMSHENL

R 5455 LASCI (American standard code for information interchange , 3¢ [E{5 532
BRAERD ) AT L H B0 20T DL R G A (Baids , 2019 XIFIHR, 2018 ) o H TRIGFTZ 1Y
TEAAEAWE AL, A5 RAG AT 5 10 SCRANET R, it H 25 F 5

ASCH RN A7 B9 200 R IR IR B 45 R VR N T RN A5 DR EZARK
Harvey Ross Ball T 196343110 8 (A5l AU Bl S , 25 856 DB O AT SC Ak ) — 5
a5 o M B B 5E — ARG AT 5o T 19824 A 14 5 SRt H BRI AT
SRR N L ASCIIF AT o [H 1, Rezabek FlICochenour (1995 ) ¥ R AE 755 22 Ay HH EF kIl 7
FFH B EAT5 0 19864F , H AHE N T FAFAF5 A5 0K, B Fr oy H BT, 2 XASCIRE AT
55 H X BUSCT NSRRI RG-S, R PRUE 3 A BT R B R A TSR B
SERERAT T 20 R, S T O YL P Z B A , H AR IGE B Rt T CF s,
201 14F H A BILINESE H 25— GRG0, B U5 5 QQA#H2 P B i in T RIFE IR 53R
TEELRTE o RAG AT LR SO0 B R 28 BRI &Y, B rT LU S a2 m o 1548, R 1%
FLRA AR BE 5, AN #1287 & BUOHA R S A = SR AR 6L AT DU T 38, T 9 5 5
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WA R LR A A xS e %1 6 (De Seta,2018).
*®1 FEFERELIKRESES

25 RHIE Gl AEARAEY

RaE I — AR ®© 1963

. FKXASCHFAF AT AL =), >, P 1982

B AT HRBUCE  mESATAL (0, (TD),(0) 1986
3G Unicode%t— it \1'5 :__: {:'}/ 204K

AP Al EM 52 @ﬂ!ﬁ {t_j_;\ T'i.. A 2011
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3 e TR N T e s -‘;ﬂ‘. o |

TE i UE T BRI L2 R A 2206 A DU 5 L mlfE 9 A RS

H AT & T RG-S 1022 SO AR T8 B — B0 B 08 (GG A5 AN, BB 5 )2 —Fh S
ARG RARE T U il 5 R R B RIOE S, B T A m s B A e & GRSk
BLAF,2013) B H NN, RIS RAR IR AL S Sty & D H AL S Y
G LT (RERFNE R, 2011) ST FRE N, RG-S 2 T &858 &8 1
LIRS (BB RAEDE , 2009 ) AR T, FAEAF5 W 5158 200 Mot EaUR S CE R
2 O H2E (MarengoF, 2019) LUK B2 25245518 2 2# B (Baids, 2019) JF H , IR Z E N E X 3R
TEAFT B RS R T MBS, IE RS2 T 58 o R, ARA 92 7T LA S 2B 5 48 12k
TIEEE R A R R R IEAT S I N A

ARICNN , FRAGAF 5 R B A ol 9% 8 DAL 5 B R A5 SE IR SR DA Rt i L
AT R AR AUE 28 AR B EE 5 747 %, AT BT 4 07 RIS EEIE S 3R EIE 5 .
TN 5/ RS A4S G 0, BB TAE M4 23 [al i i iy B, R 2 1
TH 2 5 I ARG GBS K4, R GRS 10 AW i A 4, BRI, 0 R AT
SR N RA R REZE R RN AR S 2 T E R RN AT S R AR 5T

=, REFSHRNERSHEARAA

AR SCHYFE SRS K H Web of Science (T FRWoS) A% & S8 A (HE353 05 , 3Rt
[ 25200741 H 2202148 H ), SCSCHkEd sk A A 10 19 g 2% 0 391 ) 5 CS ST ) (3
1795 , AW TA) 9 20054F 1 ] Z220214E8 1 ) o kT4 — B 73R4T 2R B WFE , 3 SCCHR
PA““emoji or emoticon or smiley” A 2 i) , K 5 il AN 15 “sticker” B9 J PR 2 “sticker” 27 2211
AL AH I SRS HAB R B AT 5 1 SCERE G 5 th SCCRA“RAB A5 3R 6 R R A .
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SRR, Rl SAL 27 At LU RGE 5 7 55

