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TRRE A 35 F0l W I 0k — 20827t SRR, 3 B R 250 2 WU R A AR R e i, 2
FHEC A A7 e Sixt A AF A Rk A J 35 56 B 22 (ZhouMPan, 2016 ) JFEIL T 56 T, BRI
F AR A O FERBEAE FH DAFEAS 2 25 AR & R , AU B BTN £5 AE A A0 FE 2 I A
BRI 25 HLR 5 o R R A DI 2

Ft &AL A (social media, SM)VE MBS 242 16 7 5 T AECF R, s 45 BRI R
MRS T o 1) 32 BAE 2 H ARG 5E (Sorensen, 2017 ) o (H I 23 35 41 4L H B Wi FH 5 (44K g
T NS ) B, A 25 A BUR AN 4L S AL BAR T 2 b 38U A 005 19 i He R ik
71.43%. [RIA, VB AR sl S LA 0 8 ) B8 T L 4 SRS Tl A a5 A 510
B H TR A S 3 o R TR B R TR RE Y 7 B G E R . — T, AL S A AR B A Il A 1K
HARZER GEW ATF BUTNZACSER: B B 5 A A S it — A>T/ (19 #7355 (Saxton
FGuo,2014; B, 2017 )5 53— T AL ACIEAR I B 5 GEHAFHORDIERAL T/ 85 1K
) B 5l RGBT IR I HE ST (SunfllAsencio, 2019) , 5L SEANME I AIEE L T #L2s (Sorensen,
2017;Namisango¥,2022 ) MMEILAIEI O R N EF A 154 S RGO ST+ S ER
FEHLH (B REE,2022)  FIE, 37 2 TAt 2R IAR R SRV A ROR N 5 12 BN A 25 B
LB AIRBERON , R TRA AR TR AR IR 5 2835 Fll = it R R ) G HE

AL b, R TS A B L6 B B 7E DI AR S b A ek vl (B0 2
AL S AR SR S b, R R AR B SR U AR S 7 I, A 25 A S 5 DL AR B X0
(SorensenfIDrennan, 2017 ) o i MV 25 AT 5 F F R bAR = g Ak 2 A A (el FH ke s, i & FF
JEERRNE P RS JE R BEANE B AR ; T2 g5 AR K HE 28 T8 et S b Al
FEmE M TSR £ A G HE S 5 MR IR G B Rt &34 B fx (Namisango&$, 2021,
2022) AR A SRR RN AR 2 2B B 5 B AR S AR EAR R E IS4, (H i ) AR
Nt ER I RIS RN TRV O A R AR S AR E R 8 2 ARSI A s B
R, B2 THESACBARIE A AR B R FERIMEVE R, B AR XAV S S HE — ot
H IR, B2 A 15 AR A R G B AL BRI RE 22 o0 = IRR0W RS, R B0k 4
1 284t S AL AR RE 2 708 28 EARM (AL 09 72 S8 1 XA 2 T 28 ARk
AAERE T R T, Ml LR 25 R AR Rk fig o [R) k Jr SR IR 10 25 AR S R IH 7]
R TR, iR 2 A 2 A A R 2800, (R 25 G PR A S HE SR | LA 4 ThD A PR A A BT A 23 AR B AR
IRAEZ Tu A 15 BN EILAIR T 2

YT, A SCE i XIS TEAE Web of Science Fi1H 1 9 CSSCIAE 2 i (1 4+ 2 AL A i
NS BRI E AR SO T R AHT , L HBFST AT, | R R KA , A4 ISR HE SR, I L)
“ARE LA — IR S B — IR AB AR o B 4R 2 2, s [ DL [l A 250 ARSI 25
(IR 5 4SRRI BE 2N 35 B IRAIIERIE AT 4 722 0 TR A ey fi B4 - 2 AL AT fe 52
BTt SR A, Z2 50 F AR WA B8 LS AR R (SR 740 B T E A WY, A SO i B
DURRTE T : (D RE T A 185, il TS EATRE 2 0 AR EIL B 58 B, a5 57t
Rt S AR BE RN B AL 1 T A T AR 5 (2)38 ) 48 5 | <7 SR — AT (it — AR RRAE 4
B T A SRR R 2 T EARA TR IR R I L EIR—Z TR R T4
AR AR 7R 0 22 5B ; G WNESREMMAVIA KK T 20 FRF A AR E
ARSI E LRI ST i B8, i — 2D e 11 5 B SR N i 5 5 (4300 T A %5
T AR 2 LI R BB AN (B BRI A O EEEREE BER, 25 T B URAR DGR 1Y STk .
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=, XRS5

ASCKRFES | SCEEEPEWeb of Science (WOS )l [ 11 v i) CSSCISCHR PR 43 5/ Sy 9
SCHTH SCSCHRASE R B2, A “social media/ social network*“charity/ philanthropy/ nonprofit/
charity crowdfunding/ donation-based crowdfunding”*“value co-creation” 5% 3C FRA] , LA <4t 2>
AR AT AR << 4/ 2635 AR B R/ 4 AN 148 W B AR 2 LA B M (AL g v SC 327t m]
AT S U AR R BRE I SOE A, ABREEN , A RE I TSR, K628 H S 3CCHk848 5
R SCSCHR 7R o MR 2L K N 75 5 B i 52 18 LA B N 255 FEAAS AR S ) SR , 9 A5 i HH 930S
k186 , Hh SCSCHR2 1 o 82 T ok, il i vz 3t — 2D SR UK A S AL E R WFE 1 S E L
15, SIREEVE A A DG A STk , o 4x SCRR 1327 , Hrhde SCSCmR 1185, H SCSCHR 140 o Ak 26
SCHRIG R A2 A BRAA R BE 28 2 AR AT TS A P2 : — ol 2 AR Bt e
R OGR4 EACRIY A FHHE 2 (LB 1 S LA e PR 3R 45 55— 28 )0l .
T3 gt AT A 2 AR S B o EL AR A iy o A S ) TR, AR T AL
AR IR RE At M EIL B A R B o it , HEER St 2 AR 4 FHShHLAF AR G
B SRR , i 2R 18 H 0 SCCHR68 R , T SCSCHRS I o Fif 7 , 30k 22 SR 1Y) = 22 0 45 T A SO
I3 THSATI P iEAT 70T , AR A 2 (R IR BE 22 4 EARITFE R 2345 KA FIHESL .

