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DL RGP i, T8 2 SR AR KRR B A B 3 I S A4 1 7 i Jr 7 A B Xl 7= it o i LA e ™
fmE FPEEAT FI B (Jiang Al Benbasat, 2007a) o 4 T #R &M % 2 JCIAE | AR P2 fhx —
BB, AR HL R B LA S NS Z S T 2y 2y 8O FAOAE I B = SRR o an A  FE L A R
BT B R a0 23 R 7= b LASS , i R st FEAILATURE i s 7= il o 246 K 2 B0 B4 16
S R BE A T0 VE R R B 7 LR A A R AR A0 7 A o (E D7 e S
K, BETHE RS PR i S = i B R N AL A IR G — A SE B ROk 3=
BERPT AR S B0 S AU T A SR A s A TR s T ok 3 R
i FEPRAT L 90 7= i (A AR D LRV 7= i A S A T B8 A FH V7R DR ™ b A | B 38R
S5 AN AT R R AR S R I AR R IR R R ok R R I A
S U] AT R 7 b AR 5 7 b PR R 2H B TR, R R R AL SR A E A

H AT, A ™= SR = 5 R FORIFSE B0 NI B — 28 B 22 1 7 S AL RN
7 i R X S A R B R AT O B R 2 (Flavian, 2017 ; Oras %, 2017 ; Maier fl
Dost,2018; Gonzalez 35,2021 ) ; 55 26 r= iy U5 7= i 6 R A T U A, 5488 1 7= i s il =
i LR X 2 R A B DL R AT o R A 2 22 55 (Jiang il Benbasat, 2007a,2007b; LiFll
Meshkov, 2013 ; Park%, 2005 ; Jai%5, 2021 ) o L P 2B 93 1) H ) 15 5 2 7 8 3 08 FH A0 ol 2
U PSR SR 7R 7 i, AT % e R RN [ R S AE A R 88 SR e A s e by, FI BT R T
-5 s R 22 B8R SR AT FH AT 8] 7 ok [l T 9% 38 o ™ i o WA Ry s A Sy s s il
TH S F ] 0 T AR RS B, TR R VE A s R Oy X & (11 9% 5 ) 1 n T 40515 5 (i
25,2017) K L, =it SR O =X (Bh S B n FTER A R R ) 57 i s s 8 GRS B an 5
SRV L AR HH A, 2558 7= S ARSI 7= i T R (%) PN 5 ) A B 22 A B (TR S 7
SCBEAN , LIAENTSR 2= i R FNE 28 R Uk, 58 T 7 i 2 (LifIMeshkov, 2013
WA, 2017) i SR (Flaviands,2017) 5 BACHL AL (Oras%:, 2017 ) LA i 2 ) S 1]
(Adelaar%F,2003) I T 1E T, (ER 2006 T X% 7 S P03 BRI o RS2 Bm I I 24 A
A2 P00 Y P R B AL B 7 AR = i VL, I A T B B A JE AR R P R T4y (Ut
2012) AE A e Y PRI 2R A 7= it 10 2 348 5 k) 3553 77 i LA A5 7= i TR B2 D, 5 L™= i 4
SAEAR KRR L5 M0 7H 938 % 7 AT LA B ™= it P R PR 288 ) JEC S P SRR TR I, 5558 7 Py
XF AT A5 T8 9% 38 A K T =22 8] 56 R 52, B RE I — 255 RS H b X 7= i D40
PR AR, ZEEE A oY bt A B {E

FF LU AT A RAE T LLUT = AR - & 7 i i = B R AR A 2
T 22X T e 3 W S R S A AN [) R 2 ) 27 ity RS 5 7 it PR R 25 2 Al n T 3 M X v
BB W SE B AR RE A 77 (VA S S I T 7 AR 7 i T 2 R T B T S R Y
SEMR) B2 7= SRS AN R 7 AR 7 T R A5 X B W SR R SR I s A 22 577
R TR L TRV A 3 o R S X B AR R K S M AL AT IR IE L B A, B TS AN
SR RS EAFE R EIN TS, R A ST AN THNE , 5657 A 5 7 i
R AN [R5 T 5O 2% 5 W S TR R s i 22 5 DA R N FEsZ i AL s R, th = fiEar 5
P2 A ASTURT = it R R RIS W AR [R] , DR AR SO TR R NS, 30 7 20X 72 it A
R 7 i ] R L i B W S T SR A R VR FH XA TR FNRAL T b 5 7 i [
BB RONAFFE , AR 2 7 SR R A AT 5 L 2 A SR HRAIE T B AR AN S s

