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“IEE VXL B 2 AT H R FR AT R SE A ) F AR TH 2% XUBE Y 4K Tk
1 (perceived coolness ) &L 28 B A AT 7% i ELOK Bl ), IEFES |40 As) 18 714 9% %2 (Nancarrow
85,2002 ) o 1 25 2 X W ST 1) 7= i ARAS IR B AR 56, VR B R I 19 N (Belk %5, 2010 ; Warren
85,2018) . [AIET, BT BE A T 5 31 3% 35 0 DG T 38 & RN 1 B2 T Ak R 0 SE S )
(Runyan%§,2013; WarrenfICampbell , 2014 ) It D4, 4l ke e 5 400 Fits S8R 76 B a5 e R L 62
FETF AR i Bk 55 (Sundards:, 2014) (BTG 0Y) 4 S I A & UIE 4 (Rahman, 2013 ),
o, 46 A ) AL A it B 5 Mate X ELRE I, T 5 £ Bl 5o R « I PR AR S G ST T
Tt ) i R 2 o 1T DL, 3 2 A b B30 i B 0 s L ) T R

B TR ATE B B H 2532 2 AN S A ST XL 5, Q0T 45 %50z I SR IR A 535
e MRS AR 1) B L S R ) 1/ 222 3 L R 83X — R AT , DA R A A 5L PR e T
R DL B JE 3085 T TR AT T 38 23R, IR IS T AR AR o st A 2, H R 2 X i e
I8 R R G BR AT (Mohiuddin®s, 2016 ) , X 76— @ FEE_E il 2 1 Tk B0 A0 A B S i 5
FAMFFE 5 T 10, R SCHE 22 298 b [ Jo A P22 32 A8 (4 A DG AF 5% o ELAAR T 5, AR SCCHS B A5 11 3

ks B EA: 2019-05-05
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T 0 AR R R R T SRR ) DAY TR - 0 R ) T AT 5 05 28, I SRR T RE RIS T 1) ik
Fro b 5 B, LU AR RIS AN A B S B B 7 o

. “BRERERR

A WEIE B, B 0 7= He s 1] AT DLIE 39 31 23 JTHT K £92000—30004F (Majors #1Billson,
1993) BRI 7, 56 T By AR IR , A = Fh 02 A0 A5 o 55 — Rl Ay, 3 B+ 22 18 1 Wk A
(e ez Y R AR <IE 244 81137 (Southgate , 2003 ) ; &5 Rl LS ANy, B fe i
BRAER % B A CE R Z A5 ), Bl SOR—Ffre XUz = iR 19 A 76 73X (Pountain®:, 2000 ) 5 55
R D CAEEEE T, AR AR XGRS s BB SR 25 (Thompson, 1973 ; Pountain
25,2000 o HFT, 55 = RO A3 5 T A0 R 72 (AT, B4R (coolness/cool ) AR &L
VTSR SCAk , AT 3 SRR O 0, S XA 22 PR BN T R A 7% PRI —F0)5 2K (Pountain
45 2000; Nancarrow?s , 2002 ; Bird fl Tapp , 2008 ) o ftifl T4t FH I 235 N CoB AR I ZSBE

SEBR b R PR AR A S AR B AR RN WS B AR ST IR AR <R T T AL
ME” (Thompson, 1973 ) . CLiffF1Green (1994 )48 t , 7E 1940 A, WS A7 4 ARGFFI 4 AW TR
SO MTAE20 2R 304EAT, Bk 1N 38 [ — AN 2D i, A W i LS R Zhit & 8 2014
A04FAR, Bt BN B35 AR A R A A SR ) —Fh B, I A SR AT AR R S5 A T
i (Belk,2010) o 3 B (4 T £ 2675 Js v L B SE RN 31 35 A0 10 42 1)  FE 20122 604 AR, R 22 I 11
SCIRER G A 36 E AR 24, Hetn A i 3 aash e Scfkis s (RAGE sh Ry ) Je i 14 it
SPTB S S, A0 E B RO RIRE 2 1E 2 (Frank , 1998 ) . [RSE, 76 7 b8 45 2 Y
ST, s e TR R FH A A B S B = R BB 505 5, R SIS A 0 9%,
SRE T BN AR B — R 7 28 (Nancarrow 55,2002 )

I, B8 RS TT A 76T 3578 8305 2 PO B0 <t At A B TS e Y2 g FH 7=
wh T RSO N A AR 13 (MohiuddinZ: , 2016 ) o 2020 804EAY, , B A AR IR A Ky
B 2% 00 H bR T 3, OSSR 32 SUARSS &, T HE B T S 2 7 2 ER 0 2h & R A
20t 2L 90AFEAR, I T L AT ] AR 8] T T I AR R AR B B — R A T 30k, Sl
IR, 75 2 T LRI AR A I R S (Belk 5, 2010)  FEZE BIFSE FURWHR A , K22 8
N AT S — P AR A SRR PRIk T e A R T B (Sundards: , 2014 ; Warren fllCampbell ,
2014) U4, <P 1 EL A B T-AF e S2 G R A 508 2 — |, T S H 8 M A1 3 T B 3 PPN 7= i
IR — BT 1 O BAR T (Bird Ml Tapp , 2008 ; Sundarss , 2014 )

=. BRAHAESNE

(— BRSNS

Fit 2 2 T4t 22 DB B B ARG B (A1 10 AN[R) 80Tk frd 27 28 X s 1 DY
WA AR WA A T A, B2 — P SO B S (GerberfllGeiman, 2012) ,—Fh 25 (Nancarrow
45,2002) . —F RIS & 3 (Sundar, 2008 ) 58— Fh Ak 4557 (Dar-Nimrod55,2012) o £ 2, 4727
BN W2 DA A 362 50T R TR —F 5 (O DonnellFllWardlow, 2000 ) . 7 178
BRI, AIFE A AN [R) AR A R BRI T T S

