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ARG ek N T 5 B8/ BB/ Al (artificial intelligence/intelligence/Al )& 4 (marketing )
“YHFE 1% P (comsumer/user )” = 21 JeA# IR 38 AL A1 R 0], 23 B4 <“Web of
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FR X EBANMG WL AR 2= 2T R0 A5 2 IR S 4 Ry SO U Bl i S ST AR B =X
VA R 2 2R A Sty A] DUCAE N DL PSRRI B BOE R T E S TE S R RE AT 55
T se % ki 7 5 B 5f (Paschen&s:,2019)
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N TR T TR fe L AR o B S, N T B A ZRdie b B AN 43 Afr A g . LA
T3 B R FH A58 3 T B AT A 2854 A a9 A A A R B, 2580 X RS AN T b A7 A —
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BERY IR AU T AR BE (Al-Sukkards:, 2013 ), AT LB A TP A0 M5 B AL M i &
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A5 P E B AT o 3K AN REAS S B i b BT S SR, BRI B A, B B i
A B IR S5, AR BB B TP /D RN SRR I ], (T 25 B AR USRI 15 . ™
i AR RS , 3 B A RCR , T B B R rh SE Al 5 F P i ()

=. AT EHREEHEENA

FTEBRBERMATAR RERIEE 5, L REME e S e b 7070 A HE N T RE B A RE ALY
S, ORGSO B AR o E o A PR O SCRik T A B, 38 AT ek N T B i S R AT
B PTELA FEE R QChan-Olmsted (2019 )4 i A T GE RN FH A& A TEHT A58 N 254
15 AR ARTFZ RS A EE A BIAE R A Shk A B0/ \A> 2 X3
I THE (2019) WA N TR AL B S IAMTE )& B WU R P A0 SR il pU-A~ T 1
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JERABNF-19 B Bl JE T B R B SR 0E 5 B S EOR B RE LR AR S B AU BB IS A 3K
FRSH P I SRS B, , I REIE i o A ) 548 BRI SCRN BN S FHAER AR FH P 007 s
BB S IR 55 45 T ) ARG 5K, S P b X M A U 5 %€ (Klietzmann, 2018 ; Paschen s,
2019) HLAS2E 2 FE A INEENL LR BEL RS AR LB F 304 R 6 A0 B E24 T /8 )1, vl LATE A
FR )R H B 5 i P R WA BT IR, B R e e PR S 7 B, 4R A BRI R
(Hoy,2018; ELBEFASE,2020) , DAyt A T2 MR i) 67 48 o DRI, 285 fig % IR BB A AT R R IR 55 1
A iR MR S50 TG b s A2 FH P % IR o) iy B B A K o A ) B S SRR TR FHPILAS
NALEE RGBS 03T, SR s 45 2, i 2 5 B — 77 oK (Westd6,2018)

R, N TR RE AT LUA ROTAL AN R A 58, S BV R o N T8 e LA it R A 554
BT AT EANBREE T, REASIE i A e T 2 R IE AN SR W P R T RE ISR sl T
HRY 25 NE, I B BT RS BORO 58 PR Wi A7 48 (Huang, 2018 ) 5 i ik SET
SR NS AR T %, A Sl SE BT S A A SE RN (5 415, 2020 ) , e 2 S B
B REE SIS RR RERL I o A7 30 B R RE A AR A A 3y X, o AR 2SRk DL w6
SRR AL B RO Ak SRS TR, AERO T SRR HEREROR .
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VAR S SR A7 R G RENS ST 43 BT AN 3T F P R, A SR AR i S AR A2 J 1 )
L(BHFE ,2019) , NITTHE AR PEAL IR A S At S I RO WA R R REAREAE o 814N, /N oK 3E i
BRETHL BT B RER a5 = i B R 2 2 P 808l , 7e e 3kt 25 A IR B 24 2 A SRk
AP HR T  SAT HEST Z2AERRAS S A AR RN RS TR P R SEEE I
SRR SR, T AERE 24 4B (] AN 5 R RE A B 1 i 5 IR 55«

