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ZE: MAWeb2 08K AGEEW, B R H B B4 L0 lah i T A THIE e
EFHeEFH TG LN FUIA T B 5 a9 B EAE A ARG SR, K
W H 12 B F kA2 b a9 4 A AL R T4 fT, 2 — A0 BA4F ) K iE iRt 6 237 L8 ARG
MINLA R ARR, AL BABT T AT EHE L FOERNRZ REATH S L2
AR T REE st o F A2 B AT AR R £57; G AR S84, 4851 &
AT A7 BB R R, S B FAT A X — R P A X BT T R, st Rk
R AT T R,

KW L AR 80 T BAA
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EHH(5 B (marketing information ) &8 BEAE I 27 7 A W 3K R 1Y 5 Al i i il
55 AHOC YR B, , FE A 9 A s B 15 S AN 2B B B 05 B T B R I ARk 2
BT, Al =LA 0 3B o)t ) 31 9% AL B AR B, T2 9 A DR AR Bt LIk Y
BRI, BRCE B18E J7 2URAE T 785 TH 2 THIRTE R4 b SR AN b A= Jl & b 57
st P AR S A5 B, L JF 78 00 WAl N st ) 45 8 e i A2 o e e A5 T sUEAT A 4R 5 ) 5
(Bergerd$,2009) . % T itl, LT AR AT 28 AR LB B AR B 5 | 1 R IS8 i O TE L O
WA TR R ORI R B | B T 2 A 200 S AR AN IBT IRAG T 9 A AT AR
BT B0 PR T et AR AR B LA 1 o DRI, el i 00 9% 3 2 sl A% el Al 2B iU A
FIT SIS 00 E R B © 2O BTIRAR B A Ml iR 75 A% 2 (9 7] {8 ( Tucker , 2015 ; Akpinar
FBerger,2017) o NIRRT | EEIRTH 2 38 0 4 K 22 R0 5505 BTN DL , {E 0 S0 o 1 T
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SRIE RN ARG RSB (R BT EAA — LRI R, B P e e 7 2 A 11 26 AL ik
BRI B 1.

1825 B SR T O B2 IFR 2 N T P8 A 7o s A 5 A A I AT SR A 17
PR, 1 25 25 AR B S AEAZ , I B 25 i H R T F g 3% (Forgas fllGeorge,
2001) o PR, AN SE T2 5 40 5505 B LA S o S MRS A 2 ) I W7 , W e 25 52 B4 46 1) 52 il
(Forgas,2008)  #R 1, H 1l WA 28 LA RS 850 AT R ISR B 5 R 40, K TG 4 e (s
ST R A VE LS S i FR s = R W RN IS B B 2= 0 A Bk B ¢
TA5 B B 507 MR FEAEL T AR 56— BT EE N ST N
FAR (a7 =235 0 43 = BRI HERR A ) Ao 24T A AR (I B 25 0 S FH: BRI PR 55 )
PR BE 1 R 43 AT A TR, XS 2 A5 8 43 AT R A E S5 52 i ML T R A
B L FEDME A R ZE 5T i, 22380 13 i oA AT [ BB 48 0y , S0 200 115 B
FERT DIAVE R 18 25 W) 2 AR E A X — 2 5% (Luminet?, 2000 ) . 55 =, EA IR TR B 5 51T 86
F WY SEIEAIE Y 32 B DU AT [ i 38 A X T R ) 58 b, B S BB AR E T B i
Wh , AH AR B B A 0 ) A5 L 5 A B, (A IRl | 1% 55 ) 7RG #E o f v HAA
Bz,