—. BRamEmRRMER

()7 At AT 77 it P L5 o 21 8 T S S S ) R )
PATEAT OG0 7= it AR 7 it PR RIS 2800 S P2 B — 2R I 4% 1 7 it LA A
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R R 2R N R B AT R B RS e — e R T AU Y, B 5%
TP AU 7 b B 1 (KumarFl Tan, 2015) 7 5 A (Flavian$,2017; Oras%5,2017) K
YETH % (Flavians , 2017 ) DL K 3K 2 B (FlavianZs , 2017 ; Oras%5: , 2017 ; 3RF4 45,2019 ) 5
Wil 5 55 Fh— o2z B AT = S K BFY, 58 1 77 i R B S AT 2XURHE , A& 7 g RS
Bt (SongMIKim, 2012) & A AU T (FER%5, 2014 ) & A A S BN (%4 ,2016) & -
7 AR (Kim 3§, 2019) (& T A7 S8 B SRR 3 (Y oo FIKim , 2012) L &1 7 i 5 48 14
(JE49%:,2014) B 5975 5 (MaierflDost, 2018 ; Gonzalez45 , 2021 ) 55 X5 14 2% 5 US04 —
FEFFORE 7 LA 7 i R #EAT PR, B4 T AR 7 i T R T B A T K R R
(Park%¥,2008; LifliMeshkov,2013 ; Park%:, 2005 ) . #5135 722 J& ( Adelaards, 2003 ) | S2 452 &
(LifIMeshkov,2013) . # 4 ;1) & J& (Jiang fllBenbasat, 2007a,2007b ) 4 (Roggeveenss ,
2015) 2SR (BT, 2017 ) PP MERE (Jai%s:,2021) TR ERH BE (Jai%s:, 2021 ) F 520 22
5o LIRS A L[] 2 i 5 L A sl A R 1 R Sl 7 ™= iy, T80 25 T LA A
R ARG BE o A, AERFGE SR AR T S AT 5 7 it [0 ) B8R XS LU B3R, I T e
M= 7 7 2 7 i R s £ B FH VG A R A D 5 T R B AL AR

PHIBE U BRAA A DA AT 2 B, PR L BE i a2 DR AR A DA CREAA K ) B R A Y 45
}4 53471 R 7K ) (Navon, 1977 ) o 14 285 FEW K 7= ), BE 2378 VA 7™ S s 5 Btk A T
I 278 JRE b 7= b b A5 BT AR P (Jia%s, 2014 ; Naegelein®, 2019 ) o FI L , A B 5T
FEFAMRX S AN TS (Navon, 1977) 8572 e B2 0 B2 T R B AR B AR
JETH AT A5 B o e, VAR T A A B R L3 2 2 X R BRI 15 B
(Naegelein%,2019 ), GLFE 7 ity A A A AR ™= it R A FH I R 7 i 80 ol P80 R 46 o 1 JRa il J2 1
BT 15 B 48 AR 2 35 B4 TR 4 1y A B 1915 B (Naegelein®§,2019 ), G045 7 5 19 JR
FaTE 7 SR AR T TR AT R, AR (R ) 24 DA 3™ S R A5 8 R =l (),
YT (B R ) 48 LR B S A1 (5 8 R A (B R ) 6T a2 A 50K 7= R
W5 R LA T 0 IS B — SR T I R I R G, AR I S B A
EEIT B RIS S 55 TR R AU 5 4 1 2 G, AR I B A
BOEH R R E R

