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(A SCEE N T T8 FIr A 3 T — M B R o i oy I 44 T 0 R 2 A
FppEep R RS OAT BEE (INFEBEMESSE, 2008 ) 3L 3 (ANElram A Tate, 2016 )36 K % — T4
PEAA R AE SR TR B S B — — TR B 5 A ) R Rt P 45 [, DG 32k [ — e i) — 4%
PERFFE A2 5 5 h i - BE TR S SE AR E Ais ) A2 e Ao b X, DA R SRt g
B AR £ 07 TS I N T T R [ R A SO e [l A T T RS SR (3) AR
SCRT LR BAE 51 F VR ol PR 4 2 iR b 5 TR i BAAGE R AT R
Y, A SCREARAT B 22 1 [ PN 2 5 G T ALE ] TRAR TR, SRR 5 22 FLAT 92 (8
ARSI RZ M 9 0 T0 R ST b AR RIS AR
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T BE MEEE (Ellram Al Tate, 2016 ) o AU, — FBERAEEIE R IR L1838 18 A 38 S 2 FH IR TE B
SR /i I B = B T o i AN [T 7 S G W NG i S B (TS B e X Rl e e N
Z TR, B =8 il 5 528k A A Ay s 3 (R F DA S i o A
B IR Z AR B B o BRI S, 22 B A T R 2 07 Ao i mT LA B — T4 S 3 T 51

1.4 BARG 56 S AL
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T HF116 153548 JC8HE , fan 1730 H &AL H /NGB 21 L 51 RE A% 1 ) 0 25 9% 45 51 . 38
i TR RN BT ) — S S R REAS S ISR Y T2 B AR A S R ) I SR
i AEAF T E 02, A BIWF S = TR R A 3028 i 1] 5C JR i N TERIL R A 7, A S HE
[ — L n] GE ) B RS (Asparafll Wittkowski, 2019 ; Bergeras , 2021 ; Xu%§,2021 ) X FHRLL 5
WFFE VRO P b ) — AR 5, A BeHR BN A B A A A RIS b , W T DG SE B 98 — Rk
AT H A RN, R RN K 5 o 451 41, GulloZ5: (2019 ) F H—ZM MM KA & & Bl i 540w
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FHefilh . LAChung5 (2022) 05T R 5], iZ 058 B FE BT 283 2 5L 2 ey shibl, Jf e 7
X EEFHLIT R F B — LTRSS R AR H 1 B T Airbnb 5l (— AR R A A A
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7203 07 VA FERFIG R P i & A 12 194 8564571 MBI E 3 A HE SC, At 2P A 234 D
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] 56 220, AT LA AR B SEBR AR o BRI 2 b, i T8 R i A s e s A 7e it 25 B
YR BAEIEUL TIRZ AN R E AT, I HA nT LB iU 0 5256 5 A sl T4k 2Rk
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DEUIBO TR LRI TEA B S5 E 0N —F5dE o X s — FEE T LU 3 B s
H B 58 B VLHD X Tk BAF 00N 7 R B SR, HAFEM & iR E A B utoe H ik
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— B 2R 545 (Pancer®:, 2019 El HanafllSabri, 2021 ; Nguyen4s,2021) . — A 5ds  HAAk
TR B HEA AT VR BB 1 BRI S 28 B 55 i ZH 2 IR, 0 Al A B R
P Al 5% 7 B8 LA DA R i 2B 5 A 25 (Harding 55, 2019 ; Kappes& , 2021 ; Packard il
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Berger, 2021 ) o iX 2% H AEH A 45 41 2L SRaE 2R, IR edle b R bk B — € AL
o =R R 38 A — LB U R Y A A ) 0l L S — LB R
BRI RFEA KR (Wangs5,2021) o 33X S ECHR 2 (10 5ot 5 LSS A Ak i U2 3. DO E A LR
Wt AR A — 28 [ U A AR, — B A SCHU  E RA , BIF 583 R AAE
FFEARSC BT Y BA S 3R