MAFFEBIOR , 45 2 A SCHR 20 A T AT B 52 R M2 % O BLoe S5 22 )
(& 1), xR AL ACBAARIRAE > £ 3 AT A RS SURFIE R 2

Hpdt ShlE
(other topics in social sciences) |
(operations research & management science) |

EEMESEHEES
(information science & library science) |
oS
(psychology) |
DL ZEE
(business & economics)

li3iEd

(communication)
AFEH

(public administration)
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TEBFF K ES T3 T, 388 o X6 i 3 | SCiik (an 3 DA TR A 48T , & A SN 15 deliat 2 Ab 1
AT RE AR, A 5T 52 1 2 BT s A T DD 7R o S ), AT DAt S AR AR R R 0 A IF T B2 1 /3
B, M AT R (WatersS, 2009 ) A HAE BAR L (Waters FllJamal , 201 1) #1528 25
HAUS AR R, Jf48 B a5 ARG 2 A 48U+ bt iy =2 P 5 L B
F AL ACTARTE N 25ALRE TP A TG Kz, 2438 T IR SR A S AL AR AR A 350k , B9 AH o],
- (CATURL #) %2 8515 BAGTEAE Y H AR G 7R (Lovejoy %5, 2012) o 2 Ok, Bl 23 25 AR F
FSACBARTT B 8l % S SR S W A R 2 R S A AR A R R A 1) oAt 5=
R R , FF NS A T 2H SUE4% (Lovejoy MllSaxton, 2012 ) (/3 25 A% (SaxtonflWang, 2014
BhEER ,2015) FIA IS5 (SaxtonfllWaters, 2014 ; Cho , 2014) JRIFHISE G , 27 Fl9ekE 4
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PRI R RE VR I BT 19320, WIGuoMSaxton (2018 ) A BEEAIL A 42 Hh i = 1A 254, IF
Sif Pl AT 2 AL R B TR B BT, BEOE D20 g Sl i R R SRR BRI E

R 1 WELRBETH ARSI S R

T
e A 1% P iy | I
Engaging stakeholders through social
1 |networking: How nonprofit organizations |Waters2| Public Relations Review | 2009 586
are using Facebook
Information,commur.lity.,and action:. Lovejoy |  Journal of Computer-
2 Ezzvi ;onproﬂt organizations use social FiiSaxton| Mediated Communication 2012 522
Engaging stakeholders through Twitter: Lovejoy
3 | How nonprofit organizations are getting s Public Relations Review | 2012 389
more out of 140 characters or less
Tweeting social change: How social GuoAil | Nonprofit and Voluntary
4 | media are changing nonprofit advocacy Saxton Sector Quarterly 2014 292
Tweet, tweet, tweet: A content analysis of |Watersfll ) ) )
3 nonprofit organizations’ Twitter updates Jamal Public Relations Review | 2011 206
What do stakeholders like on Facebook?
Examining public reactions to nonprofit
6 |organizations’ informational, Saxton Al Journal of Public 2014 197
promotional ,and community-building Waters Relations Research
messages
The social network effect: The
7 | determinants of giving through social Saxtonfll| Nonprofit and Voluntary 2014 192
media Wang Sector Quarterly
FEASHEAR 123 45 ARG = T i RO K NN —
8 | b e BB s | GRS R i) 2015 170
Public engagement with nonprofit e
9 | organizations on Facebook Cho%% | Public Relations Review | 2014 155
Speaking and bc;mg heard.‘How nqnproﬁt GuoRl | Nonprofit and Voluntary
10 |advocacy organizations gain attention on 2018 105
. . Saxton Sector Quarterly
social media
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FERFFFTAE SR T T, 380 A X SR i 0 O S ) 1) 43T, & BIRE ST 9 1) S am) 6 B £ A T
WF5E 1#35% (Twitter ,Facebook I (5 46 ) AT G (AR E ALY ARBUFA12T el GBI
H FIZEACE FBMERIARE -5 5% ) ORI (A DI EE & S AEIX (UGCHE) (SR
(FELHE XREH 25 50 B35 MR GES R A 5 B 420
J155) WSS (B P O R ORI A (L) IR S5 AL 0] T Hb e 45 ) FF 5%
Jr ik CE R RO NIk et h RSE) AEMERE L 20 S 2s e Bt &1k
BEARTRRE A 15 EARMESLAI A S FrAESE (Anf&13 ),

TR

R B L RSB, (5 BN S RATHL (5 G 2 e

sty V| BTG A% Bk A

i FIRSASE: 25, F00. A S5 iR

o T

?%3% WREERR

WG || €SI, A L AR VA S (e
A BTG, A% T 2 e
FIRSAREE: T R L. Bk, R e

B3 EFXR@RRnnmREs
=, He R E R e St

(— ik AR IR TR R A A A AE 42

FES AR BAAR R4S — R B T A Web 2.0 AR FUEALSLAL A9 L8N H , B R P o5
B3 P A A 28 (UGC ) ( Treem FlLeonardi, 2013 ) o SR AE 2 AL BAA A BT 1 P $R40E T e
feTitie A P SRR AN R T R BEA T RS PR A, A S A AR B L B Sl A« Pk (R KR
4§,2020; Namisango¥,2022) 4N, AAEHEA 545 8., A L ZUR P 2 AL A I 26 Dy g
TTRE AL A A U3 3 & e ) V2 A4 o O B R AR — P 3 BOC R LA S it 24k
AR R« pE, AT HE e B 5 A AT R RE BRI L5 F P AT sh sl B i vl Red: , BT e
TP AR BENS 14 (Karahanna®%, 2018 ) o FH T AT (i oy B P B0 R R, BRI AS [R)
FO T S AR AR AT e A AN [R] B v AR AN, IF 3R AN [R] 4 1 FH 7 SRR AR AN [m] i 45
I (Raja-Yusof%,2016; Namisango%5 ,2022 ) , iX tLffi 75 i) itk BRIS 75 18 Bt S A AR B AT
ZNEER N