(=) R BRI S IR

AR FAE TS AH SIS (R A S TA) 8, AR S i CiteSpace 73 il % _E 3R rh g SCSCR AT 1T
R RIS ST Hr (WL 2FNE3 ) o S HER SRS A BT i 4 SR vh | SR 22 [R)AH B OGHKR , O HLFI 284
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MR ZE N TRAE S BRI AEa R Gk 5155 LLUSIILE R (nEl4) .
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(Tossell3F:,2012) o HEAh, ARl 2 R M F AT AT 5 Y I 2R o B A= A5 (2019) 20 Br 1 1A
FERIN I B R B, 5 AR AR L, 2582 Ze A7 S P 1] T T 94 sl A 18 7 T 9 28 A 2 1
FFT , AR PRI i (0 PR H IS 8] U B AR AB 455

PNGLES I

Hall%5 (2013 ) & Bl Facebook 1/ (41 i) 1 55 11 F ML 555 2 8 44545 O (8 FH B3R HEAH
PONEUN L TE RN W e A R N AR e R e PS I S RN R A [N S AN
ANEBE AL, A1 TP 22 O R s A R AR AT 915 B (XudE,2007) o BEAT,
Wi (2020) T3 AP0 e B, At 58 A R ) A AR i) 7 I 288 30308 v (SR AS 155 25 i
=, AR AR T A B T RIS S S B AR AR B 1 A T2 16 AT
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1. Xk ZE

SO 2E TR RN AT S R A B R R SR S R s S U )
A2 Li% (2019) 3 T Hofstede i H 14 SCACHE B FEIE & B - 76 S AU BE S 5 i B B\ ki)
FEI S, AARTE Z2 M il 2R3k TH AR 26 P R AG 4545 5 INAE M B e MERLRE e M A L H R K
L SCAR I E R, A 22 b ek B 1 45 1 1 445 . Chik T Véasquez (2017 ) &
U T30 22 5, s A & 0T TG A TP IR 88 {8 ) - I X 3 R 455, 1 5% ) X DU i
] T VY R AG 7755 o Park S5 (2014) R BOR B HAR 3= SR MATE Z 1 ffi 1 H 23000,
Mk A AN 3 A A AT Z2 1l 52 RASCIIFE A .

2. 1B

SN TS

FNERF S 5 B 56 2 AH S LinfIChen (2018 ) & M 12 18] RSB ALSR 432 BE
BT, WA T R A SRS 5 0 Bk &2, X S R ST S A R TS A2
] () AE R 2% R R A IS 2 A T (o B R I A5 5 15 B EL A Bk A= ) o kil
TR R (2021) KB, SERE P AR B AS TR EL , A PRTE R DA 400 S 52 It st fef FH 15 77
SRR E R FDRAMR U R AT XS T 2 A 1

(2)VA N5

S5 4155 0 510 B 7R AR HE , AN ) T LA RS R S 18] A 78038 4 R 5455 (Derks &%,
2007; Xu%,2007 ; X2 K%, 2019) i B, LME S5 R 160 9 TS A i 5 55 v, 2545 S i
i/ (Derks®, 2007 ) o §8 AT A1, Y4138 T 7] 5 19 S R0 X R I -5 1 it FH A7 58 B0 o

()&

Kaye® (2016 ) & BSR4 2865 FH P 55 555 P R A2 K IR1 /NS 1 (RS R
FH P G 455150 FH O fe- 50 5 3 e 28 15 FH P AN [] o RLI , V0388 A S A 5 i e 5 445 ) ol
B RR R TIBNE 2, I B9 52 A 0 1 A PRIE R THE TG B8 LA &
WS 3% = A7 T T 8158 (Kaye®, 20165 XIBRREFIXI 4 0R , 2021 ), fH 2, X =7 HY
SN ARG AT 1047 R ] A5 44 i AN 4

(Z)HLHEZE

Kaye&5 (2016 )3T [l JaA A A FHRAG /55 bl £ ARG EIEE
RO DT RC A S G B, Hrp R W 200 & S YAl BRI 25 i E SR AT T4 H .
Liuf1Sun (2020 ) & BLAARE IR IG5 RSB T 2816 24 LAAL iR 55 1A e 2Rkt e 1 18
U7 RS U LA % 445 AR 1 308 A5 St X TR AR AN X 45 i (2020) 36 F A FABAF 5 I AHSCIF 58 I3 48
RS T AR TR R (R sh LR B AR LT DU AL (5 B (RIA R JE 4 08 k(s 8
SRR SCFR ) GRUE TR (IR 7830 RS RN BRSO 1 28 ) SR AR GRS 4o
P ) LR GE SRR (75 24 3 i B) 5 9 B s S) o