NI TERE A, AR B S 0 2552 BT B R A 52 ( Greenwal d Fl Leavitt,
1984 ) o IH 25 7E T BB FE 2 P HARE X BRITAR 3 (O 1) A DC R AL O T2 (HuntFl
Einstein, 1981 ), H:rfr, BTGNP (i T ) J2 38 S A 6 3R A 4 i it H DA R HAAR Y Ja ke X 15 B
HEATIN T, 172G ZR A0 35 O 1) UL 238 55 in T 22438 43 B Bt ke 4% R e AT 2 TRl SR AR R 4 )2 1w
A4 S0 DT S BEXT 5 B AY AL B (Hunt Ml Einstein, 1981 ; Malaviya5, 1996 ) . 247 2 & 1€ HL 75 °F
£ LS S AT 20 ™ A (A RTS8 B ATA T, e 2 T ™ S 4 49 A
SRXT = AT SRS 58 U E R Bl s a5 | R IH B AR £ w1 ARk, eI
AR 2 20 7 A, 052 (2 A 2% R FH DG R 0 T AR AR, (At 1) T n T34 B
TRV A S T s 7 2 S (0 2 o £ T AR T, JCIe SR 3R I e i R 4T L, 8 4
RV 2 R BRI T A SIS (LA ) T T 5 {5 8 R, 2017) Ml an , 40 9
TE W SE A AT R, AR AT AR A E R 238 e Ty =, B0 A R 11 9% 3 AR IBURI A B AR5 S
(UNZE A7 LAG I 4 B RSORSE ) o AR AP I VR S R X, B8 A R 1T 2 B AR IBURN ik
FRANTTF S (A A A7 AR BRI 45 ) o R, BRI 4075 16 7 i 2065 BB A S5 7
PEAE BN A FIFRAS R =N 095 B TR CARVE R AT 5 A & B bR LIS BAL Ty
SAHPEEC A5 B B R A ) 15 B M BUIRACR L B 4 (AakerFllLee , 2001 ) o 114 28 45 EfS 45
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5y Mo} 7= A S R AT R B AR AL N TR, 545 AT BRI K% 7= i ( Bryllafl Walsh, 2020 ) o 3£ F
I, A S R 5 -

H1: HURE 5 7 S 7 b R AN ) 2 B 2 X 2 3 W 3K 3 I8 = AR AN R () s ),
PRS- 55 200755 [ R B2 LA T 000 5 AR 1 e A 2 6 T R i i 2 3 A IS U

(I stk e s AR

N3 M 2 S B B 5 G 20 T 5 R B 1 — 32 LA 56 (Schwarz, 2004 ; Northey
FIChan,2020) . N T3tk vl LA 23 A BT g PR R S0 i1 (Shapiro, 1999 ; LeefilLabroo,
2004 ) b JEATR MRS A AR S B AR R P R (A AR R/ INGE ) TR
TS FEIE (Reberdd , 1998 ) o AR LI M S48 A VAR 38 2 1 S M iU B AR R B M 5
FEJE (Haman, 1990) o 7EASSCHY , F TSR 455 | AR B ARy =X Adin T (s
I Tovs JEERMT) , T BTF AN T H10C 2 TR S BT 5 0918 e 2R AR i A5 8 m Tt 2
(HuntfEinstein, 1981), B, 7™ i J 7w o7 =X CRUSIUAN B ) 5577 A 8. CRER S S A4 15 (5 2.
Z IR VEACOC F o T8 SOMAN 2 B T YRR IR Y, BT AAS SOCTE R R ME S I o AR5
FH, 0 T M B R A S s [] P ASE A2 4 8% s mT AR b 3] B AR R T
RN T e W R AR BN TP 5 A5 H B 22 A (B R 5% 7, 5 HLERfR A IR (FhEE D
B, 2018) EIE—15 Sobt LU iR 5 1510 5 8 BT i DA S5 808 R B 2% I T i i e
A i 252 (Nadkarni #1Gupta, 2007 ; Lam%% , 2017 ; Zhang f1Schwarz, 2020 ) . i 7b , 5111254
— A9 (Lee FfllLabroo, 2004 ) . & A &5 15 B E A (MaierfilDost, 2018 ) A A 35 SCAH ]
%2 Gt (JaniszewskiFlIMeyvis, 2001 ) 232 = N T iigPE 767 SRR HHOCHER H, 22 8 Tk
PRIREE p A8 262, I35 5 (Lam%, 2017 ) (i {5 (Reynolds-Mcilnay %5, 2017 ) A K 8] %
(Ketron, 2018 )55 2 sZ M Jill TP o 2 ARUHE, 7= S TR R ZU A EU B LR ) —F ) 132 1) P A 5
SeHR R S BN s v, T 0 2R AT BEME: (Shapiro, 1999 ; Novemsky 45,2007 ) . it
Ah, CAE SR T i Ttk 251 & R W2 B (Chae fllHoegg , 20135 Oriis 45,2017
Jiang%¥,2020 ) 5 1= A% Jii 55 J8%H1 (Chandrashekaran fllGrewal , 2003 ) | B 55 5 i) 5 %% ( Berger il
Fitzsimons, 2008 ) . 7 %% & 0 T i s sy , HOHE B AL s R ) Jewid At B LA , DA T st el m]
REAS AU PPN (LeeFK eller, 2010 ) LA K W S 1277 5 (BryllaflWalsh , 2020 ) o 7 (9 26 WA 4 PR 855
T, USRI S RS T N T S E B AT P S I I B (Mosteller®s, 2014 ), A
TS B AT 6 7 & ()35 B R &5 (Chan FliNorthey , 2021)

