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FHALEY i3 B3 A B0 e R B KR B, LS W R AR R S, MENL £ KB E
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Biti 7 Mz 55 3= 2 B Y A Jie | VR SRy AR T4 A9 A {8 32 TR AL T 0 32 31 ok B 22 1) 6
1 (VargoFllLusch, 2004 ; Frow#1Payne, 2011 ; ChandlerflLusch, 2015 ) . (B 3= 5K S A A =1 2%
HARFIAZ O M EE (Grewal 55,2017 ), B AARAS b ST Al [ Josi 25 B (i 1) 2 K i o Biti o 5
A (AT B 255 AT AR 38 K, Al 55 T e v A 1 O 2R A8 A5 ARG R PRI W , 3 1ot B2 (AL
R G T LR B KRS R R AR, A Ak AR B S LA 2R A8 AR, TN T 37
FIEZ A K, B AR R DB, IF 5 2 A S BBl PRI JE TR B o {3 5K 4 e
IERILARL %o il DA A 7 ks e e [T P i O R ELAT DBl R S

ARTIFE 5 LB 32 5K 58 B A A o XA G Tl R A T4, 5 BEAR B T I X Ak AN (B 3

il

WS HEA: 2017-11-21
TEZB BN K EF(1986—), %, B IF K Pkt S RS F R LA R A;
EREHR1964—), B, LA KFEFEFRHIL, MEA G GRRESE ),
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5t (4 [m] v #2 FE (Chandler1Lusch, 2015) , B &A% A C 5 2 7] 5¢ R 1 FPEN k5 £
SRR, BB AR S IR 23 A2 5Tk B C R IERRE I BRI S 5 58, OB
AR A 3 LA I A1 21 BT ( VargoFT Lusch, 2004, 2008 ) R 1 , iX — B G /E O A
1) ZR A AR bR Th E AR AR B TR (R 6 T IR 55 B AR A T 5, O ik — A o 2 7
MR 45 28 B At R Hp, IR ARG A0 2 T S 22 1) W, I S 5 X I AR B 445 SR 2 DG R
JCHRAEAT SR SN, Ut 1 %) s e S 25 o DRIk, 25 B IO 79 8 0 RN s kot T4k R
B2 2R B THE B RUR AR 25 IR AN B WS AN I AR SCHE A B S 5K BE A
TELAEREIT, 5 ATERE AR AN SR AR HL O B 2A AR 38 2 40 M7 0 % T X A0 (L =8 5K R )00 B
FEBLH] , MARAS 4B 7R IR 7E B 8056 R VRS £ 6, AR 1) S LRE S RFAIE .

CA MG A B, SR 7= A o /KT () S AR ER A, At AT T 5T 25 5 A RV 174 [T 37 ( Sirgy Al Lee,
2008 ) o SEAR A AT LAFE T2 A B (B AR , 2 X B 5 ) S 247 o 72 A U S )
(Lee¥,2014) . i 5k it 2228 B, et R A HRTE SR (A B 3 SR ) B 2 |, & 78
X — 3t A R AT Y S AR BRI B % WP A R JBTAR 56 2 A R M AR AR 1 — 245 9T A O
U, A SCARIF G N ARG P 5 T — 2 40 BT 0 32 30 B 1 N FE 4R B, — R AR T 4R 5
Pl——Z RSN [ 3R SR SHL VR 8 32 00 B AR 52 M o IX 1) T LAAE IR 906 52 SR s LA A
RSB SNALVE A 7T, i B34 (HutaFRyan, 2010 ; Steger, 2016) , ASF 58 730471 T 31X
P BIHLAAS [ 20 B RS X 325K 08 B 1 22 Ak