NAEFEBTALA IR B2 —Fh AR AR T B 2 Fl AR R T 19255 (Belk, 2006 ) . L,
PountainZ§ (2000 )W it 0k —Fh e ast B HA A AR | B 28 SORURITEE Ak 32 o Dar-Nimrod 4§
(2012) I\, It 2 PG SRR AN [ (8 AR AR T il 45 T By, B 17 e 1) i (Aot 566 ) , i 46 7
AR (AN A IS ) o RIS AR BB 52 AR, T —Fh B (9 - 588 0 (Sundar , 2014
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WarrenFlICampbell, 2014 ) . A5 BFFORAE XA X Mike i) — i IRl g , A ds =2 AR M A Tl g 1k
W17 1 (Runyan?, 2013 ) . Sundar?: (2014) FE TR 7= i BB 2 R FH P ) Z2 4 307, S
PRI b O REE S [P RN SCAR IR 542 o 1 A B SRR FH P T Al 8 F = i ) LS R
P2 AT AN 2 (T SRt A 7 R A BFITEE L B2 SO 5 O G R 7™ iy T A ) B —
PR RRAE , B FUPE S PE 540 S @M AR, T i@ 240 H B HERTS 1A (Warren I
Campbell, 2014 ) . .5}, Mohiuddin®5 (2016 )4 1 T #1235 8 TP IS BN AL HESE , 5 H I I8
BA B A IRFINE RIS BE R GEAE s kst DL [P ZR A A Y
ST I RIS BN P AR 5 TRTZEL AN , P TE I SRR 248 SCA T 2 ik, AMEE Y I IR 2
SCAR X G2 1) KU FITAR ULARAE (Nancarrow 45,2002 ; Bruunds,2016 ; Raptis&5,2017) . 4440,
Nancarrow 5 (2002 )IA K B 5G N ZERS FNAMERS , NAERS 48 —Fh KPR | B 2RISR S, 4
TERG TS B B 28 AR B — B SCAE AR o Bruuns (2016 ) TA I 77 i (4 It ST ] A
SR A TE R BN RS ME IS B BB 8 PR/ G AT I, J5 B S SR RN S .

SN T] 23 AN TRIRL A7 T (%) PRI B 11 T A 45 A0 DL, AELR S I B AN AR R 1Y
55N G A S AT T R , IO A TR B B R P R 5 AN E A , B ST
FEMNHNZ TR BT T3R5, AR 5% v] LASE— 2 DA ORI TR J2 2 4 I A0 P9 38

()BT AR

AR UG I B S AR IR B — B (R 2 E DO R — PP R A 8 (Sundar 55,
2014; WarrenfllCampbell, 2014; Warren%5,2018 ) BRI Z 4h , 18 A58 —F0A N , B ERALEA =
M OHRFIE (Belk 45,2010 ; Sundar? , 2014 ; Warrenf{lCampbell , 2014 ; Mohiuddin%, 2016 ) ,

55— T RN ] Ao ELA S A RO B A O R i o T BN B A S M JE R K - BN
A N B A B T — RO S M TR, W R AT (Sundar®E, 2014
WarrenfllCampbell, 2014 ) [a] B, Bt H1 EA O B B9 R 8, 2R A IR —Fp ik
(Southgate, 2003 ; Belk%5,2010; Sundard , 2014 ; Mohiuddin, 2016 ) . Connor( 1995 )ik i Jak
HUR—FhSEAR IR B R PO o

Bl A5 S TR B 5 RO R AIE o T R RN R B 2 DRI R b PR T 55 (O Donnel 1l
Wardlow, 2000) , {FUZ B ) WrbR e BAT — % (958 E 1 (Sundar, 2008 ) o 401, 71 2% 2 TR 3K
iPhone F-HLAR T , {H I Fifi % B i1 (i FH B NGERK B 22 | T 2% 5 X sk FALIA I B T BB S 2K o
(B A T T 23 I R WL 75 T ) O AR v — B M 0 A A A o [RIER TJ e
FLA W SCAE IR , [R]— SCAREAAR f 1 9% 28 X s 1o JR R e — 380, 4G 140 7™ ity I — S SC AR
PR 1] 3 SCAR BRI, 327 i A I TR RNt 2 0 /D a7 2 (Sundar®$, 2014 ; Warren Fll
Campbell 2014 ),

WAL, B A ELA TR RO HERAE (Bird Ml Tapp , 2008 ; WarrenAlCampbell , 2014 ) 78 15 H1,
Pt 5 PN FRPE R T A My AR T A 46 5 8 (PountainF, 2000 ) . 17 H. , 1 20158 &
IR R 2 — R AR I (Runyans, 2013 ; Sundar®s, 2014 ; WarrenflCampbell, 2014
WarrenZ,2018 ),

(= ) IR ) 2 P 5 0

PRA B9 0T T SRR P ) A D R 5 i R A T T 0025 AR R o — B2 5 W I IR Ay
PAYEFE A, IR BAYE B R (Dinh %%, 19953 Im%%:, 2015 ; Warrens:, 2018 ; ChenF1Chou,
2019) . 4514n, RahmanFICherrier (2010 )R s TA [R] 55 Z&0 1 15 8 , A7 48005 . Im 55 (2015 )
i T ST %) S NS 0, BT AT TR 5 | i PP I SRR AT, 5 S i A 5%
AN SRR 2 R i 7 2, IR 61 (1) [R) B PR v ok 4 7 i (Kiefer M Wang, 2016 )
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RIS 53 2 MRS T T A 54 S50 2, Syt — 20 S AR e P SRR B T (R
PR JIE A X L A TR SRR

i 5 T J5% 0 A DG A 5 B AN BT TR A, B R B 22 1) 2% 280 DA TG SRR — A 2 4R A A
(Sundar%:,2014 ; Mohiuddin%:,2016 ), Sundar®s (2014 ) Ee T-RHE 7= 5, $2 B ERAN ) = 4E B2 4%
FAREAR A AR = i (0 T R A 5 DR A P S SCAR M 5 | PR R 5 | Ve = AN B, JF 01 & T RHEE
A R R, A 208U T L 92 e e A v A S B N LA R A 15 R AU
(Kim%§,2015; R4 RI5F,2016) . Mohiuddin®5 (2016 )i i3 % 14 4 Hr , ke 1 It S0 g M A AT
ZE DRIV T B R L A IR (AR B M SRR et kR DL R |
PEEATT T AR S5 P AE R 2 1, = SCUF S 1