VER SCHE 2 00 ERIE T EC T HOR I T UM R ) 30, wT (et S RS an el F1 FE A 2 AR A 5
B EIL G4 T #6737 (Namisango 5, 2022 ) A SCAE 2 IX — 2 55, AT (LM A0 A 535141
SACIAAE VE A 25 AR E AR AR LA AT, A 28 I E A ) SEUAN TG 2t S A
FARB S, T 5 H P S AH 45 A (Young, 2017 ; SorensenfllDrennan, 2017 ) o (Rl , #2341
A B T HE AN BB ELHE B £ TR (B LA A ST, i 2o TR RE 2 2 32 AR 1) 52 B 3% B ok 52
A LT 1, A SR A S A AR IR BB 25 AR A AL SHELE (A&l 4)
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(ZOf AR Y RT A

EEXAE S AR SR T i, TreemFlLeonardi (2013 )4 1 T 1) W Re2etk: | ml gtk A Gk
AL v G o s o NS E Dl - O B e e 9 N< I e v L R (3
5 ot S AR AT BEVE B AR AR S 8 AL AT 2 5 1 (Cabiddu®s , 2014 ) s FIIRSL S, 7]
PRI A A P AR RN | A RIS IR AR, P W SCTE PRI 5 7 (Majehrzak 35, 2013) o AT UL,
PRI R AR AT SR Bt T AR ny rTREVEBRAR . T2, 0 1 S st 20 i ] P s
SRS AR A T Z A9 5 & , Karahanna®5 (2018 )4 Hi T 75 K — AT b4 RFFAE”
HEZR I HE SRS I8 1 7 5 SR 2 A S P (A 2 AU AT R A4 T D , P Mg
B AR A AT

FAT, A s A EANE At (0 3 S AGE I RE ], 200 B TRCFHOR Y
vl A 2 Sl & e 1) R BARAE (B XUAE, 2022 ) o A a5 A2 SR8 - 15 DL ORI 35 AH 53 (A4
DA FAMEE GRIEE AR 2T SR IT— o R 2 s (0 i AR 48 (BRI
REF,2022) , 2 S0 i EFLBIAYAZ O T =200 F R PEREA TR, HA g3/ 6 M E
FAR S TORWATA 225 X T RA L2 BAR—Z TR B LR85, SR </ ok —n] i —
BORFFAEHEAL S RE A AR AT A 2 (AR BE 22 0 2 2t 2 A m] BEVERILIR] , doAy B T JRE 4t
SACBHARIRAE 2 T0 BB A RIBOAR AR Dt , AR SR 5 11X — 3T HEZR , N =20 i A
R A RGBS AR TR RE HAN (B QI I HOR T i, 2R .

2 BFBR_AHM AR R S R

e | AR EEAA FE AR AR FFE \
AeEE p S > SCH
SEER ] rper [ o BRALIE CERD k
| e R T G g, | LOVEIOYH,2012; Saxtonil
fFRE P Waters,2014; GuoFfISaxton, 2018;
a Lovejoy%:,2012; ZhoufIPan,
HEEH INIE AR 24 JURL 2016; SeeligZ,2019; Tully%s,
INEREAR 2019
oy peps | T | @ iR R S0 T LoveioySs 2018 roRiSextan,
NI HB) # Lovejoy%%,2012;Bail ,2016
XA | AR X R AR IS R Lovejoy’#,2012; LovejoyFl
Saxton,2012
R AR Dietish /NP Li%,2023
RS FTHEPE | e o . Huang%,2021; % F M D5,
e | T iy Hi uang %2021 HE AR
[=]
e sitos o | AT AT MBS A% EE . | ZhongHILin,2018;Li%E,2020;
(- ¥ 7. ’ ’ ’ ’
RIBRFT R | BelfoR A T SchetgenZs,2021
REAEE R i B Seelig®,2019; Smith,2018
75 et SRR WO R VB R Seelig¥,2019; Smith,2018;
Z 5l - S AR Tan,2021
Fls s —_ Seeligh, 2OL 9; Tian%,2021;
Yook Tan%,2021
PG | R BN R R K LR Ihm,2019,2022
i o [PEU (B GETE) \UGC P8 . | Lucas, 2017 ;Thm, 2022;; SeeligZs
28 H - INAR N C N ’ ’ ) ’ 1)
HEBCTTOHE | W23 |77 e ahds s 2019
FRRJER | A6l B LIRS  B0kfR Wallace%,2017

OB - A8 ARG A S SCRR B 4

AR BRI AL 45 FARIE LA Bl R E BRR
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VE R BEIRTT KT, 2 g ZHUR FHAE 2 AR AR S THE B AL R FIOC 2R 45 HLRE ) 2 HA 3K
A AL RS TR Y JeH 25 4 (Xu T Saxton, 2019 ) o il ad XF A& A \URLAEF AR A4 T4 HILL A
BLHE, — 7 A i ARG B0 5 RN RE , SeILHE vT (i s AL 18U (5 B ALk fig
713 75— At A RE A 200 AR 3 (R i B Zh A A TFH.8) ) Sk X o g, SE .5l
AR AL AT R SR AU A 2 48 ¢ R RBE T -