AMEHEZ SIS R Z W TS RS H TN Z R —, 5 B M
L, oM SN S F R A5 el T AR o5 ., 5 PN I A ANACAH B, A7 ] A A [ el T 3
T ALK 7R AR HUR 8 s SO A TE 2 22 55 SR A R I MR UL, s it
IR B AR S (o e SR S5 Ok (FUE:, B T4 SCFRI I B A C 35 25 57
(LiuFSun,2020) .55 =, 52 NI, RIEFTS 06 gL 32200k s 5 I A s TAR
PREEEE T, FAFAFS 600 B 0 F 2R85B IR R, 2020) e  AERAMAS
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AP S R T3 I, e B B 2 SO S R A AT 5 A (TR B I (LiuAISun, 2020),
T ELAF AR A B E 2 645 10 0 P BE A s Y 83 (R AR AT 8=, 2020)

f. REFSERNEHEEEREH

FELF ST AR P AR ST 5 A L 55 R A B 5 ) 45 o TR A R A 1
(UWLIEI2FNEZ ), X B RAGAF 55 A2 B TR IG 155 A SR i s 24k, P4, RIEA5 8
B R SR T B LA R RS AR A A A, 5B B RL R I AU O R, TR
FFT R 5 880, AR SC B RSG5 B8 I A= s il

TG, RN B SR O R B e U DA R SR 3T B R RIS E
BRI E 2R RS B SR RE RREW L S B S B R RN L R EY .
HWR, T FRIBAS B B P 054 A7 N5 03 L R 75 8 25 R o i R FH 2615
FF5 MU 2 B 2 W SE TSR a1 TH 9% B A5 0 A5 B DL R AP 5 T e DG 2 G RIIRE, ft jA)
FHRIEAF 5 A M A WG 26 (RS 26 5328 ) AW IH 238 10 T RE JEK T A 20 38 % L )
AEE (IR o

AR SCHET SR RIS A 45 S (UL IEI 2 RN P 3 ) 5 % B0AT SRRk B4 2 P 204, W B e 15 4°F
BRSPS K A R AR (DL ER2 ) < A R (S LR A O R ) R
BRI LA SO SRS R (IR ST S B B 20 T ) .

(— ) FRAGFF 5 B AE S A B 5 ) S L

FNELF ST SR AE AL A AR A 7= i N 25 (firm-generated content) UL KB % 56 R & B A
SO B A, AT S A b R A 0 P 2 T el FH SR AT A5 R 9 A R o AR A T B
W, VHE A G 2 MR RN IS RGBS M E B AR T &80 a8
(DaftfliLengel, 1984 ), KM, £ SCA A HZAGE AT 538 & T HAE B FEE B, Dmifi1siE 5%
BN B 45 5 R A (Hsieh l Tseng , 2017 ) - McShane 5 (2021 ) & 3R 5l MLZE 41 22 B4 & A 11
A2 il A 55 RE A 12 5 TH 2% 3 RO B e, AT S 2 A S 5 (B 5 k) 1
5, RS R Z BIR AN 75 5 3OR X R IR Y RIGFF S0 TSR Z R RN
5 SCAR AR MR R i) T 3R B B S5 v A S 5 Be R E R R A RIS
W T RIEE 50 #2506 %  Hewage 5 (2021) & I 5 X FR B R G /55 A0 LG, 1
B N AEXT IR AT 5 T 1 2 1) 1 4 i, R DR R AR X R I A7 5 S 423 AR T
1 o 5 it SRR A 2 A 2R A 118 P2 T S R ) TR 2 AR A5 A L, it At R AR X B A R85 157
S, A S SR TREME I G RS SR

LY, i J T A 2 55 L R T 2 2 AR B 54T R o it WL T 2 T P T B R I 5 T 0
e 5 S AR R DA H = T 2 0 % 3 I A LA B K ) B R (Lee fHsieh,
2019) o AEAE AR A b F A A P 2 T8 2% B 0 532 3 1 AT SC 4 T 7 s WA in 1 i
H AL 57 2 i 28 5 10 R 1EAH G (Kim 4§, 2019)