AN, A B R R — > S B A9 28 (Nancarrow 4§, 2002 ; RaptisS5, 2017 ) o i 1,
Runyan5 (2013 )56 F-H 28 7 i, 15 UCCHE HH T SRR %) - i o DRl B8RS | T2 700y = S e T S
RNy R It JE 0 P A e B R ) 8, 2 AR PR I B B 7 e A o 3B = AR k21
T, I Re PR i B A 5 o AT RE A2 B, JLOA B0 . Fedfe A 9T NS B LA R T 80
7 i T SRR L PR AR JE T RTT & T BOTE PE  ROA R , EA 18 A R
(Bruun%$,2016 ) o iZ A A S BRI SINE AN FE PR AN 5 THT , Y 7R I SR U8 B0 7= (1 G
PE A DL R, SRR B4 B 7 i ) S SR RN S RS 134 R B A A
T L R R AR (R E T S RN ) LA B N AR SE A A ]

AR, RSN B — A~ 24 B AR &, I LT A 1 R L A e SR N o T
L BRI, DAREAT SIS A 118 245 A BRIt 1 3 K 20 2 R R 14 7= i R LA B P ) 34k
B, k= —RREAE BT T BRI 3, 7@ My T ELA — 8 R BRI o T FLX e g R 2R
FHH B 5 0 7 20t T i 2 3 it R LA 3 P E RN S 25k, A A 9 56 s J R0 114
it iR RGP 25 (Warren flICampbell , 2014 ) .

7o, i RN Y 0 B 2

TH 2 T R A SR P 7 i, A Il A0 20 5 ) ot o DRI P b P SRR A 52 i PR 3R 2 1 3%
T QTR ) 27 2 DG 4 F o A SCHRTEAR T TR SRR AL TR 55 000 s ) il |, 32 AT 2 A
JETH 7 2 T DA R 2318 58 )23 DT I SRR s el DR 3R 1A T T 180

(— )T BB AR 2 TR PR 2R

1. NAge2eAs o

B BESEHE AR M) AR LSO 25 52 I R AT 3, ZE4RI2 7 T, O’ Donnell
FiWardlow (2000 )T\ 7 AAFE PR T38RI AT T BTl ol i AR Y B AL ST E 2R
R By, A 178 BRAE T IS A A BE AT A R R E IR VAN o AT AT S DO RIS
HEHMELH, EELRA T ERH 2 0SB (BirdMTapp, 2008;Noh%5, 2014 )
F b, BRI 2 Y AR (FE 85 A2 128 DU 3K B BUAF AR % i —FC N ) 7 2% 5 ) B 40
(Nancarrows§,2002 ) . A 5% 7 Y T AR 17 2% 2 TR R I 1407 ot s it S A1 A ( Grant I
Stephen, 2005 ; Duggal flVerma, 2019 ).

TEMERI T T A BTN SR LG, 55 P B D S IR, PR IS R BE 84 T35 1 g W
FE 4 (HoltFI Thompson, 2004 ) o X T 15 AR F , BRI REGS & THH G , M H
PAR[FIFERYHE T (Cross, 2004 ) A3, Belk 45 (2010 ) A A AN AR T 3 B 55 M 4t g%, 2Pk
DI AER B AT 5 8 B, P 53] S VPP I IR D T A AH G (Dar-Nimrod4:, 2018 ).

FERE DT T, 1 22 SCHRE - IA A AR AT A ABE b U TN, (E RS IR DT AR SR A A
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FRIE (Belk 5, 2010; Mohiuddin®, 2016 ) o B 4 BRALHI LI K e , 1% 64 2 1t A Jmy BT R
FIAGSE | IS 2% O 2 — PP BRI SCIE B4 (Ferguson, 2011; Rahman, 2013 ) o fH 2, A 0F
FEFE 4 EIREAE R A FR A AR I 22 57 1T R 2 T BB AEAE A% Sk 22 5+ (Kirkland
FJackson,2009 ; WarrenfllCampbell, 2014 ), L4, WarrenfllCampbell (2014 )IA R, 54 K
F AT I SR AR L, PE 5 N 32 SO BT 9% 2 AT RE Sl T 1 B R

FEMSCA T THT , NS AR IR R T, AR A& A4 TIK )24t 25 (Bird M Tapp , 2008 ; Belk 5%,
2010) o BB M I AWE AL , TSR A 1818 32 B4t 25 rh ™ B )2 (19182 (Mohiuddin$, 2016 ) . i
P SRR 53 0 A 3, WO v 90 % 8 B A o) - A SIS 79 7™ & (Noh %, 2014 ) o

IR BFFEERIT T A5 500 A0S LA SO A KT 2% 5 I B s i, EDR AT E N H 48
THEA S T T 2 T IR e A S AT A VT 2 AN JE o B 508, ARG G TR Ml
AR L BT 225 SRR A 52 i) it /D At N 1 8327728 e 4300 e LA 4 T 22 o
TRRERAYRRIE Sl n, IR R IR, 32 B8 R B S W T 28 1 ) 32k 1 A s i 9%
F AR FE 2R 2R (WarrenflICampbell, 2014 ) , PRI AZ 2805 F B 1T HE 2 52 M i J 1 1Y) o 28
F o HUAERFR R 2 PSR E MR b, S R 1 BEAh BB AE N Gt i
R AEAE 25 5 M AFAE I AN, PR A5 S B o T BT o — 25 TR .