(V0 JEF T RE A W T TP

TG E R R B S T BRI Se T TS, B a5 R B — s i Je 1, EMELL R B0
BT 5 BB [P0, T )45 BV RN R B U o A5 [ ) (45 S U5 A 3 B 4 SR A L5 (AR A
PRE1,2020) , FEUAAME LB EIROR 8 BN TR RE , Al T LS R4 T PReskd R B 52 i 1
DUTTAS , AR AR AR

e, N TR R ARSI 145 & e B A lb B4 7 S8 B WA o an ) AR Z S AL 2
22 G Al o] DA AR AL e 8 85 1% sl i Je i Oy =, S BTSSR sz 5t (1) 3
TR, 2019) , FARYE S 4585 35 s 0 ek o B RS A0 85080 s i AL 27 2T B AR A A s
M B SRR ) B AR R T, LR NS AIVER - B TR S R vk v, B 5 IR A FR bt s
S5 R A 1 (Lee FICho, 2020 ) , DT AS By £is b A5 H B BT A9 RS L A8, 45 R )
55 AdSenseifi o S W FTTE SR 5 B0 R rh A A B B R AT H T S A K
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FiAh A B TR RE AT DAEAT 5 5 Wil , A 0O AN 38 24 580 1 9 15 8. (Chan-Olmsted,,
2019)  AnFE THdE P AN Jm Pk P S AT R R R O RS S T A R A
AEAL AL H A5 B A Ml A5 380 50 S 0% W0 I K58 5 o R ML 2% ) B8k 43 A AR A i el
(BerthonFIPitt, 2018 ; Paschen®s,2019) , 5 Bl il T A fil R 75 LA S Qi o] 5 4 [T 36 3R FE —
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¥, N T REE BTG SR T XT3 =355 43 A 4 R, A5 A8 P TR S R PP s S 0
RS TR O RIER SR , N T R R SRR A AR5 SE TR BE R G0 /b (2 > A
T, A U e AR AR S i A BE R IR AT s A, SEBL S P BB T B Bl o A
Hi, PO TFRAR AR ST L SRS X A BEAGTE Sh i 2 AR AN TR ) S o AR 43K o
SIFEEFH PR N T2 BB Bk Bt v B IR S B AR PSS B A RO B S AT RN

(—) F PR BER I A O3 517 R RN

XN T B A A e R b B IS S , B P S 7= A A A 55 Rl R R RO () 4 3z, AT
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) S O I = o a2 Dl S e o e e = = 4 O (= SN P o & TR LSO TE 3= =5 I S
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LF AR S5 (Stojkoska, 2017 ) BEAk, F P AT RE SN T 22 80T BB JUR 25 51 Bk e 2052 H O
TR T el o A TA RN R IR 57 T A /PR R 4R (André 35,2018 ), JE R 4~ A B b4k an
Aot F AR R vl FH AN s AR NSO 1), P 2 sl =240 (Walker, 2016)

SR, P A BB SRR A A5 B LB B RATIE G | 2 Il 22 S IS S s B8 R
SR 1) )7 SHOR LA (R A BRSO B = 3 B A AT Ak st FH P & 7= AR R FH ) 8Rebt
(Puntoni,2021 ) o EA, B oA vl g 23 U 21 F P XA B0 A0 BT A L, 32 i s g il ek,
g1 & w B S Ak 2R, 5 35OF P AR 4 4 BR N A3 S H B (Grafanaki, 20175 Palos-
Sanchez4%,2019 ) o JUHJE > AN an ey (o FH LA K e A FH A0 AN e PEAR i B, P 23
i FE ISR (Walker, 2016) .t A1, PuntoniZs (2021 )42 H >4 1 P A e sl AS AR FH Al Wi £ 5k
P R A b st AT T X A b Bt AR IR 3l mT 8 25 7 AR B A IR AR S M5 B X SO A T
ko B, FH P S HEARAS 8 AR 0 7= S R R 55 5 BRORA DG T 2 A A TASUART , Y Al 175 B2 el =222 s
b 35 R 4 A 1 IR 5 B L AR T R e AR R AT TR A BRRA DG R KT
A T 2 s ) S ) 25 B G 55, 2020 ) .