PRI, I 28 7% A AE 55 90 2 25 V) 38 B[t FH 215 4455 X0 0 2 2 7T B ARG i) EAS BRI
(emotion as social informationtheory )¥& 7 B & 1% # 015 46 BE S BOS 15 B IR ICE G 45 5 x0T
T KRN B HEREHLH] (Van Kleef, 2009 ) o AT, T 26 A H S 2R R S5 4L Y B m Al
W 265 % iR 2 45 5 T B 8 T, AN = T T SR B M BG4 , kI T & IR 51 5
4 %% 12 & (SmithfRose, 2020 ), i H., 510 T 14 2% & % & AR 53 AR 5 IR 55 1 5
(Li%F,2019)  HAKIN T, 247 2 00 V8 38 o R A R R AR iy, B T 2R8Ik A 5 N 4%
MR 53 B BBl A ZR I — BB, D28 25 RN 53 ol FH A 4355 2 4 o8 T 2 1) B L
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» A REAEA S WA A B P 25 R FH R B AT S RE S HR T
M&Mwﬁmm>ﬁ%§$ﬁ%5%ﬁ) W& SS

AN T Al X BT R AT 5 A EL, i R FH AR X B

Hewage(2021)  HIZENEF ST, 205 2 ST Rere s E% TR 55 s 25
%)
e L S
. S i A L T S R R T TR S e &, T A
LeeRlHsieh(2019). ) vt ne e 32 P2t 2 LA M SE2 1% ) B Ef%ﬁ@“w
TEAE RS RIS AR LR B e SR A & PR TIEE
Kim%(2019) (928 F RS AYI B RTD , T HL S AL S I % (454 s e
f— FEACE £ H S T AR S I
(o FH A 5 B R 46 2 TR % A T B A LA e s
Li%(2019) F R B I, WA T R LA B R PO T TR T 2 X I R 25
24 JIR N B R R S AL I 25 ) 2
. IR 45 BR300 2 A (P R A 2 R 45 4R .
SmithFIRose(2020) g (a1 2 . IS ES
" UL B RN 5 RG22 160 e S B RN G e
VI Q021) e v e 2 05 B
5$@%&@%£%%vmw;%;@m%%mwrV§?ﬁwﬂgw%
MaiWang (2021 ) AR FH B L ) BN 511 804 VST 2B T 24 0 %g%;mwg
& @ﬂﬁﬁ%w%aﬁ#W%ﬁﬁﬁ%ﬂ%%%ﬁﬁﬁfﬁ“x =
%ﬁ%ﬁﬁ &

TR T ——
Rh@mm%ummégggﬁéﬂ{%*@%i%ﬁvﬁ@%ﬂwmﬁm ——
Das%(2019) TE) A S A SR T I 2B AL B S T S

I B Lee(2021) Facebook i (14 Fh i FH 14 5 vl BERRAR I 2R & 1) WL 25

SRR AR, TR 125 0 2 5 1A S R SR e
Gwords @ (2000)  TELCRIPE LVRISERS AR 8 T LHXTHIOKR W70 IRt
(9IS E U388 T T3 S R 2 ;ﬁf T
ettt s T AT RENCE R RS iSRS N RS2, .
Fﬂﬂul‘l‘ gti(2017) }J\ﬁﬁ{’%iﬁﬁi I/ﬂ: T&ﬁj*ﬁ{?ﬂz{%o j(/f’t,fg?é
e BB R T4 S S I B A A BT
M4 (2021) DA 15 5 S5 1 7 S0 HLE R
Tang(2020) AR B E ARG A L T TSR RES RS UERS 2 I B
& A B R BT 2 [ A 1 T 25 )3
(o FH B T B BT 0 1] 45 B o e 0 5 k)
Jaeger:(2017) I@mm%%MW%%%ﬁ%ﬁ%fﬂ@ﬁﬁerT%%Wi
s $tﬁL\ﬁm%¢ﬁmﬁmmmﬁ%wmﬁﬁﬁmr
g Rathan’(2018) Qﬁ%rTFm“ﬁﬂ&¢$m%%£MMWﬁFWﬁEﬁ@ﬁﬁ
A BT A B T ek e S A 2
18 AT T L
R ota) R RRHERATAE S BRI BT 6 S S TT