PIREE e PN LS

FH T BN EL AT 0, A A A () 9 28 2 X0 I ) B R AR T A7 7E 25 5 (Culén il
Gasparini, 2012 ; Sundar%¥, 2014 ; WarrenfllCampbell , 2014 ; Dar-Nimrod%5, 2018 ) . AFERF 57
T, B B AR L R Ak 2 SO RE A 2 T A ) B 224 T (Pountain®§, 2000) , A AR /D
A R 7R BN Y B 5 7 (O Donnell fllWardlow, 2000 ) , ELi 23 1F [m] 52 i ik /B0 ( Bruun 5§,
2016; Raptis®5,2017) o fedlt (IBFFE IR, KA A S H 20K B 385 0 5 75 22 3 1E A
K, WAl R LA 26 AR 1 5 R W) IEAH G (Dar-Nimrod %, 2018 ) o Ik, Noh %
(2014 )5 & 30 i QT PV 9 28 O 47 8 A 2 SR M SRR () e | BRIy s B3 30 2 2 i )
FHAE RIS A SR AT TR A, B m A 3R]

3 IHRE LS 1E

AT IIGE 32 AT 23 SIAILRIIE 2 218 46 WA 7 T A3 BT T B B T e s i R 2R, IR
15 7 — R BUR AR CEESI LT T, B o, A2 R WK DA SR IR Y £ 23
— 7T AR AR NS S A B, 55— TS AR A AR BRI 3UR K YeE T T
AT BARFEAC T, X AR A 3R 5 IS B TR0 22 AR T A AE TR S A I SR B A
1oy, BEHA ST AN E 3 A 3 A S (O’ Donnell flWardlow, 2000 ) o Ly, AR 7R K 2 1 2 &
T 1) L —FE B BB T 2 MR T SR IR A A 1 WS A RAL BT 2 R IE
A AR S B Ot S, W E2 R A O 85 AR R (Tian%E, 2001 ) i ReE 7 R
BB A, SR e >R 2 il A7 7F %) (SimonsonAINowlis , 2000 ) o SEUERF 5T 2 B , T8 2 & B4 A 4
P oK 5 kR i 2 1EAH 5C (Rahman Al Cherrier, 2010 ) . [ TR K AE IR shBGE 8 A9 59— B
Sl B EMETEIH BT A O 2%, A B 2 HE A 2 (Warren fllCampbell,
2014)  BUAT 5T 2 B0, T O A A0 S0 B R AR A R D B A SRR ) 5 T R R I 2 TE A G
(Pountain,2000; Bird M Tapp, 2008 ; BelkZ:,2010) , 33 $6 X 2 [z e ) 459 J2 7 3 %k A £ R Y
TESR CSEUEMFGT R B @ 241 B FERENE S| A& T 2% & s B (WarrenfllCampbell, 2014 ) , 14,
IR A Ji i AT I i 2 I R ) EE 9K Sl R 3R (Mohiuddins, 2016 ).,

FENG 67T, i 25 A DR P15 46 sl T O 2R 15 2 15 19 (Danesi, 1994 ; Erber& , 19965
Belk%,2010; WangflDalton,2014) , il UTNBAEK S 7E KA | Bl [ 017 25 e 25 WA T s
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BN AL B SR R W, 5 RIS M L R AR e e IR TP T LU A L RS [z,
S, RGeS S IAEE T IS (WarrenS5,2018) o UM TEARSEFIAEE T, i v] LA
T W2 5 K T B T BRI T AE SE P AR T, O RN T D A o e kR 2 A T SRR
(Warren§,2018) ML Ah , A WF5E A IFRBE IR BE S5 UG 26 55 11 2 5 I B TE AR OC (Belk 5§,
2010;Li,2016) S LRI M HIRR T BLHERAR B TEZ W R 2 0K ZHWF U
PR AT — B B, AR BT 2R I SOIE ) 7 ik — DA e IR R 48 .

()= 2 R R %

FE AR RS T B A TR N E L R R e H RS A S B NA L — X TFRE
= fm s, AN R A W5 P LS SCA IR 5 | 2 52 i It 8% R0 A A2 00 J& M (Sundar
85,2014 ISUENFIE & B, i UiE H A0 M B A R R 5 [P R SO 5 04 AT LA S 3 T3 2%
1§81 (ChenMIChou, 2019 ) o 7™ il (BT AT L S8 2545 = T SRR RN (Im 55, 2015 ) o IR A D g
PRI AR S 2 AT LI 1) 5 M 91 9% 2 T IR, P2 SR 1 D, TR 1 S0 A R DL B A~
2 b 25 0[] SR BRI 5 T E DR S 1 T, IRk %) U RN ) AL R T A 45 T 2 A R T J
H1(Runyan%,2013 ),

BEAN , FE AAILAE HL AT, 27 A0 1B St 0 S v Ay & e It () S T L 07 FH #1152 4% (Raptis
85,2017) o P BN AR PR R SRR W 5 |1 A P DA R st P 8 2 T FH P A T
(Bruun%$,2016; Raptis5,2017) A5 B R G S VFIE o BORNAT F 5 0 (2 15 A0
K (Bruunf$,2016) o 7™ S i 1 KUK 2352 W T 2% 2 TG B0, AN, 310G 2 17 240 18 UK i S AR T
189 XU SEAT TR, e T4 E 2 B B A H AR (Pountains , 2000 ; Raptis®s, 2017 ) o il 4321 T
ML TSR 7 32 50, /KRBT 434600 A= BAT THEAS F AR 22 IR rR AR S 7= i €2
A RE A 2 3 T B A F DS PR 2R, A BFFE I v 0 LU I €5 T e i AR fry i (1)
49,2008 ; B FHAE, 2018 ) AR 7, ARG ™ & P2 TR 3B 1 I A8 e s i (R 2%
AR 7 i 2 T ) A PR B AN o 7™ B 2 ks LA B A e 34 S22 M T 2 o SRR A B 2 [
Z (WarrenfllCampbell, 2014; Raptis%5,2017 ), X 6 5 B K R & B 252 WTH 28 8 BB H1A A 1F
i —2CERGY A, 18 Z 50 A it 0 B SISO 5 [ DL R S i 2 T[] 52 e 3 9%
TR, (E IR 7 ot JR M X6V 2l 2 T SR B VR FHHIL TR AN T AT -