AR SCHEREAET 5T T XA TR 48, FLR IR T — T, Vs R R 55 2 A A Al 1Y
VG BT AR 6 P = UL SR SRR, A BT S A T ko B M S R B RE sh PR RRAE s 55— T, Bl
JEE 7 XoF = i S O Y P I, AR 25 G -t I G g = B A R 5 | i 1 2y =K (Sirgy Al
Lee,2008; Lee,2016) A 55 I T-43600 A 20045 , (A5 F4 7 BRI 7 ik A T SRR 16 o B8
OYMTEE SR TR AR B R ) 0 2 5 B ) ELA AR s S AR SAIUR A RSB
ST P i SN b e R o Y = R T e 1 W o S = [ S (E R S LR 8
St 5 1R o AR SCUESE T T L AR R 2 S S M e A T30 25 B R AL B9 8, O 1 ks
ARG AT IS, SIS T SE AR S AL B A (1 2 5 B (52

—. X#EEmS#HRERE

(— )V =5 BT P ) 24 A4 1l

XF 26 FR R S 8 7 =G 3 PRI, — 2 MR A6 00 R Kk R R H e SO AR TR B
(Dwyer5:, 1987) , 45 By Bt Z [IAFAE SC G U , HLAEAS B BEAG 8 B K A7 A B 22 5 . R L
FE SOMIRZS /25 5, T DI HAS 58 M AR AIE B 5 X (Granovetter, 1973 ) , ti ] LU 143 #r
58 ) S R /S IR B A, e 2SR AT i ) EL A 25 5 (Bhagat I Williams, 2002 ) o 48 T A SC A F
FEH B, AW 0 B 5 AR E A, A 0 1 S T B A PR

CL AT W B % 6 B3l A FVE R 38, KR A A g, 4k & 2 )
T (B REA SR DE I AR IR 55 1% 3% W 2 5 (Dellandes , 2004 ; Eisingerich flBell , 2006 ) , B4
b A0 AAT 5] 5 i % At T 1 £ 60, T AE (Zhao%5, 2008 ) AR, B %6 I 2 58 4 1k 3 1)
(Hibbert%:,2012) , flfi 12 AR 4 F L 1) B AR AT EEBE R o422 AL AL A B2 R L RN (BB
iR Al e e A K TR A R R Bl AN ATk e b B o A (B
Fk =] B R B2 SR IR G A 3 e A5 B I 4 A ot gl 06, T

OWatermanté LB SEAR A BLAY S WL 44 4 A IIEIFIHL, S5 2 F 0 SLBIE AR AR , LA SAR SOMIE 5 T %23 pLa 7
SE ,SEH NN B RRITE AL LUR IS S 20 IR, PRI AERE 7 Fh Al B Fe S BUShL A R S B (9 48
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> S KSR EE  Payne™F (2008 )48 H , UK (B 3 5K 2% 2 b B v () O S L A 8
B NIRRT 2 T AR B3 rhod C R B9 -5 S e e 17 J 2 T (e
FE A ) — O B R BRI IE , AR SCUACH R AR A SB35k it B 1) AR R AR, IF
P L 07 B 52 e 25 SR (Mg 73 1 > A o0 S L IR ) VRS (i 3 5 i BE 1Y) PR . 5 2 A
I — SR TR G T AR B R A b A0 B 32 5K 8 DA [R] sl 2 ng (A PRI A
2015) WIE B 7, Ml 25K 32 G2 U 5 A b A (LR ) — SR A 25 2 5 T (B 2 T B 1Y
TE R T B TE T % S5 Al B PR A VL AL , ] BEAAE B A —EU SO0, AR T MA
XoF— S ) O A A B AEHE R U, i 7K B 3 T B AT A S 0 S — B R R