TEXT R SO AT B M AR A
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I 55 IR 55Tl R B o AEUE: , M 2 AL AR RE T RR T, BV 28 FH S5 MK IR LY
H RS T KR —H 5B, I8 % IR A8 R 28 4555 2 BRI 2 3 i BRI R ) 5 IR 551t
B (Li%F,2019) JE T SIS R — A AR — SO B8 R I, 25 W 26 % IR 51 R IR
55 SR )71 B B TERKET , (A5 455 BR S 4 =0 T 0 8 1 v A I AR RN A5 PTG
LN TR T RG-S 5 5 M RIER R AR E MRS R 58 b, TR R IS4
IS, NI, SN sl PR AT5 A0 LU, 380388 IR 55 I T, X128 25 JIR At FH B 1 A R85 147
5 55U DR TR S B T T R LK 5 TE AR, R T S R RS i AR S
TIA 7 E (MafTWang, 2021 )

()RR B AR DRSS v i s i R AL

INFHITMJEFEIE (the cognitive tuning theory )1 B M {75 B FRIE (affect-as-information ) Y
FEA BN R MG LR R T AR B R 5 AR 1 B 17 SRR sl Rt B, X e A 2 4k
REENE S (5 B AL HIE 72 (SoldatMISinclair, 2001 ) o K FIA MBS , 4T S48/ T4 2%
HWE BN Tt 2 & T IR r B FPE (Huang®,2020) HJE , RIGHFS 5IH
FINF 51T R Z 0 B RS R B PR RT3 LT % B W 256 55 [
R RN LT N 5T E B 2R (R KU vs 51 R KRS ) I 28 BRI Y T R4
XHE BN T e 5 P8 B A F: RN o BRI 7, B XURS 2 —Fh LS 1 R BB
2, FEF s [RGB 2544 Bk 222K (Jones FllGoethals , 1972) , 471) 3¢ XURS &l F 5 ke itk 44,
EAS — 7 e Rk SE = A B (DU o S5 TG A5 A0 LL , ST (5 B SR XU A9 1E T
Ve, B RG5O A FH B = T PR i B FE s ST (R B2 AU XU 1Y TR B,
TR IEAF 5 A RS TP A T PE S ANV RIS A EL , SR R B2 R K
K& R IE IR I, R RS £F- 5 B T TS r B R, R B R4 38 n T 2% & 10
INFIHHE, B T 5 BN Tt s MiFe (s BUR N R KA 1 T 5 B BT, IR IS5 52
TS R FE , RUA TSR RIS A58 15 BN TP (Huang %, 2020) , b4h, 5 1E
TPV AR EE , 67 TS P s 2 155 4555 X G 10 2 %) s i B i o X AR 5 B T 9%
B RG50S T R B s A B 2 . A WIS T T 250 1T 24 A LG, 6T ICR
W TR B R T 5, R AT S50 TSR T S5, WIS TIN5 1T R R . 5%
A E TG 2256 O TH P B A L, RS AT 7 52 TS T TIA R A R S M S T B, DA TT 5% )
T 51T 2 R (Manganari®s, 2020 ) .

(=) RGBT S a2 AL

FENEAF AL 5 i B R AT DA S T 2 S B S N R R A S AR L
FBW RG0SR T IHT S BG4 , S M He & 1 0S8 B a2, 5 S AL ™
BT 45 A LU, G AT X R 25 5 W 3K 2 B A 5 ) L FE 2 AR AR S gy T 4 vh i 38 (Das&%
2019) SR, X TAESE -G HER 94, RIEAT 5 XHH 283 052 0 w] B2 P vl Y, BEA AT g &
TR P52 T oA 7T BRI AR PSR o (A, Lee ™ (2021 ) & 05 AME RS 7540 L, ZEAPEAL
TR EE R AR A5 ) v (P ARG A5 BRI T 9 9 38 R A SR, RT3 e 1 IS 5 A
PEAGRR B A i R R ) rh B AT T PRI T I SE L