PRI , 8175 26 LA JEL T O 2 B B A By S T o VR FIPILAR , — 7 A B TR TR AR
WA G B NE NS S ZAT N Z BB s 5 —J7H , P E R B B
DX T R A TS, B A5 B0 i 0l I FR s A5 4 A O (i R X P ORI 7S o A
W BEIE S IE 25 7R BB 15 BALHE Th R OCERAE T, WA A AE 570 o B A 7 8 B 38 ik
R B T RS O M AR, 140 R 2 FE L 2 A A 7 sl R S5 B AR B A N 2 AR
A, FEATEE X T | R 9 A OG0 () B3 5 2 ke N S Ak g (KB TR 96 45
2015) A KT I, ARSOEAEX T A SCERUE T RGN AT 0 8L, 3878 1 26 0B 8515 BAE
HBIPIARESAR , SR 5 JE T 25 0 R PIE BRI AS [RI S UG 28 X1 o 3 8 a5 B 24T e

St i e NI T BN 25 16 46 5| RAT N B k5 B—I8 % —0 27 X —ad
A OCHRS A TR B, IR AR FE 7 A T R 2R, DU HES) [ NI 8 XS 25 7R O
BRSSP E PR i — 25 e 58T .

Z. BENEHEESENIEAEKR

RESR I 48 e s W AMARE B AT i i v A i B S IR A 4 S5 B R BA
AT o 22 71 4 SO RS2 M AR B AT R 2 R T RIS A ) T, A i A Sk , AR SC
XFtE 4 A5 B 50T R R T T HRER, KB =& Z [ A6 R £ 2Rl B i e A
AR W SR AR S B , LRI LT s o 7E BRI AR P RS 8 AV BB — 1 T AE v A i A2
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o G R E S BRI R B R G BER T o= i RS A ER .

(— )IE LR EE R B = AR

15545 1T LIVE R —Fp (5 B Z R E AR I DL S HI 8T (Berger, 2011) , BRI LA b AT LA i
ERE B W A R 25 388 B R I 2 1B RS 5 B PR (Norbert M Clore,
2003) FEXA LR IELANE TE B I 23 0T LA U o 8 B 5 B RS 4R IR R
P15 B T A S I 2 s A I A H R, TETR A AN SR H B N ERIC I S AR

BRI e A S R B R R, 28 S B — AN B A 2 Rk, il
i FHER I R AR T O I 28, A8 9 DI o AR B AL R 3 1 28 IR 4, i e 3
TR BB B IR RN WG 23 B 4 i 815 2 08 MU 2 LA T 30 4 15 B A S5 T W 7 B
FGE TR FH SRR IS BT 73k, DL RS MLAA 1 iy 33 S A R v 4 e
BTSN BAT L 3% 27 VR ] LAE S MATEAR BN T R v i 2 it e 1 A 32 0
AT o BRI, R B T %) S P 15 2 35008 B 2078 ik 2 1 ELAT 1 T A7k o i s o0 Sl A 155 2
FIRFE 2 HESE W P B W5 B2 AT X —[n) i, Berger flStieglitz25 L #BZE A 9% H A5 HY
T AE R 1125 . BergerfIMilkman (2012 )Xot (20 24 42 ) i 55 28 (42 e A s R SCRE AT 7 15 IR
AT, B B 1 28 R T A 8 E N AL 75 15 2 0 B TR 8 25 5 Bl e & - Stieglitz flDang-
Xuan(2013)WF5E T Twitter V-5 15 5 E PR BEZS M D 164 431 45 K il i, RIRAL &1 2
5 B RN A S 45 B E M 3RAS T 3 2 %% & 5, iX S5 Hansen%5 (201 1) T 5845
AH—20 . B e AT LUHIT , 5 B 05 8 B SR M1 2 R k15 B AT M B R 2

(OB EHE B = A EH

Un_E s, SR R R A O 26 5 1 28 1B B T 45 3k S B E T 40T, R
WAEE 2 T IEL 05247 R EIEAE AR, 1 238 5w B Ty =X RE 2 B A fij 2.
A I 4 1A U 4 R UEAT F SR T, SURER i it — FR A B A A A FH i T R S B
15 B N 28 A B AR AN LS (R FH AN 3K, 2018 ) o R IL , 1B 2078 5 A5 5 B s St B il B A 1R
FH, BB a5 RS 2 n i, BARRIN H 23 0 B B i B B £ B T s,
Tl 28 23 Pl ke | SO 28 kT 235 M H o 224 R L A g ik 2 A B AR LA I AR K
AR (Kisslerd:,2007 s T 281055, 2014 XIMEE 1 2015)