SRR ISR 77 iR T AN Rl S A3 2% 28 0 ) i TSR 7 i 5 8
PRI E S B2 R T s SR A 2 8 AT O Z N T, DA ) T TR A B 1™ i 1]
Ve R A5 R 5 X2 (Rl 3 91 2 B AT BATUIN T, DT A8 ) Fhn T4 3515 8 (FE AR, 2017) .
AN S H 5 BER SHL AR B AN B SR D EC A5 8 B R 2 ) 15 B A DL AR o
I (AakerfilLee, 2001 ) o 47 iy Jlm 7 =0 (RIAIAN & F )57 (e B GRS B R4 45 5 B AR
Be , 2 A 2 IR A B, T R S A Y {5 BT, AT s 2 A ] R85 3t vl AT
HPRAFR I 0 TAF B, PRGN T3 1 i BN 32 T (Wurtz35, 2008 ) o H T = i T i i 2 1
P 9% 0 7= S B 6 LA B SE (DavisZ, 2016 ; Maier, 2019 ; BryllafllWalsh, 2020 ), gy Al L
e, B AR5 405 1 R 4 A B = 1 2 2 X Tt e e a4 s AT TR A SR
JE BT I, AR B

H2 0 T3 s 7 7= S A5 7= R 2 o 2 3 W Sk 2 B A s ), B 7= AR
57 S R A 8 0 T P 2 W S R e AR R
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(=) S PFor B IR /R

PV, WA IR T 2 s R GO, 2 4% A — R B2 X, SR I O B 7R s
FEE ST, LRGBS T B G T 7= S s Ij 55 10—~ BARTEM (R S5 A AR, 2018 ) o K
ZHOH ARG SE 7 i Z B2 AE R HEA T AR AT T 2348 2% b i iy sl B Ak iy
e 2, A E B AT 28 8 AR R ITHE R B (U255, 2012) e Ak, 38 axk 9 £ RS (A, 7™ b
SEYFo ) RPN F AR B AT 5 O 2l K 2 H0H 2 1 32 5500 (Metzgeras, 2010) . 2
FWFFEIEBA T R4 DO 4% 101 L2 i vy 7 ot o, TR A P P18 T RBL S BRI 5 2t ( Cheevalier Tl
Mayzlin, 2006 ; Dellarocas®, 2007 ) A1, 028 1 AIA 23 %IRRT RS 0] A5 B 77 AE i 25,
ST A PRI 26 L, B 4 i 1 9 2 IR R T A B (U255, 2012)