(V) FAE T 5 B8 a2 e S AL

RAGFF T B AT P 281 52 PO 28 35 7 R 52 ), B PEL TG 58 Th o6 TH 25 25 A 52 il
T B8, RIEAF T X T E LT B I 2T R A . Gwozdz 55 (2020 ) & AR B i bn s
SRR AT S T LB B SR AR S (AR T T X e B YR 2R i
Gwozdz55 (2020 ) X{F: T RIGEMT5 BHIEL T IESE A2, (B2, R EEIR R L L
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DL R B2 AR e 98 HoM R T A 5 R4 NG B b B = A i i iy L, B S TR AEAF
SR IRTST TR LR 8 1 B o0 32 (I 322) , % T IR 588 1 2R VLA K H A 2R T
RIS LA

R, FAEFF 5 X SAALHE 5 7l kA B ) o (il n , 8 5. (2017 )48 H 3L TR B 38
PTG R R R GRS R E S5 NTMERE AT Sl HESIAHDE ™ L & R LA, Bt
25 (2021) & IR REHLALTE & B - 20 T 9% 8 B R I R s FH A 4475 1T DA R AT 12 S A5t T 38
B TRSE A I HL, R RG-S R 25T 85 (5 B AR I0E TH 28 M BRI 46 , DT, 42
1R B R F AL T R

() FERFFAEHE B G T H

Vidal&(2015,2016)73 17 T IH S8 TEHERR H & A0 9 5 B WA I HESCR I, @M R IS4~
SR B IR B T — A B Rk I T 2 X R I T X S R A
A BERENE BN B YA AT ) T B3, Desmet (2003 ) 1 & T 1% 26 & 1.5 (product
emotion measuring instrument, PrEmo ) , 5 Z M LU, 1 2% F X RAGAF5 BN, L2 E 94
XFRIEFFS 1) IZ 4 H] (Luangrath?5,2017) o i1, Jaeger45 (2017 )t F 175 4554 Sy ALt )
VA A5 BRI I o 2 5 S UCRES [ EE AT 28 3 S 245 , T T R IR RAIE AT 5 i RAERAT J1HBIX
O3 T ORI 2 i ELH 5 SR T S Y AT EE AR Y o1 HL, Tang 55 (2020 ) & AL 25 15 7%
BRI TRA ) 45 SR A- 54 8 T AT 2% v ot [z ) T e o

FAGF S ALREAE F I &5 28 19 T IR RBAE R X SCAE B B A T 1B o A sl 1) T L o 46
1, Rathan® (2018 ) FE 43T RE b ™ il P A P 20 Wa TN 2 3 i G 4 it R v 48R 11 ek
AT R R FE A W A O EL, RIS A B R A B W T e ke et ok 28 A
NS IR B AT T XA A AE (2014 ) B H — Pl RAE AT 5 M M s BB i o 2 s, IF
H TR BFFEIE R 173205 0 i SCAR A 745 S A RO B

N ARERERKRE

(—)WFEssie

AR SO PR At B R AT 5 AT BT ST, R GEHIAT 5 PP IR R AT 5 B R TR T L S N T
(31 FRAGAT S I RT I R b, AR MR R o 2 R S AEE
B P AR ——RAEAT 5 O H A RS AT S S 8 LR O L] A SO E A BT
FERI: (DFAEAF S THEA T T8 QRS M A T2 LRSS (230
PARGAR AL o th T RAAT SIS 0 A e 522 4, RG-S i b2 22 1k .
W, JE T RS I R ST AR SCER T RIS AT 5 RS e o ()RG5 AR A
ALAEA RN R (N S5 N AR R OO GRS LR SIFLI R, SifL R 53810
FESE AT R Z 8] B 5 B R R R S e P (3) A AT 5 Y S AR S Bk 1
TGS BRI S HSE M B o AR SCHE T SC B TR SR 2 73 M A 285 53 55 0 B SCRR Y S 1 o3
B ER S AT 5 B S TS SR RN TS S U T B O B VR B L A
B R S B 2 G AR ) LA T S I 7 LA 5 0l 2 I 2 i TR )

(Z)EBIA /R

LA FRIGAT 5 R 7

ARSCHIBBE K B WELH B 5 RAE AT AT M B I 3R, 458 Lee MHsieh (2019 ) & IR
BB R 2 O RE R SR LT T B S A AT O R, DT, BTG AT 5 I8 T LIES BRI AT

OB [ T4 FH emoji B35 5 6] [R5 3C, ORI I - https://www.theguardian.com/us-news/ng-interactive/2015/jan/20/-sp-state-of-the-union-
2015-address-obama-emoji,
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S P S A IS YIS I ] BT R DAk B4R R SR AT (5 AR S A B Y
S