e =N DRSSy N A B 4 R B N g 07 N s O i RV B U N o =B ie S W
FHEMEZ A (Tung flTRitchie, 2011 ; Andrades flDimanche, 2014 ) , $& 1 2% /A5 258 4 1 1
(00i,2005) o NIAKILC BREFRL AR 0 AT LA AR TS , ASie % T E LA ELE 0 & R, i = Se b 4
b B4 B ) 3 B R AR B T, ER A R S HAAOR U, (B R A AR R TR AN
— R, WEFEARZ MM K EIE D, A A o (8 sk AR R AT ) fig
W5 A R, AL 5 BRI B e T, — BIEE I o 5 |, A AR X
A7 BT 2] 4R e R4 1 (Bitgood , 2010) o &AL, B2 32 X B R R e £ lb i 3 5K v
P SEA L B LA T0 , TR S TR R i XS A ARL L FE A1 28 R AT AR
W BB B AR AN AR B B B RE A IR s 78l TS M <SR IO B B T 6 il
B d RSSO (PSR TE il— B ME IR, BEAS 2R AR BN G IR ZN A <IN EXT i 12
IR EE S EIR—, B A OS5 B SRR S S0, A R 3 I
RZI M PR AR (Payne S, 2008 ) o 2B 5 B 237 , S A5 -5 Ak 08 B 5K iR
B FFARCR AN, R 2 B A I ME 5 5 B O R AT L BAna R Bk
TR E X (Payne:, 2008 ).,

g5 b FRAE AR R

HI 35 A B R R A0 1 3 K i B2 A EL AR AR, RS R A2 i 445 2 (“mie 5 3 7

PN S SRR ) S A 2 5 1 PR

(BRSSO E 3 ko

i 5 AU O B 1) 2 R, SE AR A SIS R Ay 27 I S () A ST AR [ (2
TR , I F W] S A N S A 5 AT 20 A5 RSSO AR S 58
SRAGTE PR AR NG AT IR LAY L T 5 2 AN SE AR A B HE AR B INTEA (B, 7853 B AEA AT
AE, BN A H C (HutaFlRyan, 2010) . A 58 R B, A1 ELSCHTE 2%, S AT TR ERAEAE A TR
RS b B, T4 AR B s B 1 SEAR R (Carter M Gilovich, 2012 ) o il 7 A T T4 2% 485 0% 1)
SEARIBN E AN (Lee,2016) o Insin®5 (2012) & B, 2 BV T 0 %5 A0 S A B8R 25 R i fl A1 s 2
FIAT M 1) o Lee (2016) AT FT 2 W, 005 A0 A58 3 40 T2 i AR08y | 2 B T LS A R, 8 v
Bt HL R R 1]

I SCHR R 7] A B, EL R 98 2 S SR8 B AR R A ARG i 85 S Tl s B
VSR SEAR B VM E SR SR 14T M 7 2 (Vitterse, 2003, 2004 ) X A X FR I & 7=, dif5
X P S SE AR S A T AR MR A e — I A3 W HE SR RS 8 AP e — B 25 5 (A AR I3k
F L ENEARREAFIER, F i, AA8F58 2 B HutafMRyan (2010 ) . WatermanZ5 (2008 ) S5:HF 5%
FIRSEES , DASEC AR RR 1) 2R SO PRI sl —— 2 SR sh LA B FR SRS AN R Tk S
TE S REAN (B AN JCTE O BHUS 25 50 43 A < S AN S ML F 2 SR BhHIL” , AR SCER ST A 2 SE AR sh AL S
B P 5 14) S AR B80T 5 1) o 7E X AR 0 HE R T, 2R B LISAR AR 1 IX SBI7E T, AT 2k, ¢
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TR, GRS W B ; S R A, SRS T, R AR TR W M X (Huta,
2015) . CA RIS K2 208 T 0 i A 3R SE R ), JE HORAE R I AT G IS 58 T | BB 2 40 5
] F 2 AR SR AFAE N ) (Filep, 2014) R4 C A shALIF I8 P AR AR A&, Bl A~ Ak
H & & ' 5% (Pearce MllLee, 2005 ) , {H B ATTHK 20 FH T At 88 e i 09 05 17 15 1 1) BT % 4Kk 6
(Knobloch%,2017) .