LRFHIIE IR, W T H 5T — R0 577 S AH IC R 7™ i it i #E 17 H#1 W (Cox,
1967;0lson, 1972) . £ R (2 Wt S 15 6 1122 20 R DAk i 4 AT S8 75 B8 FVERA B2 (Purohit
Srivastava,2001; Wen&§,2021) AR IZWI AN [A], AT LLBFZR 2R 53 i 1 1 2 R FMIG el 26
% (Gidron%, 1993 ), Horpr, 15 3 I 4 222 48 005 2 g A8 LA A 75 243 A K B i () A 4 i Lk
IR I {5 A BS Wit A ZR 2R, Rl Se 2 RN 5 Bl LA ZR R k2E s RVE R R 012
Wit AR 855 , 3 BAERE , B A ) pldiedss , &2 2 s [l 26 R 1Y 52 1 (PurohitFl Srivastava,
2001 ) o7 b B YAT 3R g PERT AT AR VAR i, (A WA 5, T K AR A T A L
AT, PRI S PRI 2 2R o T S SR 7= i L R 2 ph A T B AR %), A B ™= i S0
TR R UL 2 0 R, OF B A T s A TR B AR Z 008, 8 TAGE R4 R
R 3 PR £ 28 2 U (IR YIS R 26 R 2 W, DT 348 5 3 1) 55 1918 R 2R R 19 52 i 1 (Purohit Al
Srivastava, 2001 ; Miyazaki&§,2005) . ILAF , MMATE X 2 AR BT, &0 2K EE S 2R &R
He AT, AR R M 2305 11 55 (Hus ,2010) A 8 3 R B, 4 5T & e lE
BRI FEAERT IS WP B AR A Z6 2T 9% 3 BRI 25 A0 A58 1 38 (U255, 2012) o i ] DA
Wi« 24 S R RAT B R i T B S USRI R b BT S B = 5 B S SRR ARAE , R
BRI 55 AN T R AL A L A IS5 S AR L R (9 4 T RE A 10 9% 2 110 ) S T M 1T Y4
FE R YT O EAIRIST T 2 5 26 P SRR = i R (0 N S LS R s IR BE , AT T 2 A R
BRI R i 5 B S PR ANET, I P AP AL 5 R I 3 L B R A S A S A
2R LTI, AR B B %

H3 72 S P25 7 i A 57 i PR 28 T 9 SR R AR i, BT 5, 2477 5
PEAT A I, B ARAT 5 20715 Tl 7 A AL AT R S AR T e i A5 B BB e TH B 1 T
SRR, T Y 7= S PP B, AR A O T 2 W SE R SR s i s B 25 5

L5 TR A SCHIF SR AN IR .
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=, KB—

SEHG— B H ARG S SRR S A R B ALA EL AT IR S AR T R 4l A T RE SR
T TH B S B KD T v 4 i A VE R, B SR H L ATHR

(— ) Hr—

R TR AS e I TR AR AR AR SO R [RI AL A 7 it (35 28 A RIAAR 50 i ) SFe A
557 AT 7 i P R A5 T 25 3 W S T T ) M A RN T P 1) R AR08 o Sk T RE
S A SRR T I R 87 200 (B R SRR IS O AR AT, 5 B S A T
W HTI—0 B ASRAETI A S =2 e ) T S g P 5 Y S i o AR RTINS T 344
T g Ll 2L FIZE = 2R B e LA K Z A A BN EI a8t rihie, 3+ 2%
PAFEAR A ST o B0 i A 7 i GRS, 2017 s TR B RE AN — L, 2020 ), Fe e £ 16777 i (1
WA AR, 3A ARG i OFE R A 7 X 6 = A R A HE RSk AL BukaE
FET- PR FIMRLA 8k AR RTINS 3o ()45 P-4 55 1 814 Bl i — S [ 5 ) 25— B 43 In]
PR 2560 B 89 5 3B B GRS A OG5 B U SR R 2856 5 = 58432 1h)
B A48 R SRS 5 SR LR S ST 64 7 i G Pk IS Hukae B g
FI AR BT (=48R 5 7=0R5G ) , A5 /0BG R gl iz iR TR 5,
7553768 e B U B A R 2™ it R AR i (RO, 2016)

81 PR (B34 N, o ttha7 N )W) 238 A A 3R A o MR TR LR RN 28— FL (2020 ) A B
G, AR SCR R A TG 260006 7 i A S BBCRCR A T 95 UE , BRI R AS 77 Sh 4 T o B S v
E4FEAT FE AL A5 3 s, Bt 64077 i B9 4T 43 B AR 5 Z 1 0 S — 35, BAAORE | A
(M=5.48,t=19.49,p<0.001) .75 1 (M=5.44,1=20.27,p<0.001 ) L K #l 3k (M=5.29,1=22.23,
p<0.001) A7 ¥ {E & T i i 4, BB R EATER R AR5 & o 57 Ah ok ar (M=3.22,
=19.71,p<0.001) Ak (M=3.34,=21.48,p<0.001 ) B it T3 (M=3.78,,=24.83, p<0.001 ) it} 15
SRBHEART A E4, BEABHE I R B TR R 5 = WA (M=5.48,=19.49, p<0.001 )1}
FI{RLAH X Al P R 56 A 6 1, BOUK A (M=3.22,1=19.71, p<0.001 ) A4 X {E AR X He A 9 4~
R RV BTt AW R A B R AR it R REHOK AR 2, TR —
PR S — RS —