AR B2 i D B T A5 B BRI R T 4k S 805 B = B R B MR IUE
SN2 BUPREE A AT DL i 15 25 i rh AUV E T R B BT A RS RO AR, |
Se A B BT E B B stk A AR Sl T R AT g B ) B R R (BEA A
2017) HWk, I s BB T BA A (s P S REPE AR IE ) Ao I8 £ i 2 S 3
BB RIS 25 MR o AV 2 e P R vy, LA B B AN B4R A T A B ] g & AR (I
SERIHE 2T, 2014, JHZREHSE, 2016 ) o FRR , AMTTHE AR TAEHE 5 S PR A — 20015 B, (Heath,
1996; Kellera§, 2005 ) o 44k TR G EERT , AT R 7 RS B M ZE i s B b, ATE
B EIEMAEE .

BE 17 26 WO VE PR T ST T 1 IR S 55 — A TRl 5 25 X5 B AT AR &
& E MR P 2[R 25 B AR 1) AR TR/ INR A5 A A 225 S 7 1 2 [ 2253k 2 [ AT, 0201
MAELE I K Fo

=, BESEREMNBEREAETANERER

(— ) 23in
BA BN 45 S RRIE A A IE L1 G 25 4E B2 18 I A (Tracy flRandles , 2011) , LA
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EkmanFllzard JCR M IEARNE LIS IAN , 17 252 B LRI XTIl ST A JEAR I 45 S AE ity B
B 20525 A LR LI, B D SR ARG 28 45 AT Pl R A A IS R | AR B AR SN A A K
CUREZMFEFRLL,2013) . EkmanFlFriesen (1971 ) I CHAEFER A ARG A5 R PO A0
ANFWEEANE S 5 1zard (1977 )7E_L RSP EEAC I 45 09 5L 380 1 DU, 43 e 240k 3 25 R
YRXFER o SMAR T, BEACNE 25 H e S 28 148 32 40 B0, 0 B RT3 aid DA AT 1) BE AR5 2647
JEEkman5 (1971) Fr$ H A9 7S A3 A (1zard , 2007 ; Tracy #1Randles, 2011 ) .

S RANE LRI T4 WS R] 1 48 45 B2 1 0] AN [R] R 4 B fif e 118 2 AR g, iX —
WL A7 2 R T Bk - Russell (1980 ) TERFFY 7 3 PR B HINEON 174 SO A5 M s 2 131 17 ke
PAD#i# (PAD model of affect) , i Hi 1% 2660 & 1o Wb 7 S IE =N 4ERE . 2 )5, WatsonFll
Tellegen (1999 ) & B2 Fe 4k BAT B/ I BN, T2 W16 T 15 48 AR i, ZESIBR T 45 1 32
BCAERE 5 B 2530 0 R e im0 5 A GBI 5% K 22 2R FH Rt — e 1 4
FERAL

() 25 B = E

ZRUAH AR W] LU R IR, W58 B AEIR AN RIS 48 05 B A T A A E 22 50, 2295 K
AT ECEE, o3 e 28 2SI B A RE

LAB LA B 53 =15 R

Heath5 (2001) AR A& [ BT G, & IR0 B B A 3 5 | A o B RO 4 AR T %
], HAL 5 22 PO 3 A% T AE I L AR RE T )z o A, B R 46 A B e e R R
Wi 1% 5 7E Twitter V- 55 _FAZRESCRAY A EHZAZ 7 (OhAF,2010) . Zhao%F (2012) 7EXS iR %
HIRIFFE B A 26 20 3 s el ARV DO DU RR AR | R AT IR 26 T8 45 G FEA T 28 W)
25 AR RILHE S XINEE (2015 ) Fe FRAR 26 AL SRS B BRI E 20 AT (2HE i sE (1
Mo SOk R AR AT S W] WA 2 0 BRI R B S IE VATV AT A L 3
oA E UM T SEIE 28 15 B o UK, ML B BE | IDTA A NG 2 S U T 45 ) ke 3 FH
1&4% .