(D) P R A O3 547 R RN

XN T B A R b BRI , TP S0 A B R A5\ P AN (] 9 R 565, DA
7 7= A RO o TV 0 A 1 S, 0 T 2 e 2 A 24 N T2 RE TN P42 3 o M A AU T4 R
PO RHERE N AL N A0, — D71, 36T F P S R AV A I HERE R 2506 2 T P B I R D 4
FHPAAL S IR E R , 15 5 8 R 7 — e R A B4R o (R e R A ME , 2018) , iR 2>
Bt H SR S5 R RG0S R AR A TSR R R AR O, S AR AR )
(XiaofIBenbasat,2018) . [AlH , HF AP 15 P 525 2 Ak USSR (1) 47 BB 411
PR ARG RS T Sy S PR AN A4, DR T AR BT, P P S e A B R B
FH% (André%, 2018 ; Palos-Sanchez %5, 2019 ) FEHIANPEAL , 38 IHHEEE R SIS AT A
JEAFAT , TR PP 72 0 2 i i 2 4558 ( Zhang Al Curley , 2018 ) .
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PLRNRKRA2H,2020) FF H, BEE A AR 04 & P R S IS SO BE, P2 A
PIHCARR 25 (CE 552 F%3H , 2019 ), 3843 H P AT RE RO 5 U 285 SR — S oA e ¢,
BRI ARG HE RIS NS4 3% (Davenportd5, 2020 ) o I A1, Puntoni®s (2021) 42 Hi , i
T H P38 R RN HE SR 0 T AR AT AT B ST i S5 SR N TR RE SRR 1k
TRIPEE A CIHZE 0 R 8RN 2 2 2R S P DO N TR BB AR MK A TU3 o B — 2
B TE 5T ZE A JEAE AR T A DL A SR B, At AT ] 25 BB R L G, P S 58 TR R Y
RN BEBEHURIHERE R4S H 7 A AN [R]85

(O H PR AL H OB ST R RN

KT HERE R ANALE, A HFRZ U, TR e Ik B A B TH R R
N RN TR e % B IR 55 432 BE AR o B4, 7EMende s (2019 ) A58, P 5 7
I 45 PR 8E b 5 R BEL A AT S IR AR IE s MouFIXu (2017 )AIFSE & 3, AR T5 A2 B Ty
By, P E S N TR REE SN BEAT DA B FRFRER IR BRI X T g5 M 2 g
TARRE, AN TC NERAT B e IR, P 5 A i R A e a2 R R ol oI, EL A AR 9k 1 B 1 Ja
(Gray,2017; X5 5 45,2020) AR HUEXT T LU G 2 IR 554155, F P BB B gk B IR S5
(DavenportZ¥,2020) , 24 F 1 & B A FHIERALE AR E A G T.5 3 & B shit, fibfi 14
WA H CHRAAIRAL T (Byrne,2018)

SR, P X RE & MR B PR 32 B2 phy L 3 B AT 32 0 1) o Luo % (2019) &3, )R A
TR R UL B IR S i AT 2R RE ) (U2 Y P e LN T e By )i, BRI 3%
1%, A H P 2 A IR AL AR A= Ll S0 RURI ) 0, DA ] WA SK B /D i 7= i, B
ZPEFTLE XS o Castelo®F (2019) [AIFERE Y, 7E 85 S A PEARRY L =546 A BE A I SR AT S5 5T
TP A TR BB Z P T3 A 55 o 1 17 SR e g AN R0y, BRI A T AR N IR
N TR RER R R IL , AR RE & IR AE A% A B i i FH 2 9k 2 B AR 55, (E2 FH P A 200
Pt DL B R B 25 IR A A TR R

BHORE YA AN TR ReE S P D BS 1T o0 RN BIBFIE 2 R iR VAT FIARE 5L
oy A T A AT, il = SEUE B () SRR TR AT, I R Z R T ROREZ e LA
HATIIE o X FE5 N TR R E SRR BT IR AL TR R BA o N TR RE & — Pl ALY
BCFHR R 1 R 5T SR B TR P A2 (1, P BB 2 X BB R AL R N
I FH 38 B A (Mani, 2017) , BRI A e B I B . — iR, 2= T T TR S L
AREEZ BRI T F P X T BRE B SE B A SN, W Conti %5 (2017 ) fifi G — B AR B2 Fl
S e TP XA TR BRSNS AR BB Z e T T H
FAOREH R AR SZ BE B PR A, S AR 2 B AR 7 A7 i ) 2 AR (Kim A1 Shin,
2015; Sohn#1Kwon, 2020 ) .