()i =

HIU 0% AR UE B 7 S5 7 it L 286 D7 BRI B A 8vE o AR I — 328 9 4
U5 A 2R A SR T oK A B AU R AR ] R 0 AR 20T T R AT A
RN ] R D B A 20T AR A5 1 o e, BAoR G B AR (1] ) S it R
(DR )2k 20K AR ARE B, BRI R N2 R BRI FHHOK bk (A 7 . ok
YA A (L R ) R 3E 0 (&1 7)ok 2 HOK aw 4515 B, B R R AR ok ar i ¢
FA st A 55 AT WA R AL (&1 7 ) S it A (T )k 2 B A EE R R AR5 B,
FLIAR IR N R 2 L WA 3 DS A R ARS8 o WA SR A0 ST (1 ) 3 e 0t (&1 )
e SEIMATEER 205 (5 2., BAR IR PN 252 WA Sk R R A = RS BRI T4 [F]— ™ i A
PRAAB RN A5 AR 1 R on A5 BN R, HoAth T CANBHS 8 2k 5T s 45 ) BB DR — 2 )
— 7 i AR T R RN A B T R ORAR BN TR], oA T (CAn P R B s S ) YRR —
LA, S TR RS FEAU RN R B2 T EE R BT AR A LA RN
B, AR50 A AR PSS A O 5 B AR B 7 G vs AR S AT R R 5 ), B —
R G — A = 5K R AR ATIGE o (0] A SR 5F T 6444 1k o Tl — 5250 1R

INEZ G EE T (FadkF o)



B — o SR A A 528 H 1Y 5 R b AETE N DS B LR A MY
28 I3 RIS 7 it PRASE B 00 W 7 i L B 28 7 o 35— 3B A0 2 T B A 2 7 Bl IR 5 7 it P61 R
R G T EARE SR E R WA R 2R AL & 3T 5 (=405 i S8R K L5, 7=
TRAA 5 4 B R 415 ) , BLART T4 REI5 R < S)) Azl 5 1 i 416 5 U@ T, 19 0 B IK i
VLR RZ A & =R T 401 00 5 AR B 7 A1 A5 o3l e B B A i 6
KB TR ST B 7 dlh s

644 8 (B30, o134 N ) i )4 43R A AT R 013 o AR SCR FH M ST FEAS TR B0 % 7™
P 7= i Ve R 2l R A TR G 5 o 25 SR B, BOUK T [ Moy ssinrarn=2-79 s Migiisa s =
5.22,1(62)=-23.61,p<0.00 1 1L AG EE[ M.y sy seimrn s =2.86 s Mg pusmmnan=5.54,1(62)=—21.25,
p<0.00 11797 S A5 7= it [l 216 O SRR IR B 1) o J5 T G, AR 50 6 HA0 K A 48 7 LA 5
BRI 2l G FROK AR BRI 5 4055 R 206 TSI — R RLA R T U A 2
B LA R AR S A R LA T TR

(=)IERE

LA 5 AR

S IR R R 2R 27K (O 5 (61 286 D =K« A5 IR 5 3 A 1) e 65 v s AR AR 5
4 R A B iR, 8 ()3 B AT S e AR B o SE I ()4 43 — 847
S —HB A I N ARSI H AR I ST O A S IR T SR e H IR TR
“FUG I IEAE IR RO AR Y SE BT & R IASEHOK AR 7= 5, 200 — /IR AR
ASPIRAE P S DU TR B T LR 7 SRR B R T AR SE AU AT R DL B A G
R 3 5 =B R T e R ML R R R U N D G e B S g 2 4
BEAIL A3 BC 220> SE a2 v, A ] B Sid A B B B R S H COEE R R & B SE oK A
i, ARG 2 B A O e SE I T L A S 5 = L LA, e SIS A G R R DR
NAGEHHE B S50 — 2O RN R B 1770 (A 50%92.2% ), Herp 45 (A 5 4 AR 8] 4
FEAZE 88, FE AR 55 415 8 i L FE AR 75489