YER A, SR T B A SR RO i 2 i, BB R 110G T g1 8 Ik 55
PeA 5500 25 DA (B30, 2022) A FHED REREH: /INVEE P S5 2 R BT SR AR A e 55 B8 N R DR
SRV AR ARER A AR AT SIS b SRS T P, IR Tk s ) B R T
ST ATRE (A1, A2 a2 20 K P SEROR B R AR DI L 55481 5 IR G B B,
SEPOCHR AT B, DAL VEBC ARG T o

VER BRI AT, ) 25 A OG0 i ik Ak 2 AR 1) 20 25 A2 A8 R G A BE 4 RIS B I
(Namisango?5,2022 ) . FI| FH N 2514 3% . sk FE & T RE Fr IR sl a9 2 S5 ] itk R 2540 4 BE
Z 50t (5 B WL RE Az PS5 I STBR BT IR o [W]I) , F AL 2 28 4232ttt A R R IR
AR S AL A AT S, ) 45 AH DG BEAS KA 2 AT N R AL SS TG 3, JT I8 I T e EN G A8 BN AR 2R
FEETEAR

M. S EER T SSR:

BET AT A AA T AEVERE , 2 2 AR B B2 i M RN E 5 KT e S B 2

= At H SR BRI IEE 73R IBUE BALREFIOC R A8 B 2R M Rl & F IR 5504k

(At S AL BRI SR R S5 ARG E 1A 8525 5 M i AHOCH W AEAt S AL SO O30 T~
i LAt S A BHA S SRR G IR AR A 2 AR BRI RE SRR AZ S AN S PR

__________________________ SMEER
T s . e —
e (RS
o maem || oemmm | | meebo |
mglpest || Xz@w |11l e |
UL OABRERE || SRR | o BEtERU (1
) B — B
SRR | s,
o seme || ms | 2550
g H gbmi [l ARMN
pana || wene 1 s

B5 #eiFEmeesmEEsKEg

() At HAAE AR S

M2 AR T B S 20 45 2 SUTT JR A5 2 A% BB A O 2048 B S B sh B b 5 1, FL W b
“U A2 F X 1 38 0] 8 (Saxton MGuo, 2014 ) , 5 B A 25 20 2 S BLS UR s SR I fr
{E HAR.

IREFSYE

FETAERE AT, A S 2 SURES 2B A i R AU RE A A R i L A9 A PR HE L,
HAUEAE R AU F i A O S 5 B AR, 24U 323 &A1 15 B (Saxton FGuo,

LE‘F

B

INEZ G EE T (F46HFH)



2014 ; MR HEAITRE],2013) o —J7 1T, 2 #5148 o B A T LAICAMESE (Lovejoy FlSaxton, 20125
Campbell fllLambright, 2020 ; Svensson%,2015 ) MADEHEZE (Wu,2023a,2023b ) fl s 5 EAR
X (WatersFllJamal , 2011; Wut%,2022 ) CR AL BIA Z 20 A5 B AR R 2 M4k
IS 2 NSRS IR 45 A DG B GTE S 2 55 0 — O T, A sa HEUE S A E - 0  URL .36
TEAFT SR G AR Z BUARZA M, I & A T e R 46 m HoAt S AR T A S
5 (XufliSaxton, 2019 ; Wiencierz%%,2015) .

N BRALRE R T F 25 AR DG B 28 B A 1E BALRER K (Seelig®,2019 ), R 25 AHOCH £
St E B AE N T ARG R — 5 I, AP T/A 5 B It & M 4B S i he
77, R 38 AT BIAEAETE 5 ORI 3 UM 2547 B RS LU S s 1 AR ) 15388 At s 2% vh , 12
THA 255 B A SBIBRUR (Zogaj, 2022 ; Paulin® , 2014 ) ; 55— 5 11 , NFRAEHRE AN 2515 B5E

P RE AL QIS T 260 A2 AU DX 5 UL i B 23 5 L RGE BE 2 R A% G2

RERS N A 25 15 B AR S TR B 2 98 IR A 2315 BAEHE T B (Zhou il Ye, 2019 ;4515
#,2018).

2RREH

5% 2 B AL S A AR A fiT PR 25 AL 8O0 O R A EE e, W1 LA B 20 2 g S R4 1 25 AH
K FKF (XuMiSaxton, 2019 ) o FE K R ST Iy T, 4+ 2 AL TR e vl (I PE R, R JCie 21
TG R A B AR RE A S R 4 4156 22 I 45 1 B ( Guo MlSaxton , 2018 ) . — 7 T , il i &
A 58] (Thm, 2019)  ELAT 230 1 #1051 F7 (ZhouHIPan, 2016 ; Tao%, 2021 ) REIAI A RIS | AL
Y (BilginflKethiida, 2022) L &340 T (Qu,2020) YA 5515 B, , A 25 4 SUREAE AT R0 5 | Al £54H 5
BRI S H A BGE R s oy — T, R DG (Lovejoy 55, 2012) % & (SaxtonFl
Waters,2014) .@(GuoFiSaxton,2014) #(Bail, 2016 )25 HA BRI REMIH AR L1, A 25 4H 4 e
HEAE S 2 5 BB RGBS S5 D SR s ARG B R RS HEC R

TE R RYERF T T 4 S AL AR PR A 25 A G FF R SR A O E R R T 2 nl g
TAEX AT | 20 35 ZH 2L RB IS AL B Ktk R 1 G (R 25 AH DGR , A 2 B+ XA AN (R )
It At X, SR AR 25 AH DG G R AR RACE (XuFliSaxton, 2019; ChenFFu, 2016 ) .
FHIEE, — A 25 42 RE IS P4 S S B RS AR, PR ARG Rt [ml % 138 , LA
e B 375 B 1 7 SR AERE R £ AH DG 6 2R (Auger,2013;Qu, 2020) 5 75— 7 I 1 A1 2 e g 1 £
SOATFE SR R EHRCR , A LB T 3 A MR S AR TR SRS , A T 5.2 0 RE 3
541 X H H 3 H (GuoFlSaxton, 2014,2018;Thm, 2019) .