AR K RA T 1 #B 40 & AMTTAY2E H A7 M (Bhagat FWilliams , 2002 )  AF g 466 i 2 5 4l
Z A SC R R BR , U (B 32 T o B R B A HE A (A3 rh A A BRI, X Ailb AN (i 325K A T 3
SEPEAR , BRI S 58 B 25 SR AR B R 2 522 B G sl e T o8 AN B 1 shile R
A b AR % AT S B PR E bR (Kanfer, 1990) o AR A 363845 757 1220 s HLIO AR RS , 30
HURIVE FHBEAE T3 1 AR5 BE TG 3 A B 8] RS 7 LA B H A% (Kanfer, 1990 ) . Grant (2008 ) 51
SR IALE A5 T B AR T A RO B R A R, shAL S i R e B K A
S IR A BRI T S5 8], e A M A A AN (B F2 5k I PEH NN BB, 22 SRSl
B3R B, G AR B COBRTE SR (17 2 (Huta, 2015 ) , AP <SSR 0K S B 25Tk
TR ZR G0, SRS T 0 B 5 XA (B 3 AR E AT D T A (Steger, 2016) , I HLiE 13 3%
TR ECE RS (Huta fRyan, 2010 ), 3N ATERS [ 24 5 _LIE iR 20 BRI ER 42 . A 3%
SEILS LIRS G RE R R, SR IR A TR AR AL AR o pyiE sk k&
(Steger,2016), B« LIRS o B 2 F P36 o 48 R 45, T 22 M AR i i 52 A B S 4
(Steger,2016) , fR AT T R 5B —38, X347 A A (HutaFiRyan, 2010 ) o 3X i
it At S AR L H AR S BLIKOE A9 B SUR, STEY M 4R B L2 ic A2 )RR AP (Bharwani fil
Jauhari, 2013 ) o 5.2 , AN IR T ORI A SR B 1, B0 e A0 2 MR 1% 2 1 A 7 R 2 755
L EHAR R IR AR AR 2S5 T AN [ ACE (B 32 5K

H2 : SR SIHLAT A TSI BN HLI T JE 24725 1 1) s i JO 2% 11 (i 2 5 i

(=) ZARSIHLIN A B LB BIHLAY 45 & MR

LIRS A TSI BT EHAELE T 81>1-4 (Huta, 2016 ; Steger,2016) , AATT & ,
EATRMA R AT AT 2SS L 73X — ) Y (812 (Huta, 2016 ) , RS AT REAFTE—E P 2€
HEMZ A AT A9, 12 B AMY (Huta, 2015) U AE 540 5 8hit, 2[R A %
Pl , FURETRFE KA TR Y2 R SR B RSB HL B = it A4
| R AE AR N Ty ] B AR RIRISS g, A Y T A 8%, WO T R R
sl B S e E KA 2 T ARLS , LU ZE S el 0l 5k B AR B, 7
PSS SRR 48 s BB LT, U M L = 5K 580 B 8 A SR B i3 o AHUR , SR P 2E sh LK -2
BRI, T 500 T 2 S SRR R NI NS AR (Huta, 2015) , %8 32 708 B2 1 K Pt e ik

H3 ;Y5 SRS A 3 SIS H LK S48 i I, % M (8 5 5K B 7K Pt v s XY R 14
fRCE , JB 1 2 5 i B APt eI

=, MIR&IT

(— )BHF5 2% 1 o

X IR SHLAIN i , E 2% Huta(2016 ) W HEMA-R (hedonic and eudaimonic motives for
activities-revised )it 3% , JF-45 G109 B RARTEBE , SR “TEZIG G AT LASRAT v i A AT AR50 7E
LI AT AARASFONS (AR 30> 48 () T A 300 2 o %o 1 3 S B ST L) ) 3 B 938 A e SR
F# 32512 (DecifiiRyan, 2008 ) , ANBFFE R FHARR B 91|28 2 e B FR SIS AILTEI B 4K 55 T 7Y 52
PUEEAR , FEEAAETTRAE & AR R a2 TR I o [R) 3 32 82 2 il 25 JR R Al 4
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23T % (Fatma®:, 2016 ) \Huta(2016 ) (Y HEMA-R & % LA K DeciFIRyan (2000 )% A (5T,
<20 I A POR LGNSR A0, 52 B 1 | FRAN P AT , 3R AT LURRSZ B FIeg i,