BEGF AR DU TR TR, FAT TR R A YT X L ) UL KR S B S A ST Y
15, PRI 2e2 i X — A , FRATTREVS M 1A 1 HUTH 98217 o0 207 IS8 rhaf e i 7 Wi
TR AN A TR AEFAS IS T AR R R I 2 SIS HIRO AT A
Ja, BETERATVTR R B2 353 S — TR 2 T30, BANGE T M TRk i
fFH o e S BE SR A, 49.09% BT TSR AT T oK A M4 1) — TR , il Bl 2 (30.45% ),
P SRR L R R A LR 5l B T DU 53 o5 114,55 % 015,91 % o T3 — 73 A L 451 T L
B A FE TG — TR, 207 R AR IR AR B R R T

x2 “FHETHRDPERNEEXRRILCS

— - r
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M 458 (TripAdvisor . Yelp . | Rocklage (2021 ) ; A& 1E4%
Amazon , KA JIF) £5(2017)
A5 R AT AR
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Twitter . Facebook . YouTube . | (2020)
HRE)
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PN NLTE)) (2017) — ;i%f;gj; T EIT
AT B (RS T | Xu'(2021); Ordabayevafil | o 0 {;;EE; | 18
Mg | EREED Fernandes (2018) ﬂ;#ﬁ’ 9*1‘1’;1{%5( NSRS
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Reich%(2018) ; Smith% N E [
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2015
Ha Y 22 5 dkdi (Box Office | Ryoo% (2021 ) ; Hofmann%s
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AT Z B A A SC | R (2019 ) ; KopalleS§
AR (2017)
. Hodges#1Chen(2022 ) ;
Al AR ChoefIKan(2021)
Pila)% muhsdi. | B 45(2021);S 4 .
Tp);}liﬁﬁl;)ﬁﬁ‘ﬁ( Wk T ( ;(g%e;r)i—%( ); Sussman% AT I
N Kappesi‘f%(ZOZI)-Meynersi‘fﬁg %U/%/LE@ /\ﬁgﬁﬁ %%ngﬁ
il B NG BEE (2017) ’ SR | FRERIE W,
B PackardfliBerger (2021); BRAILED | AR 22 R L
% P 558 TR Sin h%(mog) TR B AL (R T
" 0.9 K| TRAHE | G K
I3 2 A potvt R £ R
N Whitley% (2022);
All PR Lawrence%s(2019)

SNEZFEETE (F445E11H)



Fz2 &

—F M s 1 K H S e . I i AR
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i ITAL (BAV ) T 4 Beck(2020)
Hh E R E HTBCEE (CFPS) | Wang%(2021b) N R

- i ALE Sl e
4308 | Nielsent gt bt | OO Q020)sLabwanifl |y | g g | 179 CHE

Wang(2019) N evggnarall s -3 D4

ﬁ% Strategic Business Mikva’e(2020.2021) ;;iﬁgﬁ ;gg%’ UINIERURO

Insights(SBI) Ji 2 4t o : g vl EOR LS

the Lipper Hedge Fund s B

database Esteky%(2018)

Yelp’s Academic Dataset McGrawZ§(2015)

[l G A5 O R A B | ScottF (2020)

e [EIB I 2 Jay (FBI) H 4% 5

SR ZH Beck%5(2020) N

SF 2 GE R (B 7260 . . S R

e e AsparaF1Wittkowski(2019) ATt | s | EE
AT = T T N 1 TON Y E O P e o
HPECH | P K Y CFER | WA | B IA

S REESAET DavidsonfITheriault(2021) | #FA7#ME | ATERHL | RAEAMA

e L ARl S ot T 2 Gao:(2017) HPRE

ENCiE o [ 2

g%%ﬂiéﬂﬁﬂﬁﬁj%‘?@fl HR MohanZ(2018)

BORPRUR A Tl e 2135 a3 — PRE TOHE R 2L 3G ).