(Z)SEBTAB 1tt SRS

BT RGO SR T B St A RS RS IR SE B HESh A f A 2S5 5
fill, AR B T SO E 2 SR

LA R

FHEES RN 22 R TR 2 RAR AL G 3L (Li%E, 2023) , FEAE SR 5 5548 - A 8L
Pui A B IGHSCRET I RS R R e B AR S8 5 AR IR 55
W TAE SR Al 55 B b (Li5E, 2023 ) , AR5 IR 55 B8 B 28k s AL IR AR AR BE 2%, T
FIFHFE A ) R AR OU AR 2N 3 AR5 1 R R i e U5 5 NI T8 42 (Bt , 2022),
Facebookiti A %3 v FFacebook Causes , il {5 Az 1 AR 55 M AR 15, B R A ti s piA
FEEAIBAE B R S ny B ARV 22 461 B AR B 5 R AR B4R T B A AL S A A R 1545 122 Dhe
R RS (Huang5,2021) , JHEARZEI H 54t b A s a2 e 2R s,

AR BRI AL 45 FARIE LA Bl R E BRR
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MNTAE AR 2E O RAETCR B INFE N LB e M2 B 2S5 (BE T, 2018;
Ren%,2020) , 407K 7 MACHAR /N T - & A8 S 0T 1, I FH G 00 BIEhE TR I A Rl A 4
FEMEINZY,

2.5k

RIS S48 - S 3R IR S5 i AR IR S5 IR B 7 58 2L 25 6 TR THIR 55 i,
— 7T A AR T T EAR T SR IR S Re ) i P A 5 2 S s BRI
RN 7 AR A 5 BE S X FH A AN 25 B (EL A A DL R AR S AT R REAE SR A TR vE A
(ZhongAHILin,2018;Li%5,2020; Schetgen®, 2021 ) ; 45— J5 il , A2 AL AR /N 25 = AR St iR
55 LB FE 2 ), R I R R T LR & SRR LSRRI S5, [ SR S Retg ™
WS4 X SR 2 35 IR 55 (Namisango, 2022 ) X TR 551456, # 2 Ak AR Ak T
SHBT B A RS AT m Ml 5 P B BB PE JRRIER I B A S, S P R
At AR IGAS R HE T, - AE T H GETE A SRt AAE S 4% (Li%E,2023), AE TR 25 1) «“—
AR — N, 3 A W 174

(=) FIZR AR Bt AR S

ARG T MARTEAR G A 23 1 58 T A RIS I A 5%, 2 T LA 25 20
LUN RO R s VR 2 R (A5 1) 25 A0 O 3 DU &l i e PR AR AL 3 ) S VR SR 3 0 i AR
(Sorensen?s,2017; SorensenfIDrennan, 2017 ), Fl 4 2L A S 5B 8 AN 35O B A3
Bl HE

LHEAC R g

FESACIARTT bR AL T 25 AH G RO M5 B G BEMERO ) 32T T S 5 A5
M EILE R RESIPE R B 20—, S 5T BR8240 T R Z5 A, TR 35 40 ¢
HREE ST T LA 5 (5 B T AN i T AL (BilginfllKethiida, 2022 ) o H = #t5g AT it
PE AV R 28 AHOCHE TR 2 WAt 2 0C R 4 rh A e O ZR %422 , PP MU 23 B A O 22 )
SR U BE LA N 5 Y T 5 4R (Saxton FIGuo, 2020 ) o H =, S 5 A P R 25 40 5
T I S A 25 AT RGBT AR T (Zhong FILin, 2018 ) , 14+ 3¢ AT AR fifi 1] 25 AH
KETEA S Y KB B 550 T (W, 2023b) , A R TR 25 A0 5 BT AL
J3 (a8 AR I 1A ) .

PR AR LR

MERIIEA LF 4 EA S 5248 R 25 M OCE RFTAHE A BA S 1 2 5 147 (10
SR B 45 (SaxtonfllWaters, 2014 ; Cho55,2014) 25 | 42 kiR 2 512\ 25 H 2/ 5%
8 & oAt S A A SR WA B 1 25 5, 2] 5 AH OC R A S AR A T (it X 2l 2URF- 5
% 04T R RN (Li%E, 2022) AE R 200 ERSE B L 41 SRS 5052 A 25
B fENE B LA 0 1 ) AT HE 257 (Sorensen®d , 2017 ) ARG ILBNTR BE AR, #h 240 A S 5]
PR 2 5157 A RAT N (R R4, 2021) . S 517 M FE A 1545 B AT 2R Fn ook, an
B WA R R ITIESE (L%, 2022; Seeligh,2019) , 2 25 AH ¢ 2 st At 2 AR A AT 3t
PR A XA R NES AHEUVE RN R , B8 2 s e A 25 =k e PRI
RAT A ALAEE = A A 2505 8., ¥ LUGC M 45 4135 5 B 1555 (Tian%, 2021 ; Seelig,
2019) , 2 2 A OCHEAH FR At s A IEA AT (R B B 23 2 00 s 10 ) SMbd A, T 22 b % 336 )
s MO B2 2 (B £ 5K o BH TR S0t AT A 0y b FR rh A 25 AH DG DTmik 1 30 o 32 i 484
PEGEIR (UNSC R ML DR J) FIREE) , Rtz F 5 HALG4RE 7 (Sorensen il Drennan, 2017)
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T, S RERHEERR

TEALZACBER AT LR IRE T, 20 45 SR8 i SC BT 2l B S A IR AR S5 AR R
GiH, Mg A SCH ST A BRAEPE B IRBERS 5 2 s 2020 ZFR-F & BT (INSHEIT 8 5