(=S B2 T A 520 R 2R

i SR EL AT A s A R R AT, T 2 I R 2 A2 B A S BE 0 2 (Danesi, 1994
O’Donnell Ff1Wardlow,2000) . B 5%, [R5 #1425 52 M3 9% 34 ()15 2% H1 (Pountainds, 20005
KieferfllWang,2016 ) . 14 2% 4 10 G BHLA SR A B [ CEREAR A R , BBk A 15 28 R AR Y
WAL, T8 5% A BB I I 1) B 07 LU, IS Bt 25 32 B 2 R BF AR A 52 00 ( StruttondF, 2011 ).
Z: BRI (B3R5 2 T T8 B 1 ™ S R SR i s 224t , RN 2 3V 8 A O S S R
TRMIBRE 2R, AR T F R IE 4 (BeardenMIEtzel , 1982 ) AL, BEAK I & Rl 7 235 AR S
T SR I IR Y — 4~ B 2 R [R] ( Gerber Al Geiman, 2012) , W SCAL IR AL RE 45 T BEAK A 51 V3 J&
J&, T HLREI T M1 15 AN [F] B4R 25 (Sundards, 2014) 140, 3 4F 1 2 B AT RE 2 AL
S LA AT 5% 77 388 52 TG 0 7 i AN A T DR s O BB, R R 2 0 B B R
(O’DonnellFlWardlow, 2000 ) . ILAF , 47 (14 7= ity B KA I R 94 AN B, T8 2% 2 (A Tt JER AT mT g
2P BE (Sundards , 2014 ; Warren fllCampbell , 2014 ).,

Pt SR — A~ R IR, 8 85 Ak, 22 B SCAERAS (Pountain® , 2000 ; Nancarrow
85,2002 ) o M2 SCAb R HR AR F2 0 S0k, ST B 25 00 64 A (EDUL AN % R (Kim 55, 2015 ; Kim Al
Park,2019) il BN B SR Pt o 3 T MU Y SO AR 7= A s i
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o MEAAE T WSz b, RSO B IR R AT LA S VT T REAAAE T — ez
L WATREFFIE T2 Sz b oA ad A 2ot 2 VB A FATE R A 2 HANE BE, IR, Warren
FICampbell (2014 ) TA S FTRIAN S BRAY LT AN B4 o SO PR 3= 52 I B ) B A
Pt R A T P 5 304k, FEAR T3 S P S A T R B2 AR R BB A B — IR AR X —
RS (AN 52 e B ST R

F. BREAIHER

— A IEAR IR | IR T 3% BT, BEAS SZ AT 0% 8 0O BN TR BRI
A 2T 9 2803 GO S B R IO ATk (WSEAT A B FEAT A L b R S R AL
AT RPN TT TSR R T ISR A5 28

(— )BT 2 5 U B 52 )

T 22 SCHRTS HH S R0 23 % 91 3% TN HT ™= AR 52 ) (Pountain %, 2000 ; Bird fl Tapp, 2008 5
Belk%,2010) . BRI , A W5 DA I EAT B TH 2 & dE e AR e~y 3 R A
3, FEIT RS AR AATAY B 15 145 R (Bird Ml Tapp , 2008 ; Belk %5, 2010 ) o Fik it 77 i ] LA JE
6 208 B AR 5 R, 1T 25 2R T 935 6 1 FR AT (Simonson FINowlis, 2000 ; BRI S,
2014) . Z5{plHt , O’ Donnell FilWardlow (2000 )48 H A1 25 11 55 75 A 4F F AR eSS 1, P2 i 2>
AR B RN RE RS B 5 T 28 1 U R R A TR RIAt Sk TR] i L AT DAREARTE 2% &
AYAS 248 (Mohiuddin®, 2016) .

DIAERIF S50 2 30, W5 % R0 AT LA T ) 5 0 9 2% 34 25 B (Kim AR ucker, 2012 ; Im%%, 2015
Warrens, 2018). il 41, Warren&5 (2018 ) & 3., B (A F N REIUA I 9 0% b J A 4 Jak  Kim 55
(2015) &30, % 6ETF-HLAY B IR AT DL IE 1) TN 7E 9% 5 % i R A0 2 B [T s, B E 5 %o i Je e
S 2 AR TP AL AT T — 248K (Im5§, 2015 ; Chen#1Chou, 2019 ; Kim Al Park,
2019)  ELART 7, Im%5 (2015 ) 5612 shEERIFHL™ 5, & L SR E AR IS B S5 1 2 A A
Z A A i — 25, B AT AN BB ER T T TS B 45 A B G 3% 8 A BE fR 52 i 5
g R WSO S JEAE DA KW 5 AT DA 38 i 5 AR (R b A ) 5 i B S
AR B2 D REMEAE 7= 5 [ HERZ e i 2 4 AR i ad A vl R A 7R (Kim AlPark, 2019)

BEAR A A FE I by B JE% R 25 52 W 3 2% & 1) 1% 8% (Holtzblatt, 2011 ; Runyan®$, 2013
Sundar?¥,2014) . 45411, Runyan?5 (2013 ) IA N B EAT =2 2R @ 1, BRI I 23 i i
LN DL RN 26 o Holtzblatt (2011 ) DA Ay 7™ i it JERH1 A T B0 8 2 R T 7= i ok R AR 92
NP, T L2 3% 5 R BB RS o SRRt 3% B A T LA I sl 25 385 % T8 9% 28 B RO 15
25 (Kim%%,2015; WangfllSundar, 2018 ) KI5 , BUA W ST 0IL 04T 1 5B 25 A B
SRR 25 52, (S B 4B 45 TR 14 Bl = SICUEAIF ST BRGS0 , LA AR 5 R T SR 2 Wi 7 2%
BRI