WX AR AT AT LUK B — T T, T A B A B, NS R & RIS 4
WA G 25 05 B AN S5 4 15 B A R BRI o — il AR SR R R
o ST IR ORG24 15 B L S A A 28 115 B B A G ORI S B s B
EAT R (Peters,2009) SR T, B O BRA# G 25200 H T BT, B8 T 38 AC IS 4510 T e iy 4322
TR TCIEIRA LA [ 46 288 Z Rl 22 5 SO A FEiX — 3 & N L IR 2 4R e T
WG BB 12 R IR EAN TR E S IS 410k R T 55—, WA A Le R n 1% 24
X535 AT R s e U FH R 5 258 ) AN R 25 2 RO6F 43 A7 R 7 A ()52 i) 1) PN ZE R 31 IS
ey

2B NHF B 5 S B

TELE M NFRIE LN, SR TR IE 2 M IR BE IR 28 R ) — o 2R IE 25 53 AR T 4 A0
THARNTG 26 PP B AT 2 BV ELAT IERL O I 28 L 248 52 B N A ISR R, Al /2 A Bl
B e A B4 B D EAZ 1Y 46 (Fredrickson Al Branigan, 2005 ) 5 JH A1 26 BV LA T80 AT
2 o BN ISR R AR 46 1 2 T G 26 S RO E 5 B AT 0 B 2510 A —31

WHT R, — e WF IR 25 LR B, DROW (10078 46 170 T 175 28 76 I 28 v B AL 5 1 R o 5 1
(Heath, 1996; Heath%%,2001; Oh%:,2010) AR T , 53 —SEbiF5e 5t 158 AR R i 2518, R &7
WA 26 A BN A TR REAR HE AR5 B2 A7 0 o 40, BergerfiIMilkman (2012 ) 7EXT (£ 29 15f
) = H G R R I SCEE R T NS BT, B UE T R P 45 0 L 1 Y 1K . Berger
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FISchwartz(2011)ZEMF5Y RIS AR AIFFSE TR, & BUAT B8R 04 7= S BEAS- 21 5 Z2 1 BV 11 A9,
SO 2 T R 3 5 T AT TR B A 28 5 e AATTBE 2 9 1 953 52474  Hansen %% (2011) LA
Twitter J 5] , R ) SCERMAR RIS 1155 BN e e Ay i) B AL, 25 SRR I TAE ST R
Ui, BRI SR B A2 E 2 T 5 T 750 B PR A R 106, T AR 5 B R AR i 7 % o A AT DR X — B PR R
X A TEE LRI A5, % 2 AR B HE VR I JE o Wuds (201 1D IR T Twitter 1R B RIN A
55 B DGR, & B IR A5 B i B R A B TR 2 AT ARG 4 TR AR
FEAETEZ MBI

3 LM X B 5 B

NG G ARG 25 BN AN BB 58 MR 25 i rh VR 25 S i) A9 38 UG ST IR 4 1Y)
MR AR M — PP S RGO IRAS A SRR =2 53 o (MR 5 TR AR R TR, &
2 B (R R R T (KiisslerSE, 2007 ) o 3555 | Ml & 2 iR A e kA 730, anE 35K
b A F B ADFE R 2] Fh A B s e )57 ( Brooks AlSchweitzer, 2011 ) o 43545 B2 —MiT3h, KL,
M X B B B AT RN R EA FE R

