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The Relationship between Brand Price

Elasticity and Market Share
——An Empirical Study on Chinese Mobile Phone Industry

GAO Fang, YU Ming-yang

(Antai College of Economics & Management . Shanghai Jiao
Tong University , Shanghai 200052, China)

Abstract: The relationship between brand price elasticity and market
share in Chinese mobile phone industry has been empirically examined. The
results indicate that, the bigger the market share, the more negative the
price elasticity. These results are on the opposite side of western empirical
results, and may reflect the traits of Chinese mobile phone market during
transition period. Being different from previous studies that adopt linear re-
gression models, the paper finds out that the relation between the two varia-
bles is nonlinear and the regression equation is an inverse function. Further-
more, there is significant relation between price elasticity and development
speed with link relative method of market share, and the regression equation
is a quadratic function.
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