() BB P B 7o B3

TG, T BT 23 X B 3 A W SE sl Al AT S A B RZ il (W arren Al Campbell , 2014
Kim%5,2015; %4545 ,2016; WangHiSundar, 2018 ) . i AHKim %5 (2015 )BF5E & B0 il Bk S
T 3 V1 A R ) L 1) M Y B o e P R S M, el — UL T R SRR R A (AT
YR, TH B 2 I T LA o) S AR (AN Sl AN (B L ) 52 i P A el B (Kim AT Park
2019) FEFERFHLAT-FRAAFFE IR, TR AT DL 35 1 ) B0 9% 4 WL B R (R4
25,2016)  MUAN, BRI H LT Wb 2 IR ShE AR P AT R A5, & BZ A 7T LA
T 3 RN — BN A S P S 5 R X — A (DR ) P {0 )3 A S 7 i )
JE R ki FH 7 (Wang FllSundar, 2018 ) .
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VR, T IR BB A B T 2% 28 X0 i R A SR I %) 7 et ELAT AR AT LA B i
—FhmTFT AR RS, 5 FH 7 3428 F (Holtzblatt, 2011 ; Sundarss, 2014 ) , Sriramachandra
FHodis (2010 )FFE & W, Bt mT LT fv) F50 0 ¢t LA A 00 it LK, O30 3 it A0 D T 45 b 1 1]
SRR 11 RS it R T 0 S AN T o AR, s — IO Y A A T 9% 6 B, T % i Ui I 7
P R SR R DA it e R VA 2 i 2 1 S A o 7 A [B142252 1) ( Chen A1Chou, 2019 ) .

He e, BRI R RE 2 2 5 T 9 S SR AL &7 M A9 AT BEYE (Nancarrow55, 2002 ; Bird Al
Tapp,2008; MohiuddinF,2016 ) . AR 75 , GRS 1 9 % S5t A7 e AP JE Y B 52
AR, PO EAS S S AT I LI & BRI 2 1 R 5 (Nancarrow a5,
2002; Bird flITapp, 2008 ), WarrenflICampbell (2014 ) (I 57 3¢ BH i TS B A& B HLYE b I
B B RS T O A M, A Y R B IR S SR A S B IEAH C (Dar-Nimrod 45,2018 )
LN, Tk I T REAS 18 % T 2 22 ) AR 3 (MoldovanZs, 2011) , 1F [ 5 ma il & A R AT M (2=
UL, 2017) A5, 3SR BRI ) R — |, SEIR M 22 AR SR L S2 ) N2 IR AL, SR A )
S T AR A RS

2R LT A ST A T I AT 2 8 ) S B JE ANl H B B A 52 e, i 8 T -
X 2% SR RE TN A 2547 R B 5 o 3K BEAIF 5 235 AN ASURT LA A A b i o T 5 46 S s i (AL
WSS, o8 2 T R AR AL BN i 5 S 98 B T Bl (EAR 3R 2 A F SR K2
FE TR TE TRISON , 1 Z 40 1 Tt B P A 1) £ TR R )

N RERAREE

ARSC LT AR5 R e TR AT AR A 0 PR T PR R G LA TGS
T35 A U AT 1) “Ti JE R T T RIS A o 4 A G TR R 2 48
B 718 2 A MME R B (R U 17 22 O IR R R AR

(— )25 BH b P8 B R0 P M PR o M A BE 854, T AR N 0 o T 2

H AT, 56 T M5 B & S i 9 00 Ab TR AR B B, AT 2 — 25 Y i T e A %) 4 i 25
¥, FF I KA AR I T B A 53 0l AN TR A 2 ORI A A S5 R I S B4 7 T
X (Dar-Nimrod%§,2012 ; Rahman, 2013 ; Warren fllCampbell, 2014 ) , 2= I T4 i &1 #4 P4 6 B
A A WAETE G HAT, 5 A0 0 oA R SRS — Mt S 0 OB  ShAS  R Z YE R B
&, BA B JE M (Holtzblatt, 2011 ; Rahman, 2013 ; Sundar®%:, 2014 ; Warrenfl1Campbell ,2014) .
ER: , AAEAFGE G SN B 0 S AR B Rl it I A TR AR

6, REFH BN OCH TR e BB rh BN A S, A B — I 58 T T Jek
FH)E L (WarrenfICampbell , 2014 ; Mohiuddin%s,2016 ) . B AR X R 1535 T Bt B A IF A
% T8 7 I SRR ) AR S, EL ] R S BORT T SRR A o M RN A B 5 4 4 ) 2200, AT e
RIS N 9 B (ELFN 52 B R X (Mohiuddin®%:,2016) .

R ARG 5 B B SN B A PG AR 22 57, EE B 0 & Z Ak AEZ 0 I A St
BN NN — A Bk 2 (Raptis%F, 2017 ) , A3 SEAF 58 & DR ik 22— MKk 2
HEAE & (Sundarss , 2014) AENZE b, B A AL A LE 735 4, Sundars: (2014) FHFFE
22 B JBNAT RPN A2 7™ i T SR A A AR, SR1TTT , Bruun S (2016 )WY & I0AT PRS2 77 b B
NI — B QA B AR BE L BE AL, ARSI B OCUE BB B N FN LT, Z 00 1 T B A 1
JEYEFE (Runyan, 2013 ; Sundards , 2014 ; Wang f1Sundar, 2018 ), AT il 24 1 i BT A9 FR1E &
JE% o DRI I FOF AT T 8 0 M PR T B A B 454 R AR R 5 ) — A T 1]