205 TR B A 7S

TH R H BRGS0 R 5 X2 B 19 B 1IE AR G (Kim%F,2019) s TS Ml
RO B P RIS 5 BE M HE = T 2% 4 e (5 BB A M (Manganari®s, 2020 ) , 1
HAFRAR AR (B3 18 9% 2 0T I 26 3 3l 22 TEAR G (Kohlid, 2004 ) s X T HLFTF 5
B2 MR 552 P2, 27 9% 2 EE A T 3 o R v A R AR T ), X4 B M R 353t A v (i FH 3R I 45
SxB T B E XIR S5 B R AR , YT O S A AR AR R B, 28 %5 R Al 55 ok R fel
FHFRIEAT T 2 AR 98 % IR 55 B 3B (Li%E, 2019 ) 5 il 78 451 15 11 42 1 1 M1 i)
filf AR RAE A5 RE A4 o TH 2 B IR 55 B 1 5 W S R, (HU , Il 52 4 TRAR 39 PP s fiff
ARG T 5 2070 5200 (Bh RS, 2021) o FRE N B SCRURRER T 41, RAB A5 2 0F 98 5 43 BT
TGN A T L, TR T & A3 G0 A M- fEIE S H Re g Rk
H R LA 5 A i 5 8 S A G S R IER S AR Tk S E 8 B

3XF TR S G AR N AR R R

AR 542 B A N A Tl R BT S AT e 2 AE BRI A2 ), L AT REAN 25
TSGR S IR AL A R TS TR Al RIS AT T BB S B i TH R i WK U (DastE,2019)
{ERAER T 0% il RAB A5 7T e B (I 3K R (Lee, 2021 ) o HAVR, i RLAE AT
ZE EME RS ENREM TRBREESHEES S (W% Bk 559))
(HsiehF1Tseng,2017) .Hewage5 (2021 ) & IUAKI BRI R AE £F5 LEXTFR A A5 755 X1 H 28
Z 50520 T 2 R, SRS SO A B A R N A TR S T R A AT I, R
TEGIE NS Th i B 508 R B 5

4N F 7 S A R

i RAE P i T RG-S Be 8 7 AR BG40, FE B AR S L S IR RS AT AT
SR T LEX G SR K SR A 3K i (Gwozdz4,2020) , A1 U e B il RIS A5 5 REE F%
RS R BT B B T2 A (R 45, 2021) o [RTIE , SRR 7 iR 1A S B il DAAE R T 38 53 1Y
P Z S GG R RIE A 5 Lh e B8 B

(Z)ARKeM5T Jre

BARIA X TRIEM 5 IR CEHUE T2 A M ERN R B 2O A VT 2
IR B AR

L — 2D B R AR - 1 N R

KT REMF NG E LR G —, BIRA UG T RG50S 3 HZ
BARRRNEFT T 1 Jreit A8 F N A s A8 Ak, AT5 9K Pl e B — 20 W L N e o IR T 55
I3 MM R 2B AR RG5O B R T ST B R 0 RAB £7 5 217 T L (Huffaker
45,2005 AOCE AR 2, 20115 BORTERE, 20135 Lis, 2019 ), & AR5 (T T R4 19 A T8
WA A, A .

— BRI A PR R OCTE TR LA BULE R IERT S 1 S, 57— o iE P b e T 5
—2E BRI RG-S N, B PSSR — IR B N R RT5 10E o BRI R E RAFAT
SIS B T8 78 3k Se R RAF A5 MR R I, (AL ] BB S BOC SR IEAT 5 & R rh iy I T
SYERE LS A0 A, — 5 THZ R RG-S IR 2 DL SN st AW 2 161775
1) PR PT RE B A LR R 5 AR AT AR A, O — T R R AG AT 5 5T © 400 S 222 Bl
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(Bai&§,2019) o AT , AR ABIFFE T LG WA T R A TR I 5E 2R 15 1555 1 P

2RI FAE A5 09 K R 5T Ll

AW IR G HRAE ASPERETT SO LA B3 A5 2 1 T T 52 A Al 2R 1
TS 2R AT 1P 2 5 2 ) R R R

Ljubesi’cHIFiser(2016) & BLHUN A a , Bl , 51 5 F1 NI GDPAFHE R4 5 RG-S (AT
S22 SEAHSC AR, X TN G HRRIE 5 SO 2 mT s2 e K 2 BRSO A SCFTE 22
PERI AFRS R R LA SOE T S5 T TR 2 WA LA SO AE R 2R A s ma A 2=
TEAF5 T AT A AR 50 X TR B B Al /8 2 DA R ol V) 388 55155 455 v Ay s i