TH R B I T I 5588 Sl iR 4 2 5 1 I 45 T sh SO Rk 4, 3o At il 75 o 246 0 LS — s
SR AT A T SR AT RO B 2RI s TR IR U I B AT
FHME T ARZ AR BT A 5] L (A S AT A AR s AR TR Sy
BT F R

() A AR — T4l 7

IR ERERE GG 0 — TR 5 |, 75 2 T AR (s BT AR il i — T4
I B I G AR IBCRIAS 2 AR Ay =X G B AR - R — R R 2% | s, 75 BTN
AT B 281 5 EITUBORT R 2, A7 I 5 2R B — L8050 5 T B A REHTUR B AT 58 4 e
T BB . B W Wang %5 (2021a) g f& B Python X HIEHL T Kickstart™’- & b 19& SR HAF .
I3 it E A2 48 H R (audio mining technology ) 434 173 H & & A 7S & RHIEXS SRR S R 145
M) o S A 38 5 — Bt S ARSI & (B i Infegy 2\ 7] A B 2 Y Atlas“F- 23 ) , UL RE S BEXHIY 2%
FAEAT ST IRAAR I B4 T A B ) S W FZR B (Nguyen FIChaudhuri, 2019 ) o ff 2 AR B 3= E 4t
Xof— 0 B ARG P S PR S L T BTN S I SEff ] (LalwaniFlWang , 2019) o % T4l 4
AN — L [ AU R, ) 55 B i 5 H AR Al A 1 sl e S AR DG 2H Ll B 1 17 7T A g
R4, Cai%, 20165 Choe s, 2021 ) o s ZE UL A2, — 26 — 85l (U 190 £ 5l ) i A7y U
P S EAT MR TS T B B 0 T L AT AR R, R 9 AL B — e
KFFI L oY, — R b B A DG AR B AR 1 3 8

(=) i i — F-Hd i LR

BRI T B R 0 2 1 3 AR AT T, — SR AL R, R A KN T
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B WS G B D B R L I — A A (Kwan%5,2017 ), K A] 35 %0+ 4F (Ordabayevafil
Fernandes,2018;Rocklage,2021 ) i %} FREA KN, Dt H (Goord:,2021) , 2N L+ 5
(Gullo%,2019; Beck a5, 2020 ) o FLAARHT [a] 225 B R A/ N 75 ZEAR A5 e U ESH RR i DA K
B IRBOE 5 TR BE AT 2 sk B T M2 B9 — T4 th T ARG M AR, F BT 58 A A
ARICEE 5 AT R () R BN | DRIl B 3 SRR AR A £ BT T4 B EAS R 1ix T — 2k
25 FL LN sl 2 SURE BT T 25 A AL B 4 , DO 1 R R A S FRSR 4 R B A A — a3
0, T R B A L R L R T 2 TR th TR R AN e e A W T
— M — TR, ST A B T ST A RO R TR R R R R
FEA TR 5 TR 22 (B AT AU o P 4% — 40080 B SR TOTRAR LA 25 4 A B — R EA TR KA
ARPARIE AT AR HAFAE T E S SRS N R 8 VR AN TREAS IR AN I o

(VO anfer i v —F4ici 7

FEARSCIT A BT 2 135 I 3 AT 2 0k ks b, 40 F 2 DR IR SCAR TR 2,
It B A B HLEL , PRI ST A L TR C T80 5 9P A e B TSR b, W 2
HRIERFSE B QA TR 5 AT TAE 5 LR T e v L 4500 S8 4 vk, BVHERR B4 8 sk sl iy
RANGERE FE S (MrkvaZs , 2020 ; GuptaflHagtvedt, 2021 ) ; 20 VE e M , BV 5 2220 H 89
T P HEBR AN DL H A5 AR e s 0k #5170 A 1 i (SpillerfBelogolova, 2017 ; Kalra%s,
2020 ) ; ZdE AT Ab 3 , RIARPEBCE AL 3y SCHERR s I0 1 4 7 A AN 58 IR 5 B FH 21 AR
P EE T T B MBI G0 5 ZEAR 4 2 R SCA N A 21 7 45, DRI T 5 ZEHEBR AN
T Gmis R (18 (Rocklage %, 2021 ) o i b4 # R F A i 1k =X, 8 75 EEARPE i o7 3 A
HERB b — b S8 (i A i 503 o 1910, Consiglio@ (2018 )7 A1) FH AR PN 2844 5842 % B A 11
1A% Z 0] 1 5C R BT HERR T 140 F7 7 5 8 eI Sl it i B (HERR 2 0022 T S Bt )
S0