S, BRI B T TR A AEAS 2 53, AT W9 SR P B — 2 6 9 0 6 s JR R, A
SRR (Im4E,2015) , WA MR 24 B & T 1, 0B 5 5k i 3% (Sundar %,
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2014 ) . H A, P A I TR L T4 B 7 BRI L P O SR R R R
(Mohiuddin®§,2016) , BUA BFFE i ik = — e HLASE P FA 25cr: I i T2 53 9, 245 A
Ry T SR BT 2 0 R s 2 X T JE R A 0 i e R FH [R) B4 925 (Warren Al Campbell,
2014) L5 b, KRR A58 D 12— A5 TR Tt SR P ARE A3 P 1o S S5 R A B SR T B i i
LA S AN S i T

()R AR BN B 52 00 R 28 598 i p L3

SE B T R ) IR 26 BRI G R 2 e e VR T AP FE SIS ISR A S — R R SR ihie
ARSI, S 8P R M L 2 1 355 AT M 48 7 T SRR T LB

ST FESCUF TR, N GE T b2 AR 6 T 3% T B 1 52 T S A 5% B e BRI A Hr 2 1T, R
= WAL SIEUE UE I o T LA S0 RT AT 46 o) T S R ) 2 M AT A A i, AR T BT e o 2 ) SR AT
FEE— AT IR o A TG B S ) B W B S ATh Ak T A0 24 R B BE (Noh %, 2014 ) , {9l
Dar-Nimrod %5 (2012 ) #2545 58 T K M-S BRI AH O R o AR T BRI AR5 5T
XoF T JES T 1) PR R

HVK, HETEIBFFT F U DA — A R TR SR 52 e R 28 X 2 AR 2 T 7 2 T
FE 2 1E 5 2 i R 2R 1932 EAE 8= R G010 %8 (Mohiuddin%s,2016) . 555 I, BB 2 A 1
2 G LU B ()R 5, S 2T BB NSRRI OB LA Bt 251 B2 45 T PR 2 A 3L R A
(Holtzblatt, 2011 ; Sundar®:,2014; WarrenflCampbell, 2014 ) . 1, T 76 545 (2012 ) BFFE & 30
TN = IR AR AZ P i 2R AR [ TR A A S BRI L TR, MR GE R AR L IR B A
FEFEIT R 2 O PR R DA S A 2315 5% PR 20t 8% A 58 ELAE R R AT 9 1) — AN EE 22 7 W) o

IEAh, EAR UG 58 KSR RN 7= i JB PS5 TR R T A s R 2, RS T
A 1 AR (Mohiuddin® , 2016 ; Raptis%, 2017 ), {H 21 6 R 2 2 A a] 532 0 3 3% 2 Bt SR 1), B
Jik R RO B R, 1 AN 1E 28 (Noh%%, 2014 ; WarrenfllCampbell, 2014 ) 40, 7= 5 A EME 45
Wi 714 2 2 RO SRR (2 e s, rp A AL A KA ) B4 7= il (D 52 SR 28 7= i T R 2
pi ) A2 75 A AN (] BRI RRN 233K S [ R AR A I 7 PP #0015 31 0128 PR b, ARk AT 9 o etk —
BT IS A (R T LB

(=D)AL BN 23 O B 547 A A 52 i KA FBLT

A T R W 23 O B S5 170 BB 9T M AL TR B B, R R IIBIFGE T LA LR LA
T T TF R 55—, 40 R RN AR I B B 20 BN A S22 o BAT B0 28 A R T B e T 1A
HETRTH 9% 8 AP B (Belk S5, 2010) , 48511 2% 4 1) A %5:(O’ Donnell FlWardlow, 2000 ) A1 if
TH 24 1423 IA 1R (Mohiuddin®s, 2016 ) , SR T SERHF 5T Jey BR T2 PE 20T , it = F0 2 1) o o
£ 1T X Ath T 3% 0 BRI AN A o XANSUAS I A5 25 4171575 7 b L g s S R X T 6 9 9%
PR HAE— e B 20 T SR i R R

55 AR NI IR 2 AT N BV AL BT RS 2 0 B I SR 2 5 T 2R Y
AEEFITT M (WarrenflCampbell , 2014 ; Im%5,2015; Kim%5,2015; Wang f1Sundar, 2018
Warren%,2018 ), {HZ P A 2 5 25 B A T R A2 I AL AN e = BRSOl , il /b
SEFIFHR Y S L RS TT LATE [ 3625 5716 (Higgins, 1987) AR MRS SR Hii8 (TianZE,2001) |
55 H 5 PR (Solomon, 1983 ) B AR 25 HiLi (Fredrickson, 2001 ) Fil#t 23 A K1 #HiE (Bandura,
2001 ) SFHEIE SR A EATRY | LLTE B i 7 1 9 5 R B X 2 1Tk VR R I

5 = RN B R AR GRS, o AT BP9 5 BT I o T 2 2 B B
i, B ATF 5 SR T SRR T B o 1 B TS ) o 5 | T RN S X T B o A T AR A 5
56, BN AT BB 1 R I R (AR AT AL TR AT IR PR RN I B AR A AT N
(Pountain®,2000; Bird I Tapp, 2008 ; Belk:,2010) i 41, % T D4R 5 , A TR A W JH ]
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DM A O 5 AR S R, T ER AT AT R 2400 56 T 2 8 1) B O, A D93 S a2 38
b S TR R IR ) b v 2 A X AN S e R, SR I R BUIL I (Stok 5, 2010) .
T, TH T 2 2 I T B R AR AT I A% Mo A7, PRI BT 8% 1 ] BB S $2 T 9% 3 1 4 I = St
M) o B A W5 K B0 I B 2 1F ] 52 i) JH 2% 28 A 4 ot 35 U AW [a) (Rahman fICherrier, 2010
Bookman, 2013 ). FH It , FRATTA7 2 pR 4 I SRR 22 X 2% 5 ™ AR — 2 I T RE ) o AR ST
JOE TR 3 AT RN T 2 2 ) < XTI G138, 47 L m] BE ) S T2 e, LASRE B AT TSR o
4 THT b B I TR S 488