ATFRE N TAMER BT, A W58 3 2RI S 45 F JE AN F B2 EAT T R (Hall 3,

2013;#%30, 2020 ) , {H AR A AR BT (1 AnPIcm ) & 15 S XAl ARG 75 7 A= s i 240 1
ANTERE B = R TFIESR E T, A B AR S 58 A AE XSO N BR G 2R I 1B B LA S A 38
T-EX = AT THE (Kaye ¥, 2016; XIAHHE X AR ,2021) H 2 X = A Jrm I 3EH.
SEMA T AT TR A5 I TR 2 Anfe] i AR AR SEma AL A B FEA A it — 2D AR
RS, N T RAGAT 5 (0 HAT P AT 32 5 T A 2 20 1 T AR ke B A S A 45 SO A
A5, HA LinfiSun(2016) 5F TR F3E , A X T RAIGAF 51 FH N 90 58 sk = X
HESE D FRMLHI DL GH R AR AR

3RABRF RN BB sZ i S L

ARG TS T 7 2 A s el i A TR R B B, AR AT L LA LA 5 T T J bt
5 — IR RG-S B AL TGRS B OC T RN 55 5 8 RIS 1598 LA 4%
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TRIGAF T Fr = A s i A oY £ 2 R AR FORN R 2 SO SR R G , LA DB
Ky T MG 10 (LeefHsieh,2019; Kim%5,2019) 4% 17, Lee filHsieh (2019 ) LA K& Kim%5 (2019 ) %)
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A Systematic Review of Emojis Research and Its Prospects:
Emojis Usage in Marketing and Its Implications

Zou Jian, Jiang Xiaodong
( College of Business, Shanghai University of Finance and Economics, Shanghai 200433, China )

Summary: As emojis have penetrated every field in daily life, they have become critical
management and marketing tools. With the popularity of emojis, emoji marketing was born. Emoji
marketing refers to the marketing strategy that uses emojis in brand management, advertising, and
product design. However, despite the rapid development of emoji marketing practice, the theoretical
research on emoji marketing is still in the initial stage. The existing research on emoji marketing is
relatively small and scattered. Emoji marketing is closely related to emoji usage. Therefore, this paper
systematically sorts out the antecedents, after-effects, and mechanisms of emoji usage. The after-effect
part of emoji usage mainly analyzes emoji use in marketing (i.e., emoji marketing) and the mechanisms.
Emojis include yellow smiley, ASCII characters, kaomoji, and stickers. With the development of the
form of emojis and their application scenarios, the concept of emojis also changes accordingly.
Therefore, the concept of emojis needs to be updated with the times.

This paper firstly sorts out the concept of emojis and then analyzes the research panorama and
overview of emojis through bibliometric analysis. This paper is the first research that combines
quantitative (i.e., bibliometric analysis) and qualitative methods to sort out the literature related to
emojis systematically. The findings and contributions are as follows:

Firstly, the concept of emojis in this paper is that emojis are non-written language symbols used by
consumers or marketers to convey information, adjust the atmosphere, realize entertainment, and meet
other needs. Emojis are a proxy of emotions. In addition, this paper proposes possible directions for
improving the concept of emojis in the future.

Secondly, this paper uses bibliometric analysis to show the current status of emoji-related research
and points out that the existing emoji-related research can be summarized into two categories:
influencing factors of emoji use and emoji marketing.

Thirdly, combined with bibliometric analysis and qualitative analysis, this paper shows that: Emoji
use is affected by gender, age, characteristic quality, culture, social context, and motivation for emoji
usage, and the relationship between motivations for emoji usage is moderated by other factors
mentioned earlier. Emoji marketing is related to the five marketing fields: advertising marketing,
product design, word-of-mouth marketing, brand management, and research tool of emotions.

Finally, this paper guides the emoji usage of online platforms. It provides practical implications for
marketers to use emojis in emoji design, advertising, firm-generated content on social media, and
product design. And aiming to guide and encourage future research, this paper also summarizes several
potential research questions.
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