X B I i S 2% Bitgood (2010 ) X & (19 B Be 40l 43, ELAAIN S0 4n 32308 15 i 8
FkAEFE W 5137 . AL BT S % Campos % (2016 ) ZEMF 58 HH A FH A 0 3%, Q09237 )5 (A (EL
FIRAGTRE T TIRZIMEIG SR II0 22 2% Payne 55 (2008 ) X i (B Q1T 2l i &
BAT A3 HT, IRl 2% Lee il Jeong (2014 ) FEBFFE A FH A 536, AneFRAR B\ AT AR E %
JE R B F 5K

(COREARS5HERIE

AR S AR 750 38 5 32 U5 A AR S PRS0 143 (G R R B 21743 (G2 R D
HATAT 43 o ik o A g S, )4 LURAR By Y 7 g 0 T B E 5k 08 LW R 0145 58
BUG , R T R N AR, FRA T TR — iR A8 B L ol ) 242 B A %o () 5 DU I A 7 1
B IR BT B BB TT e UG AR D i [l T i, 25 SRR WL G5 B
R RUF PR AR B HERPE , AT EOR Z Ui E 7EiE = H WA B kB A5 2
7 o 7% R8BI G 48 B9 ARZE 1346, T RS A i sURT 5 1 Al A T L 32 B BR A, S ke AR g 10 e
TE A A Rl T AR AT 5 RIS B 50 A o N B3 TR 280 e I s et B A A ) S A e ) 4
Ji , FARAF 4360347 5K )4

AU A GE AR T 2 ZEALHE N AP 22 D AR G 2T L K A A R T AR
ESRUNINETBUN ces e U

R1 BARBHEAESITSER

GUitAr 2 4 Hrke Giil A 2 g Aokt
5] e 52.98% AR 24% IR 7.57%
i 47.02% 25—34% 34.40%
35—44% 35.32%
2= [y YN 31.42% 45—54% 15.60%
KETAR 59.17% 554 KL b 7.11%

i K LA 1 9.40%
NG ES 1A %R 1.15%
g EEsiil LR RN s 40.83% BH 1K 3.21%
A SR G 35.55% 2—41H 22.48%
A RS 12.39% 5—81H 39.45%
SEART )N 10.32% B 1R 26.83%
AR 0.92% W /N T 14T 6.88%

MM, SEEZSR

(— ) L[ i w2 A

AHF ST FHISPSS 22.0FR A4 X EicH 1E A PR A TR I8 , 194000 X0 Py i 3 RT e 2 266 X1 440 7 24
FEVR S BT PN o A ARG 60 2 75 A7 () s (22 [ AL, AR T 9 ol FH) B PR 38 G 96 0 X 3 00 4 7 40
(Podsakoff45,2003), Ir A7 @UIIE B 1 15 M i 54~ A, H R @ 8% 1 56 14 DR il R 1
43.01%, HeoTlk IR 5 2 2450 1At , 2 B WilliamsZ5 (1989 ) (977 s , A S0 L [R5 1 22
VE AR S I AL 48 77 FRASRY , Fev/F T UL 17 28 T @ A A A IR, b £ 28 TR — A O ik v
Anig [ AR SRR A — e ST (AR LA R BUF I U 0,009 , BT
3% I A 2 3% (Bentlerf1Bonett, 1980 ) o i —25 L, X444 Jr v 08 A8 5 A9 5200 J5 , BT A 0 20 7 o)
A B R 3R Ar TR 8 DA L 5 SR8 B, L [R] v O 22 14 5 AN B
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(COREMEFBAENE R T34