BRI H S ) TS BRI 2 E B R A S B S T &K (SorensenfilDrennan,

2017), I BAEHATAHAE B3N T, Zou s 45 BRI AL AL A = th R BUA A B 2>
g IR BHERCR , A AN 6 R .
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B 6 iSmmmaE s EmmELel

(— ) F 25 AH I B R PR U

SCHRAIFSR W, ) i AH DG 38 1 AR 2 A IR TTBR Y OC R M 2% IR BE A A5 B BEIE 9K 3
P LA S SRRV TR

1LCER M4

Ko Za W 2% I8 48 F 45 AH OC 141 2 W48 BR R, A HE AE S OC R 2 HEE R S5 1
(Priante®¥,2022 ; 5 Z 5 F1 5% B3, 2023 ), XA i A BURISHB T 6 & B SR 48 HA S22
B —J7 T, KRG T AL S48 B il SOE S 55 P12 (Taylor,2023) , 97K
THMAEE, tiSaxton FIWang (2014) 3 Hi i i F 25 AH G C R M 4%, A s HA M A £ 5 B
fib 5 FUTELR T A WL SRR AR TR A A AR 55— 7 T, 58 22 45 BB K A1 25 AH
KHE NG KRR SN s HEVRSAR -6, R AL H T {5 B A 2%, nSchar
Smith(2016 )53 #T T £ [E35 57144 Facebook 5 X} s 53K & W BUE J5 | 48 B AR FR e # X 248 A
P ZR A 32 SO Bl AR I 118 DG i A

2 BEARTEAS

ViR GEAS I WUR 25 40 S 5 XTI TE S 5 & IR MR T (Zogaj, 2022 ), XHETFA 25 /5 B UL
AR BA F AR o — 7 T, VARG AT LA 5 A 4245 2 A T Sk, iR R WITE AL s AR A
th S g A5 B oK AR g A LR F 2 28 HUR ST B AT Sk, S E 2 538 05 B AT h e
B EAZWr 520 (Chapman®s, 2019 ) 5 55— J7 T, UEIRGEABEAE 5 5C R N Z& U [e] T4, 2[R £ 7t
ISt S M AR, AF 5T 2% BH XY G 28 IO 26 MRS B K 5 B o g ), ) i A DG LA B S 5
Wl 3 ANGEIR 77, B 5 5 DRI TE S 5 H AR, JF s 2 50 25 (Borstd5, 2018 X 5 7%
2011).

3AF R B

TR R FE R 25 A0 O XA 25 SR A SR 25 A 1455 B A FL R (Sorensen I
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Drennan,2017 ), EAG 0F DU T FTATAE F - Ho— R840 G AL A 35 B 2 REL AR
FNAEE ST, A2 A SR S 1248 25 015 B R AH F0H A S48 %8 U (Houston %5, 2015 )
H = RGO L PRS2 45 H R GAE X TR SR A< 2, 7T DA HAR AL 2 25 IR 55
PRA S Sl 2 AR B XSRS (XufiSaxton, 2019 ) ; Ho =, R 25k a3 I ZeE—/20
i WO T4 25 B A AN B3, Br AR R A5 B AR RB IS4 A 25 E A WO TR ZA
PR A 2 [n) A ffe D SURE LA E1 B 28 Y (Thm, 2019,2022 5 B 8LAK, 2017) 5 Hipd , A 25 40
KA A s AL SR V-6 0B AR BT, 2R s R n) 8 L) S s VR R i 325 Bk
V5 (LaiffFu,2021 ; BelluccifiManetti, 2017 ) .

(O S AC AR B AN (E R

S BRAEPE SR A FLATAE T, 2 2 202 01 5 LASOR 25 A G35 BB A% 43 0] 52 90 9% T 3K
B 2R 5 LU S E RS M ERCR , LLA R E 3815 B xR

125 SR (SR

P2 A0 A SR 2 £ A 20 IO R %) w1 T L AT LS B S B TR 5 A TR WU
(SaxtonfGuo, 2020 ) .—J7 11, TTIEFEIRIE T EAT /- B 98 7, 2t 2 4UE i 4 25 ik
PEART RGN 28 FERAE A5 , 200 T2 SUR A A E 2 AR IR G 22 I 45 L R A 25 AH O3 B AT H
(XufISaxton,2019; BilginfllKethiida, 2022 ) , BEMEAK I 241 2175 K i1 754k (Saxton FIGuo, 2020
XuFfSaxton,2019) o iIXFW ™ FEALFEA SALBHRTEAS | i BEGE 7= A 23 B Hrp  d kAt
R ATE B AL AL AT R E A, DU AN 3505 8 34 il ik s 2 B 8h i e
B, A TS AT S A IA G R R 28 2549 1 (SaxtonfGuo, 2020 ) o i 58 77 & TR 25
AHOCE N 2 db R PPN, 38 e PR Ar e 2 AR PR 2 T 30 1 S s PR A B I Ul AL
i DL A S AR DG UGC, RN b 5 B TR 25 A G 38 X 2 2 o R A IR S B0t R 9% 7 1)
ZB(BilginfKethiida, 2022 ) o 2\ 2 B 5 P8 A 25 40 5C 2 X2 28 Flk B9 IA AT (Quinton
Fennemore,2013) , il i fE AL BEACKE A 25 iy JE 5 LI NS 12464k, e A 3Uy
55 1) 5 AF D N8 25 b M N 3R OR 2k 2N 25 B E M K IUAT (Jung AT Valero,
2016; X323k ,2015) . 55—y 1T, A IE GRS TN 35 BV AFIR LR, JE A 25 AH OG5 St SRR kA T
Sy (HEmE R AR S5 TR AL A A1 ZE (JiangZ5,2016) o 1% 2 WE VR AT LA FH MR B 423
B (BhatifIMcDonnell , 2020 ) , ANZ SUE#+ 25 A A4 b R A S48 5 BT 28K, T i i v
A8 = A Tk (Saxton fGuo, 2020 ) , G2 407 B2 UL 43 22 5540 5 B I8l H 06 28 W 45 1F
Treams .