(V0 FF A T AL A Y

AT B oA A 2 M 10 FR & (Lee fliSharon, 2004 ; Sundar®: , 2014 ; Warrenfll
Campbell, 2014 ) , 1 2% 4 Bt B 25 32 B #E 2 FSCAR 45 7 1T PR 2R 19 5210 (Lee f1Sharon, 2004 ) . E1
A TR BRI IR R 22 LAVE 5 SCA R 5, 18 5 A N 3 O LB s A, MR 23R8
R Z A A A DRI AT LIS N AR A A e, TR DR R AR I S0tk AR
AR ) T ORI AR, ST RE e B AR A, /D3R s A 37 F B 3 (Markus MK itayama,
1991 ; MarkusFISchwartz,2010) o 117 H. , 1 45 E B #1255 B B 79 7 iU IR E 2 2855 R i
B B 2 (] 4 25 55, T S 20 7 3 2 2 PTG 1) O BRI A A 22 57 TR L, ok i 22 1) 2
HIEIF | AT BT AT S R ) % SC AR 5T (Sundarss: , 2014 ; Warren fllCampbell , 2014 ) .

ARG 2 E M 5% T ES BE MR ™ S A A S A L B AR I T b ™ il i ek
AR RAE T EEEE N RERUE I R AR SOk 25 5 (R A% ,2016) LA 5, Sundards
(2014) (IBIFFE 22 BHA FH AN S22 It SRR X A B B, T 5 4 i 4 (20116 ) JE T M 58 2 A H
PSR T R 17 B AL AR 2 — o DR, %5 TP O SCAR T 1 A IR AR DG B g i e rh
TEBE N A A A R RS, AT B — 20 TF A AT 3% 5 s BT 9% o

IEAN AR ABIFFE AT LAAAS A 38 9% 280 0o AL A 42 4 I JER R s i R 2R T i 3R U
TeBAT R E WO PR 2R Ot SLA505E, 2012 MR TR L 2014) %1 9% 38 A AU RR I 5 5K
(ERAREE,2012) AR T (ERKAEFIAE MG, 2011) DA KA 14 2 (TR E AR EE , 2011 ) 25724
SER o LATEAF ST 2R B,V 2 2 R 5 SR I B RN 2% 1 N ZE 3K 3[Rl 22 22 — (O’ Donnel 1 fil
Wardlow , 2000 ) , /™4 1057 315 2t 7T BEAZ I B 152 M) o FH UL, T 1T BE 252 38 B 2
T JRR LA R TR 28 1) — > E AR AR PR 3R 38 7R THI X0 T 2% 5 T S A R I 2% R s el , AN
AT LA 5 T ) s el PR ZE RIS, AT By T £l B A 8 ) o R SIS 3 R e o

FESE M

[IBRIR, XIE6, F IR, T 283 G B R e 38075 R[], S EI 2200 583, 2014, (10): 3-12.
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Summary: Consumers crave cool products and companies value the market value of coolness. The

marketing field is increasingly focusing on the topic of “perceived coolness” and has achieved fruitful
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research results. However, few scholars have systematically combed and reviewed the relevant literature
and results of perceived coolness, which restricts the research and marketing practice of perceived
coolness to a certain extent. This current study will focus on the origin and development of coolness, the
connotation and measurement of perceived coolness, the antecedent and aftereffect of perceived
coolness, and analyze and prospect possible future research directions, in order to inspire future research
and corporate marketing practice.

First of all, there are three representative views on the origin of cool. The concept of coolness/cool
originated from black culture, and this view has been more widely recognized by the academic
community. The connotation of “coolness” has been continuously enriched in the process of social
change. Moreover, driven by commercial marketers, coolness was quickly applied to the marketing
practice of enterprises, becoming a new advertising language, and integrated into the mainstream
consumption at that time, becoming a way for consumers to increase enjoyment.

Secondly, coolness has received extensive attention from researchers in sociology, psychology, and
marketing. Scholars in different fields have different opinions on the connotation of coolness. The study
of personality trait perspective believes that coolness is a combination of personality traits or multiple
personality traits. The study of individual perception perspective considers coolness to be a positive
evaluation or perception. The study of integrated perspective considers that perceived coolness is both
internal and external coolness. Although the academic community has not yet reached an agreement on
the definition of coolness, many scholars believe that coolness is a positive perception, characterized by
social and psychological construction, and dynamic. Most studies consider perceived coolness to be a
multi-dimensional construct and have developed corresponding measurement of perceived coolness.

Thirdly, on the basis of exploring the connotation and measurement of perceived coolness, the
existing literature mainly discusses the influential factors of perceived coolness from three aspects:
individual level of consumers, product level and social context. Influential factors at the individual level
of consumers include demographic variables, consumer personality traits, consumer motivations and
emotions; product-level influential factors mainly include product characteristics and product design;
social context factors mainly include social norms, reference groups, subculture and so on. A basic
consensus is that perceived coolness is a positive evaluation of consumers and can influence consumer
psychology and behavior. On the whole, the existing research mainly explores the aftereffect of
perceived coolness from two aspects: consumer psychology (cognition, attitude, and emotion )and
behavior (purchasing behavior, usage behavior, brand loyalty, and prosocial behavior ).

Finally, although the existing research on perceived coolness has achieved many valuable research
results, there are still many key issues to be solved in this field. We believe that future research can be
carried out from the following aspects: further clarify the concept of perceived coolness and dimension
structure, and develop corresponding measurement tools; delve into the antecedents and formation
mechanism of perceived coolness; deeply investigate the boundary conditions and mechanism of
perceived coolness on consumer psychology and behavior; and carry out local study of perceived
coolness.

Key words: perceived coolness; need for uniqueness; subculture; social norms
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