BEA  BIFTEIA e BR, g — i 2 20 Bt 2 Tz i DX 1) 85T B A B 547 Sk s g 78 Ak (i &
15,2013, PRI AT L 2 ORI Fi DX 110 A B AR A X R sh 28 i b bl i 8 304 7 B X o Qi A2
AR5 SR AR I 4, T Rl A R R e 1 44 o Berger (2011) & 3R, 5 AR SR AR b e 175 25 114 9
TR E , AR v ke 5 2 1 e X 5 A A 925 B 3 A DR 7 1 A M 1) Oy =08 i it
A A B RS , 25 SRR W AH LAl 25 AN B i gt 18 B 0 UL AT SR A 15 B 70 5 B Berger il
Milkman (2013 )38 12 15 5% 52 50 & U 26 FE BT B2 AT R s i 32 B e e (9 th A AR AT, 31X
—EE R FR EDIE T 18 2 M X5 B 5247 o I EE M BRI, Al o] Dl i a5 15 Bk
RIHTE W i 4, LR s iH v s B = B

M. BFEIERTEHERIZITHNERER

Unmr AT, 5 R HENE B T IR TR 405 B = 1 B AR, TS B A fa R 5 2
—NEE— X — i R = SRR ARG A R TR R TR R AE ST, 2 TR
UG TS RAT R IR, WA = AR S AMEAR BRI T 4 5 R EOR ]
AT AR 5 T SR R B 2 AL AL A A AT R B =2 30 = RN 26 A4
S SPEURRI B 73 524708 o 1 TR = AN TRl R BEIE LA , 32 2R UE T 0 P 4, X S 3
RIS FR S LKL,

R ST

"""""" SRS f”’(ﬁ&%a)"m“"

— | A
il (%)

SIS S

(BURAS B
WA PR R B

____________________

BORBA U ARAEAH G ST B
B2 BEERTEHERSZITAHNEREM

(—)AMEME BHRIBCA T 22 SEOR R G 472240
#5268 L B2 (emotional contagion theory ) I 44 7 2 i (emotion priming theory ) 32 %L
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R T ASFIANESS BRI A5 S ECR R 46

T 25 IR G PRSI R, IMAAE 22 B pad B rh Sl B0 [R5 N B 055 B E el
SERAHPEM N B , e 2 AT 308 3 FIECH A1 26 PR 45— 2 (Hatfield5, 1993 ) L[5 25 RERS
I N TE NS N Z BT AR, 2 mT LR DG TS 26 153 , o mT DA 38 3k o 4%
WA IE R SCF B RS T AL 3 o1 28 0 S BRVE DU Ay 3 2 1] AR S B0 35156 26 1)
R IR, BERS IR, 7= AR 1 26 I8 Sl o IA O BE2= IR v R FH B 17 46 b b
B R GRNE 8 AR R AN R (BhBEE45, 2014 ), A ORI DU i B Rk 1l 58 iR 0 AT 55
oY 28 5 e — H AR R B R G 25 , AN ) 2 o R B e S A7 28 I shalvg, FFRE
BRI R A AR R I 25 254 3 B 2R SR R TR 2 B0, T 2 PR AN R h 2 T G £ 5
P 28 I, an IR 55 N B AR 4 CRE RIS 55 B, 2007 ) LA 9% & s 46 T 5 B
(Owolabi, 2013 )%, H X LU/ 28 )15 T 250 09 17 26 A0 Ak 252 I IR B RN RN 25 B A T R e
% (Howard#1Gengle, 2001 ).,

(O F IR RG22 s A5 B

17525877 #E (emotion regulation theory )ff R T 1M 9% & AT A STEIR R BIE 245 28 L f5 idE
R,

MR STENG 26 i Bl 851 S B A e T 7 A AR 4 RO, X S TG 2 BRI A S T
), 8 e 3 o 5 2 S o B RO U B ( Gross, 2015) , 438 4 2 R R 19 26 A 19 1)
K Z—(Rimé,2009) X FIH SR H 1 5 , TS B TEH PR g b = AR A 4, i 2 ) 4546
BAE B PRI 2, X e 2 — = A S R R S [R5 34 T BRI, A 4 R 1 2 T 9%
H S B BN I 2 R i AL S S TN o AR A T R AR A S SR N By, s DA A
EREN Y e R