2548 BRI ERCR

SHETV G R ME BEEAs DL ER A SRR LR SR AR OO IR AR BRI 2 5
BEEARTS A0 IRIME (AR A%, 2021) , FE T S 20OF A M LUA SOT R T S B A
b AR N SR 6 R K I 2855 T TR T4 0 T s d , — i, it
SRS R G, SRR T B KISR0 T R 23 AHDCH AT %A% (Li%F, 2023) , it K
HZ5RRESES 5 ENRK; B—J i, @ ihsd Hahm AL SHE G0 T A %S
5 (n—HoE  —iH855) , LIkt e H b5 XS 55T 5 i FRRRON DL R M
(I3, 2022) A FSCRIEE 150 AL SRR T 558 F B AL F AL it
WA 8 A SN 85, [ HAE G At S 4 h R 8%, IR S A RS 5 A 15 A B&
(BilginfiKethiida, 2022 ) ; Hk , At SR IEIA R SHBF S 17 A 45 2 5 2 BN B 2R 4125
25 A RS2 DL RN 25 WS BEZ R I R 2 AT B TR R AR A 155 5 S
(Castillo%§,2014) s e , LS AL IR GR T 55487 2 B0 B (Li%F, 2023 ), AT LARS B AL
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PR S NG ST EAE ST B ER R 585 28 TN 235 25 S #.

3 25 A M AR

A SRS 5 R 25O A 25 A S TTmk B SR R, AR T A 258
W, )it SEEE T Za0E T PO O BRI 255 1R P A @ M G At S A S 5ik
R TS5, FIZE A #R R A1 A A A (8 R BE Y6 2 S5 BRI 25 (Thm AT Lee, 2021 ) , Q1A%
SRR SEARIER R S DD PURREE ORI I T A 25 5 5 I EBMME R AR, 54k
TZH5ARNZ A SR TR T A2 2 5 B AL SR (LidE,2023) , 380 T F
LEAHIEHE WA 255 5 KRB PRAME . — T, FEAE S AR Th R 25 AH DG I A 351 T N RERS
BEER 22 o Hatb AT A 3R LT L A IRFGAFEN R A B B2 =, A B T AR A A
HIEE GNATEE D) R R B £5 %8R (Thm, 2022 ; Wallace®%, 2017 ; Lucas, 2017 ) ; 55— J7 T , 7E4E2s
Al AR R 25 AH DGRBS RS N T2 4 E 2 SRR L ek 25 0 R 2, TR A 25 4 4
B Ak 2 A0 B A R T RS R 25 AH O 3 AR AR5 8 L T I TR SRR DL K B SRR E R A (O
SullivanfTHughes, 2019 ; Ure%,2019).,

N, BitERE

(— )45 otk

e 30 B A SCRREEA T RETRIE, A SCIRAY T AL AR IRRE 2 2 T A0 (LR Y e
RGRAE T AL A ASETIRE AT CRE TR AnTFf BE A4 1R AL, JIE A T 4N 41 7 B 7 ) BRIEAE
20 ERERUNT - (O R —AT B E—BORRHIEHESE AR SO 11 A2 20 2 EARTRAY
AHEPEIR R TR A 25 21 SV AR B 8 AL X T b, 55457 S Rl G OCI T Ak LUK R
fAHRE S AT R A S 15 FARRY SR G 7R o (2) 2 Tt 2tk mr 44t
PEWKEE , ASSCRIWT 12 4 F A AL 2 AL BHATT RE i SC B 2l I I A 5 2180 -8 B 0
e £ R AR A OC 2R A B AR Rl 5 R 55 (AL O ST sl R0 25 215, Rl i A IAE
“HEACHYBURN T 8 i St S A S 5 8 At I R R . (3) ARSI 1 23 AH G
# DTHRA SRR BT —SC R W46 UM BEAS ANE SR, IR s R FATAT AR I 2 2 2141
ARG SFRF G P21 7 LA 63 AR B (5 B A T 25

i R AR . 4
| SMAT 54 | Eﬁ'
| # — i|[raxr]

____________ e

B 7 HESWREREES S EEMER IR IRISIES

ASCHY TRk A LR LA -

(DzxiiE R T2 CEARREE 2t EAMEILBIEAR R R kb 1T B BT E 24k
WEATE Z2 000 g AR EILRILE] s SEREPEVE IR A B G  EA IFIE AR MRE T 4k At
PREARAIFRINE D AEIFR R G AT A 2 A AR RE 28 £ A A FHATL AR LA B K RE AN [R] 2>
it RG22 50 AR S5 T SR — T P — AR AR RELL BT A S AL A AR TE 28 2 1958
PR AT RENE , AU HE TSR BARRKRE 2 g B AT IEEAR RIS QU AR 2 6
EARR AL S B AR S B E IO 4 22 Pk SR, A2 TR — 20 75 5K 2 P Wb i 46 7
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TS AL AARBREE 1 AR ILRE , S 2 I0A 28 BRI H WA 25 BARMRHE T 32 FE.