(FO)anfar 2B 3 ArAs i 7

FERH T BT AT, BB S — e SRR i R I th T 2 0 b 4K
PERIEEAT 1z M, F 58 N B3 AE U B e 5 28 R TG PRI s A8 i, AR e g2 O A 1
— M — AR AT .

TS, PR AS i (B [ AR &) 5 UL AP O SO DR e N T g i kA T
SrER AL I BVRIED 5 H A0 — 480 h i A 5 S 2EF T AR 4340, DI SEBXT L A8 fE AN [F]
JKAF R PR S et 2% S H A (140, Rocklage5,2021) o =, £ Bl — 86 Se AR 4347 T 55l 35 4
FEHR B AT EICE A TE M A 4 . — SE A 1Y SCAR AL 3 T EL (40 Linguistic Inquiry and Word
Count, LIWC) (van Laerds,2019) . & 53 B8 F (WNQASHK 4 ) (Wang 5, 202 1a ) gt 5L B4 i
— B TSR R R SCAR Bl S A T AH N A (A e, N IR 20T T Ge it A iy AR AR
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Suggestions on the Application of Secondary Data to a
Multi-method Research: Taking the Consumer
Behavior Research as an Example

Liu Wumei, Yang Qiaoying, Kang Na
( School of Management, Lanzhou University, Lanzhou 730000, China )

Summary: Since the replicability crisis of social science research appeared in academic circles,
scholars have explored its causes in many ways. From the perspective of research methods, the inability
to replicate the crisis is related to researchers’ heavy reliance on a single research method. Therefore,
multi-method research began to attract the attention of management scholars. Among the common
management research methods, the second-hand data method has advantages in the traceability and
authenticity of data sources. Using second-hand data to carry out multi-method research can effectively
improve the external validity and replicability of research conclusions. Taking the field of consumer
behavior as an example, the bibliometric analysis shows that the use of multiple methods, especially the
use of secondary data sub-study, has become a research trend. This important trend indicates important
changes in the use of methods in management research in the future. However, management scholars in
China do not use secondary data sub-study very frequently. Up to now, no scholars have systematically
introduced multi-method research and how to use second-hand data to carry out multi-method research.
To address this research gap, this paper uses the literature in the field of consumer behavior as the
research sample. It first answers the question of how to implement the secondary data method as multi-
method research, and further explains how to use the secondary data to carry out multi-method research
in the empirical research of management.

Taking 213 articles (197 in English and 16 in Chinese) published in more than 10 domestic and
foreign management journals (e.g., JCR and Management World from January 2015 to June 2022 that
carried out secondary data sub-study in the field of consumer behavior) as the research sample, this
paper first summarizes the advantages and challenges of using secondary data method for management
research. Subsequently, this paper systematically introduces the operation process of secondary data sub-
study. Finally, this paper answers a series of questions that management scholars may encounter while
carrying out multi-method research with the help of secondary data.

This paper makes several contributions to the literature: First, to the best of our knowledge, it is
among the first to systematically introduce the secondary data sub-study in the empirical research of
management. Second, it clearly tells the difference between secondary data sub-study and general
secondary data research, thereby providing original thoughts on how to conduct secondary data sub-
study for management scholars. Third, it introduces the specific application and development
suggestions of secondary data sub-study in multi-method research in detail. By doing so, this paper can
encourage more domestic scholars to pay attention to and use secondary data sub-study while doing
management-related research.

Key words: secondary data; multi-method research; operation process; consumer behavior
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