(ARG A2 FBOR R 02478

B ISR 1 T B 2 1A S 45 5 B o 5 7 B M 1 R (selective awareness
theory ) A1 P4 1] PEiE (negative bias theory )45 H T 58 AN [R] (1 1225 BE £ 3 B PSS
AR ) T3 AL B AR 28 P A5 2., T A7 P O 1) L2 I R £ IR B A 5 8 2

BERR R B AZ A5 BT 5 U8 AT , B 2 AFEHRIR (S BT, B2 FL AR TSR Lt
] FARLEAF & A O RS S R T R N, TR Z A sk [T e 5 [ & e ksl 5 A
CL AU R ARXT ST AT N4 (Nielsen, 2017 ) o MAH T ERRAE BESIHLHEA T8 115 B0 =, A S 1
SR RS NTE S, BRI B 8 2 el e IR A A B B 17 46 1 4 1 2. (Peters &5,
2009 ) 5 BEREME T B IS B S AN R, B O T BRI DA R B T BAFAE T R RE o 5 1E i B
LR T S o e s R = ) | I g W% N 3 RS 1SRN ST SR TR v g N o
BRI 26 SN PRI B [ R 223 ) A S A A R RIS, 2014 ) G I AR R, #E AS ATk
PG RE SR AL BT, 55 A T THI R 26 1) PN S AH LU, A5 67 T 46 00 A 8, CAny a4 20 i
JLBE e B A ) S RBOE Z 0 R 505 B 2 S TR B e M e n) BRIE , 15 26
R BN iE Ve

., ZEREXRKARREE

(—)4hie

LT B AR SRR A [ S5 A8, A SCRR I LU R 4518 38— 128 R R S 0 AT Z 1]
(56 2 T2 AR A AR AR S B A AR T R4 AN TR S T 2 T LU
HoiE L BIE BB RT PR B T A S p 28 g A b PR A SR, TE s B o
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AR B A B RN ERICIC SR TE A AR A E B R BRI R B SR HR T
EEAL B E B R BUE R BB AT LU RO R 2 i 2 , Ak s 1
IY AT AT TR TR E A T B8 AR, AL T IS4 i B BR AR 56— TR R 2%
XHE R AT I 22 S, 2 A ] R B TS 2 20 2R e, 2R 22 A Fi e 7
JE =ANERERTT , R AL & 2 015 B LU S 1 45 0015 B RAT S A AR P , (HL B SIS 2 AR
TR R TS A 5 B, A WO R 1 — B 45E 58 =, S TR B
o NG AT R R, T DR AR B RIS 25 HE 20 00 AT N R R i =B B, BB
B (i BEHEA A AN AR 1 25 AL BRI R 45 3 sl BEE 22 T B AME (R BABO 42
SRR R A1 284 5 19 25 VR B8 32 R T AR B AT A TR B 1S 4L Al 5 A T
R B2 PR F B S A0 (e i 1) BEAE U 32 20 TR R RS 45 0 4 2 S ECR R Y
AT

(COARKBIF S

ARARAIWFFE AT L BE— A7 815 B = R b s 4 BOVE HIBIL LA B A AR & 8915 Y
BEPEFIAL PEALH , LS 4yl i T 9 S AR T 20 S A B )L, BT

S RIS 4 B 15 BB RE I ) 1 25 R I U S 28 RS TR R e 2
et IS 28 B A5 B e 5 Bl 15 4% O AR R IR B« — A%+, 2 T RO R 8 B RCR 71 44 7e 14
SRR PHE R A PR ROV P B ARRIAL AR , 255 B — BT A [R] 270 5 B £ S A R 0 i