SR, Z G A B P AR EAREZHIE W R IS T R P MGG AR RE R A ™ iy
H¥:3Z (Gursoy5,2019), N TR REMI R REME T 80X oL S R 22 BUSH Y ) — SE T 20 47
AR Y E R AN S A (LudE,2019) i R B2 B b i B0 &) R PE S B H B R R A H
B SR VEME N TR RE RS REAL L RT DASEBLTC TS FH P 84E - L, Gursoy % (2019)FF
RIFEAUE T N TR BB A (1 FHEZ B NI 2324 T R L W AT IR Fn
RV = AP B B AR 1Y s Wirtz55 (2018 ) I T X e ik 45 L gs A B9 42 10 1 8 a3
TOHEZR, 45 I P (3 s2 R R 232 BT RE O R A S R — 7 TR TR 2 B, D RE PR 28 (An ek
LG FAPE VB R RN A 2 50 ) I T2 X R ML A A BRSO 5 G R R (s
FEFIRLE O R ) I T R0 % X R BEALASR A A BRI OC 2R 5 23 18 B R 28 (ARSI B 25
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marketing and promotes the transformation of marketing to intelligence. Many companies have begun to
deploy artificial intelligence marketing. As an emerging research topic, artificial intelligence marketing
has also attracted more and more researchers’ attention. However, the current research on artificial
intelligence marketing is mostly based on a specific marketing scenario, and the lack of a systematic
review of artificial intelligence marketing is not conducive to researchers and practitioners to
systematically understand artificial intelligence marketing. In view of this, this paper combs the current
research results of artificial intelligence marketing from three aspects: connotation, corporate practice,
and user response.

The study identifies 72 relevant literatures through the steps of identifying keywords, searching
literatures, preliminarily screening, supplementing important literatures, and intensively reading
literatures. Through combing the literature, this paper proposes the definition of artificial intelligence
marketing, discusses its foundation, characteristics and purpose; then, it summarizes the practical
application of artificial intelligence in user insight, content management, interactive delivery, and
monitoring and evaluation; finally, the psychological and behavioral responses of users to data
collection, delivery and recommendation, and human-computer interaction in the artificial intelligence
marketing process are further sorted out. This paper summarizes the research framework of artificial
intelligence marketing and discusses future research directions.

The study finds that the current definition of artificial intelligence marketing has not yet formed a
unified definition. Big data and artificial intelligence are its technical foundation, and intelligence is its
important feature, which is mainly manifested in intelligent processing, intelligent decision-making and
intelligent execution. The purpose is to realize the value co-creation of enterprises and users. In the
practical application of enterprises, artificial intelligence can help enterprises insight and predict users,
complete automated and intelligent content management, realize real-time interaction with users and
intelligent content delivery and recommendation, and perform real-time and abnormal monitoring
to help enterprises accurately grasp the marketing effect. For data collection, delivery and
recommendation, and human-computer interaction in the artificial intelligence marketing process, users
will have different feelings and reactions such as being served or used, understood or manipulated, and
their acceptance of artificial intelligence customer service is low.

The main contributions of this paper are that: First, it systematically sorts out the context of
artificial intelligence marketing for the first time, which helps researchers and practitioners to strengthen
their deep understanding of artificial intelligence marketing. Second, it summarizes the research
framework and future research directions of artificial intelligence marketing, which can provide a certain
reference for future research. Third, by exploring the practical application of artificial intelligence
marketing in enterprises and the psychological and behavioral responses of users, it helps practitioners to
better carry out artificial intelligence marketing.

Key words: artificial intelligence marketing; user insight; content management; interactive

delivery; monitoring and evaluation; consumer psychology; consumer behavior
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