()RGIAG T Az ER G SRR T AR S A SC M LA ) SC B 72, IR
tn 2 SR il i S A S A A SR B HE SN R 2R AR DG At A BA S 5 H R T X 88
SEBRTE SBR[, SR 3 SC BRI AN T , o SRS TS A SR N (AL R T A
PR o AT 8 43 SCHR B GIE S T S X S B LA A VR AB AR T 25 48— 25 4
KB I H B, MR ARG VI BRI 2008 35 F RS2 B IE oh S 2 556
R AN TEHEBZRGEN =AR0 R K B8R T 2708 18 EWR SRS B
LR BB 5, IR IE N 28 BRI S AR I P L bR A R AR It T 4kl

BRAFINT TSR EE 2 25 AN EN ) IR, E 5 TR TEAHSCHEE i AF
G ARAEVE T IR TS B (A (%) T BN 5 G , SR T A8 WIS 0 A ST 25 18 3 Hh A
PEZEUR AR 6 T2 2 32 A A i A1) P e VP T D8 DA R G 4 e 0 A #2 A o FH A v
FRAE AR M FEA T T R 4% AR ARN 5 8 8 IR — BRI 0 U S A 25 (i 1)
FIRTAFAE L, RN T2 25 195 B8 T AR S TR I8 (AN A2 o TR, AR SO B 25 T 4k 2 A AR i B
N5 AR LM AR A B T2 25 F2 A B 0 A P AL S AR SR SN 25 AR 1 R s B
K, [ RE SR AL A F AL S AL AR SR (A5 O A Bl g

B2 TR SRR A i 2000 35 FARTEA T S AL AR AR I 1% S B
(E AL AR 0 SR B, BEEE T T Xt 2 AL AR IR REAS BT A A, g e 1A 25 M B AL B 5%
5T ANE 530, S B af b R #5 At AR A — Rl T B BRIt A5 58 0 T H X2
LS M BN B BR SR FA AL T 41 R AR TR T

(Z)ARK R

R, K TAL LA RE 2> 28 EARMEIL0], C LI T 7 R (A A,
AT AL T IUAS IR ARG

(1) ThiB R AR 2 AR A T (A A Tt B RSS20 1 Bl B AR AR 2 | 4k 2 A AR )
HARDIGEA R EE B E3E e RS Bl SRR A 152 507 3, Wi h <A 25
BeFTIRe, SR P AT B SO 32 0 S TR I, SR — R R A A 2 RS AR T PR
Y sc B A 2B A H v (IR BB A R T X S AR AR AR 7 i A [RIEsE, F
FARSCANSETE T A 35 FRT R AT AEERLS] X Fat Sk i 28040 oo fb Fisk
RS HLBLRH B SO n] AR G fa] e 8 R BE AN 38 T AT, S B2 nT Tl i 46 RO R AR Bk 2 1k
R AE AT X B , LR G TF ] (PRI 8 28 25 A0 5 B AT T (R B 2R AE Ik
N S Yy X NG s R T e =yl o 0 AR 15 X N | B i =7 N 381 Tl
= VBRI LA R 58 WL A5 (BT XL L 2022 ; Borst4s: , 2018 )25 (0] 1, 33 2334 — 25 Ml
N R AEASAEAE T IH [R) &, J5 S20F5 T LA P 22 GIBIFE 7 v 5 S SOE A 45007 114 i R Rt
S AR R 2 A AR AR i il ) S S P e SRR

(2) RGRANIE T AT S ARG 25 S22 RS2 Bl (L0 10 SRS B, AR SC R T
TNTRAL FET 53T 25 75 RS0t A 2 R A TR (H G R K DA 4 TR LR FH A 2
BRI SE A T80, 5 22T 38 i B R 5 1A e B A SURPE & At S AL A SR g, it — 20 F]
FHSEUEF 8 7 AR S AL A A SR i SRR 270 R R R (i 2 H] S e G R, LA AS
[ 358 P ik 2 A A SR e (4 250, Ry AR AR A R SR AL B AR Al o [T, JE T 2 At
TRFF A 7 S BRI AR T HRIPEAL , IR ASTS 24 1 52 e ] B 2 BE A AT 1k, 5
ZE AN LSS (BB 55, 2018 ) o AR I 4k 2 A i AA h 0 25 (G B AH DG SEUE AR 9T, T/
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Value Co-creation of Charity Subjects Empowered by Social
Media: Foundations, Practices, and Outcomes

Tang Fan, Hou Jundong, Zhou Rong
(School of Economics & Management, China University of Geosciences, Wuhan 430074, China )

Summary: As an inseparable digital context for the public, social media has become an important
scenario for charity subjects to co-create social values. Therefore, a comprehensive and systematic
understanding on the value co-creation process of charity subjects empowered by social media will help
to fully release its empowering potential to promote the high-quality development of public cause. Based
on a review of the literature on social media empowering charity subjects, this paper forms the internal
logic of “foundations-practices-outcomes”. Following this logic, it firstly starts from the perspective of
affordances and analyzes the technical foundation of social media empowering charity subjects by
invoking the framework of “Needs-Affordances-Features”. Secondly, it clarifies the empowering
practices of social media by generalizing the practical activities of charity subjects. Finally, by
identifying the key resources that affect the realization of value effect and summarizing the value effect
obtained by charity subjects, it deepens the understanding on the empowering effect of social media.
This paper presents useful reflections on the empowering effect of social media, which not only
profoundly reveals the nature of social media’s empowerment on the value co-creation of charity
subjects, but also provides a basis for promoting the integration and development of social media and
charity contexts.

Key words: social media; value co-creation; charity organization; stakeholder; fundraising
platform
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corporate brand value through the Time-varying DID method. The results show that the participation of
enterprises in the Belt and Road Initiative significantly promote corporate brand value, in which the
economic value of international operation and the social value of corporate social responsibility play an
important intermediary role. At the same time, the promotion of corporate brand value has a spatial
spillover effect, which shows a trend of first inhibiting, then promoting, and then inhibiting other
surrounding enterprises with the increase of geographical distance. In addition, the scale, ownership,
location, and industry of the enterprise also have varying impacts on the promotion of corporate brand
value. The conclusions not only provide empirical support for the implementation effect of the Belt and
Road Initiative on corporate brand value at the enterprise level, but also provide explanations and
references from the Belt and Road Initiative for the reasons why the brand value of Chinese enterprises
has been increasing in recent years.
Key words: corporate brand value; the Belt and Road Initiative; international operation;

corporate social responsibility; DID
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