TS R TR RERE R AR , 2 15 A7 15 4% 20 T AP0 APR B fi 22 278 B 1 R I B RS R

15 B 1SR 2 RE A5 TR R 5 S VA T B 2506 3 5241 R A M FH 233 28 ) ST il A 25 7
BN 2B A S B A I AR — A AT

55 AR B A5 2 IR i R0 AN ] A X TS R B S 26 28, BLAT AN [R] A%
FRRLAE B U, 70 (A A5, — Be R A% 2% LU o) — eI A 45 B T A B4Rk
3, AT 58 0 B B0 <15 2 A (R, 2017 ) IS 28 0 I8 43 5247 M B F ML R 52 B A 15
2 b B RE I AHAERS o HLBRAHR, B A J2 ARG R R S 75 A5 XS [ (4 1 4 e R R 3
HH AN [ 8 R e 2 B P10 <155 2 D e 255007 2 75 0 1 28 1) AL 486 1k LA E 5 ) 745 L W], £ 8 1
A AR L CAn B T AE N 5 M) A5 BN R BT 2 (anScg (B R 54 LS
SERFIER) 5 BN AR TR B A sh PRI E Sk (Lin%, 2017 ) S48 2 {5 B4y 247
N RG4S L 5 ER B BN R Z R TR AR T 3 B 5 B 2217
Ay ) 23 S ] R A R AR Y SIS R4 7 o

5= R AT 4 (mixed emotions ) VR FHMLE TR 15 26 0T IE 25 DhRg Asr L f (55
et 2011) , W 2447 A 5 BB (PenzFHogg , 2011) IRA T 25245 Wi Rh el i &b L |
1% 28 AR, B 2R 2807 X, i 5 @ OB S L H A0S h Tk
PSR T IH1 ) 2 =A% 45 1R 56 (Podoynitsyna , 2012 ) o 4 2 E FE A = fh A A v, 25 7= A %t
FAE T RE T BTN 5 —LE DI RO IR A T 26 s 767 AR I Iy I B2 v, AEAE BRI 0 S
AR A TG4 s TE A L AU, o n] BE H B S A AR B 16 4 B4 X SR G 1 46
(% A S 23 T 5% 1A B S R R 7R FIAL ] 5 B — 1 25 i Ve FIBL R B A TR 2R A
15 4 R BT 25 RS ARIE 28 04 L 1) 5 00 524 T o Z IR1 A 56 R ANl 7 20— 25 s B TR A B 26060 43
EEAT N ik Sz A — A (L 7 S ) S (AR U — 2R

EBSE M
(LT, T3t A5 7 S0 LRI T (0], T4, 2018, (2): 148-163.
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(T4, SR8, FER. AR i 4 B 00T P 5 R AT s i B SRR S ——LUBRR U A 1 )], B, 2014,
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A Literature Review and Prospects of Sharing of Marketing
Information: Based on the Perspective of Emotions

Li Hong, Liu Feifei
(Glorious Sun School of Business and Management, Donghua University, Shanghai 200051, China )

Summary: As the consumer cost of shar information is reduced, the content and quality of
consumer-generated marketing information become increasingly difficult to control. How to induce
consumers to share the marketing information generated by the company in favor of brand images has
become a significant problem that companies need to solve in the era of new media. As an individual’s
adaptive response to stimuli, emotions have been shown to influence individual decision-making, but the

mechanism of how emotions influence the process of consumer information sharing is still a brand-new