2 A

KT I gt AR SCS% T MaierfllDost (2018 ) LA K FMEE R Wy (2018 ) A
(Cronbach’s 0=0.862) , FARYEMF 5T I BE AT 1 18 SO A% , EUREL & 34800 . “FR RE 2 &) FRfre re
s DA 7= i L R v 4 B TR BBV A P 7= St A 7 i I R b A B DA SR e o i
S b A R B4R B R R R 7 g R Tl P IR E AR, 7R
FSEA TR T WL BRI, A SCE% T Fu(2018) W% (2020 ) B H= % (Cronbach s a=
0.957) , HARAL 7 3/ I . <R JE BN SK% ™ > TR A5 TR AR 7™ iy DL R TR WA K% 7= i )
ATREPEAR K R AR s Rp 19 m Rk A il i, b IR e AW & TR B 2R E.

3T 5 AR

XF 77 b ARSI 55 7 it R 2B A T ER ARG I, ZE R R Mo =282 s Mgy o=
5.78,¢(175)=—14.88,p<0.001 . H1 B 45 S v 1, 4175 90000 5 AR 1 B 21 (A 43 39 1 I 351K
TR 5 405 R 2B AR S 354, DAL= f 9T 5 7= it P e AL 5 R A L 1) o
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How to Make the Best Combination? Impact of the
Combination of E-commerce Product Videos and
Pictures on Consumer Purchase Intention

Cheng Zhendong, Shao Bingjia
( School of Economics and Business Administration, Chongqing University, Chongqing 400044, China )

Summary: With the rapid development of E-commerce, people are increasingly choosing to shop
online. However, consumers cannot experience products directly when shopping online. In order to
mitigate this shortcoming, online merchants have gradually begun to use both videos and pictures to
present products. From the perspective of marketing practice, the combination of E-commerce product
videos and pictures is not uniform. How to make an effective combination strategy of product videos
and pictures has become a key issue for merchants and enterprises. The existing literature focuses on the
individual effect and contrasting effect of videos and pictures, while ignoring the combined effect of
videos and pictures. Given this, based on the cognitive processing theory and the cue utilization theory,
this study constructs a model of the impact of the combination of E-commerce product videos and
pictures on consumer purchase intention.

The research was conducted in the form of online scenario experiments. The theoretical model and
the influence mechanism were verified by two experiments. Experiment 1 aimed to provide support for
Hland H2. Single factor (combination modes: the combination of whole video and detail picture vs. the
combination of detail video and whole picture) between-group designs were implemented. The
“Wenjuanxing” platform was used to design experimental questionnaires and generate links. The

participants were also recruited through the “Wenjuanxing” platform and 177 participants completed the
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experiment finally. Experiment 2 aimed to provide support for Hland H2 again, and provide support for
H3. The 2 (combination modes: the combination of whole video and detail picture vs. the combination
of detail video and whole picture) x 2 (product rating: low vs. high) between-group designs were
implemented. The participants were also recruited through the “Wenjuanxing” platform and 192
participants completed the experiment finally.

The findings show that the combination of whole video and detail picture improves consumer
purchase intention more than the combination of detail video and whole picture; the combination of
whole video and detail picture improves consumer processing fluency more than the combination of
detail video and whole picture, resulting in higher purchase intention; when the product rating is high,
the combination of whole video and detail picture improves consumer purchase intention more than the
combination of detail video and whole picture, but when the product rating is low, there is no significant
difference between the effects of two combination modes on consumer purchase intention. In sum, this
study examines the mediating role of processing fluency and the moderating role of product rating.
Moreover, it clarifies the mechanism between the combination of product videos and pictures and
consumer purchase intention, enriching the literature of online product presentation in the field.

This study makes several contributions to the literature: First, it turns the research perspective from
the individual effect and contrasting effect to the combined effect of videos and pictures, which proposes
a new direction for future research. Second, product rating is introduced into the research field of online
product presentation as a moderating factor, and a new effective boundary condition is found. The
conclusion enriches and supplements the moderating factors in the field of online product presentation.
Third, it suggests online merchants pay attention to the selection of the combination strategy of product
videos and pictures, and provides a reference for online merchants to optimize the combination content
of product videos and pictures.

Key words: E-commerce; product videos; product pictures; product rating; purchase intention
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