N T AR IAAS B R A N TELEBE SR, AT TR 43610 FEAS BERL 2 N REA — FIREA
TR E 2184 Z Vi A — TR T AR T TR b A
WFFEEHISPSS 22. 050X 48 ot R BEAT SR AR M K 520, T4l FH e K07 28 ik A IR -l
e R SRR AR AN R T, 20l i 44 0 1 BB HLRI =2 SR Sl BIL 5 0 1 = i ot B2
SR = AT, 23Sl 44 R AR RUE  BREE R Z LR

x2 RIUEFHHER

AR Hrakar  FRFE B2 || AR e FRIME B
EIRBIL 3.970 39.70% HE 2431 27.02%
Ml 0.858 Vi 0.787
M2 0.820 V2 0.843
M3 0.926 V3 0.893
M4 0.899 Wik 2413 26.81%
M5 0.876 V4 0.859
H IS 4.050 40.50% Vs 0.846
M6 0.900 V6 0.870
M7 0.869 SR 2.516 27.96%
M8 0.900 V7 0.867
M9 0.853 V8 0.855
MI0 0.904 V9 0.841

RTINS A B R 250, AR SR A FHAMOS 17,0884 756 IR K 120 B o AR UL 5 25
W R ¥/df~1.816,NFI=0.903,IFI=0.954 , CFI=0.954 , GFI=0.844 , RMSEA=0.061 . 2575 A8 5 (Y
AR EEHAE0.8 L I, FeBH A4k B HLAT R A () R — B0k, (815 7K RAF o Ak, A0 i
FEARI N T AR 0.75 D L, HAVF3 7 22 3 BUBAVER 5 0.7, i B ) 5 HA B s
BURE R T R IG5 TR AR B 1 DX RS, AR SR KA Fornell FlLarcker (1981 ) A 775 , FI W7 45 1 A8
T AVEY-J5 R (3% A AIE ) J& 75 T 45 T A8 5t 2 [A] Y AH OGR4 Fi 2R3 T, [R) 45 9 X i)
RRRE AR R AR

x3 BFESHESN

TR R
EREPL ARIBBSH E E N k. k&

AR HERE P02

EIRBIL 0.942 0.766 0.875

AR 0.923 0.707 0.308 0.841

FE 0.902 0.754 0.526 0.474 0.868

Wik 0.892 0.735 0.409 0.423 0.515 0.857

B 0.897 0.745 0.375 0.446 0.590 0.469 0.863

(=)W g

O 2 L0 e SR o NN o 15 N < 95 B 1 VO e

AHIFFE Al FH 4R AR S (I 2 T B R AT e DR T 40T, LA IR E P A B 45 T
AL SR = A0 B B AR (B 32 K5 BE B A -2 43 10°40. 789 ,0.633 ,0.707 , AFF FE A5 7Y
P BAF /df=2.317 ,NFI=0.958 , IFI=0.975 , CFI=0.975 , GFI=0.944 , RMSEA=0.078 , 3X {}t W 1
BN SRR E R B S R (R 1S BRI,

2. SEIRBIHLRN B FR SIS AL IE 1) 5% im0 (B 3 i B

AWFFE ARSI A TRSE IS RS A A8 5, DI 5K B Sy N A= A8 o, N7 4544 U7
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TR i R AR L AT 2800 T o T B 4 A8 B A2 ), AR BIFIE 43 A s il A
S ME T KR B TR R 2R T 22 08T A2 2R R B A 2 I KO, TR R D E N
s i) A R 5 | AR Y A 5 A R B R UL B o B y2/df=2.314 ,NF1=0.948 , IF1=0.970,
CFI=0.969, GFI=0.922 , RMSEA=0.055 . \GE M B AR AT , S AR shHLAN A 3R SEIBIAILG (i 32 7K
SHR JE (R B0 23591 90,383 110,480, HLITEP<0.001 (/K- b ad T B M I , RI% 215 3 5 F
HIRZE RS LA L,