EATHANANEHGERELPZTRITFHERE

151


http://dx.doi.org/10.1111/j.1467-9280.2005.01602.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1016/j.chb.2017.03.068
http://dx.doi.org/10.1080/02699930050117666
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1111/etap.2012.36.issue-1
http://dx.doi.org/10.1177/1754073908097189
http://dx.doi.org/10.2753/MIS0742-1222290408
http://dx.doi.org/10.1177/1754073911410747
http://dx.doi.org/10.1287/mksc.2014.0874
http://dx.doi.org/10.1037/0033-2909.125.5.601
http://dx.doi.org/10.1111/j.1467-9280.2005.01602.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1016/j.chb.2017.03.068
http://dx.doi.org/10.1080/02699930050117666
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1111/etap.2012.36.issue-1
http://dx.doi.org/10.1177/1754073908097189
http://dx.doi.org/10.2753/MIS0742-1222290408
http://dx.doi.org/10.1177/1754073911410747
http://dx.doi.org/10.1287/mksc.2014.0874
http://dx.doi.org/10.1037/0033-2909.125.5.601
http://dx.doi.org/10.1111/j.1467-9280.2005.01602.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1016/j.chb.2017.03.068
http://dx.doi.org/10.1080/02699930050117666
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1111/etap.2012.36.issue-1
http://dx.doi.org/10.1177/1754073908097189
http://dx.doi.org/10.2753/MIS0742-1222290408
http://dx.doi.org/10.1177/1754073911410747
http://dx.doi.org/10.1287/mksc.2014.0874
http://dx.doi.org/10.1037/0033-2909.125.5.601
http://dx.doi.org/10.1111/j.1467-9280.2005.01602.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1111/j.1467-9280.2007.01924.x
http://dx.doi.org/10.1016/j.chb.2017.03.068
http://dx.doi.org/10.1080/02699930050117666
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1016/j.chb.2017.08.015
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1002/ejsp.v39:2
http://dx.doi.org/10.1111/etap.2012.36.issue-1
http://dx.doi.org/10.1177/1754073908097189
http://dx.doi.org/10.2753/MIS0742-1222290408
http://dx.doi.org/10.1177/1754073911410747
http://dx.doi.org/10.1287/mksc.2014.0874
http://dx.doi.org/10.1037/0033-2909.125.5.601

152

topic that urgently needs attention and discussion.

Based on the study of existing domestic and foreign literature, this paper mainly draws the
following conclusions. First, the relationship between emotions, information, and sharing behaviors is
mainly achieved through direct and intermediary paths. In the direct path, emotions are apparent in the
information. Consumers can intuitively obtain emotional feelings through marketing information, and
make quick judgments and decisions based on explicit emotions in the information. There is no need to
integrate external marketing information and consumers’ internal memory and association. In the
intermediary path, emotions result from the stimuli of marketing information. Besides the marketing
information itself, the presentation form and the presentation environment of marketing information can
be used as stimuli to influence consumers’ emotions, and then affect their sharing behaviors. Existing
research focuses more on the intermediary path of emotions and ignores the direct path of emotions.
Second, when discussing the differences in the effects of different emotions on information sharing
behaviors, based on the emotion classification theory, scholars mainly discuss three aspects which
respectively are emotion types, valence and arousal. It is found that information containing emotions are
more communicative than those with no emotion. However, the current studies have not reached a
consistent conclusion about whether positive or negative emotions are more likely to lead to consumers’
sharing behaviors. Third, based on the logic of “stimulus induce emotions and emotions induce
behaviors”, the functional process of information, emotions and sharing behaviors can be separated into
three phases that each phase has a different theoretical basis. The emotional contagion theory and the
emotion priming theory are mainly used to explain why external information stimuli can lead to different
emotional changes. The emotion regulation theory is mainly used to explain why consumers will share
information after experiencing emotional changes. The selective awareness theory and the negative bias
theory is mainly used to explain why different emotions lead to different sharing behaviors.

Future research can deeply explore the mechanism of emotions in the process of marketing
information sharing, and the individual’s choice and processing mechanism for marketing information.
In order to better explain the issue of “what information consumers are more willing to share”, it can be
discussed specifically in the following three aspects: the emotions’ influence on re-dissemination of
marketing information, the “emotional preference” effect of information media, and the mechanism of
mixed emotions.

Key words: emotions; marketing information; information sharing; marketing communication
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