E AR

PrEERIERE

B 1 SHHEARKRENSTER

3. EIRBHLAN B TR SIS R s, i T2 5k B A

KT BT ARSI A R SIS ALA 25 A R R AT S AR B S LA I (R R A 4y
RO REE AR SIHL AR F FREZI LA IE A1, 7% 10044 32 15 8 s AR SR bl L i F 3R SE
LA A2, BT 3TAZVIE R EARSIIL AL RSB IC N A3, 5 5844 2 Vi
ARSIl AT ESIHLALIC A4, 5241 44 25 R A A ST REAS IR IE 25
O3 AN T 25 55 HE AR, BRI AT 58 R FHAES B0 AR 4 41 2 () 1 22 S A TR 56 o

PRI A 45 5 B, BRAge i B0 8160.997, A M EE K3, ik B 214/ F0.001, %
BN IRIZH M ok B 25 5 2 o E— 20 Ml AR SR 25 2L R 22 R EA T T P L A4 5 401
(z=10.854,p<0.001) 214 5212(z=6.614,p<0.001 ) . ZH4 5213 (2=7.681,p<0.001 ) i 2= 1515 5]
TR A1 A2 A3 IR A 25 S AN 3 NS LA (i F2 ok B I (R, A4 I EL
F oK B B =, M 4.94 (750 Rl 4y ), A TN (B E 5K B R AIK, R93.34, ZH2 N2 39 M 2 ik i
BEARYR F3.42F13.45 .25 1 IBE3 BT -

#. ARGIESWE

AHTFE R B, TR A A S R R e (L i B2 ) ELAR A o (L T I A i 5 |
JE— MRS B AR B A S PO AR B A 2 5K LA 5 B A9 1T L
FLFEEET A 5 M 3 5K Z A1 BRI R (Grewal 55,2017 ), ifE—AHERF IR 1 9 AL 5 B JEL5
PR IE QPayne s (2008 ) ZEMFFT H T4 HE A, ZE IR LA T , B B A AN s 7 459038 LA
MR 75 OS5 PR TR, T e 5 O 2 P 3 SRR AT T A8 LA R~ ) ASIF TR TR T AR
RSN B A S 5 | TR UFITTE , SR Bt T 0B 8 — e O B AR AL ) 7 B 0L A, AN
B FXAMAAE T8 238 00 A b A7 SRR AR 58, AR RUESE T e 1258 0 B s T
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TR IFIF T AMALS 511397 %M (Ooi, 2005 ; Campos?,2016,2017 ) .

JB5E 2 A AN (B 1 i B AR AN (B 4 S B 1) B 1R DR, B R X B B ¢ R RS Rz
(Payne%%:,2008 ) . >R FHJI % 2 ) AR A 2 SCHV(E 3 5Kk B, — 7 1 [V, T PearcefllPacker(2013)
PRI L, IR R O3 T, A B MR VR T8t ] DU E R > A4 1
AR5 e33O — D7 RN T & B X RE Sl , SR 1 00 7 (A 56 vy v A S e
PR T S ——— L WA b i R RN T 5 A 7y, 20 SR A B 1) B R A 2 BT P e R
THMEFRBE S S, Larsen (2007 )ff I EE JBHIFITCAZ = AN N FIRE & SUIRTTEIAR S
LT SRy T A A4 5 T AN SRR i 28 D T A S ) SR TR P R B PN ZE b R 7 (R A
Hhi, Leiper (2000 )45 i H A AR R iR i e SCRIRZ OO AR RY , B A9 HB T AN BB ki
AT, AR e Ve R A MR O R o

AMFSE B IRAET I 15N (1 = AR S AL AR R 1) B S ARG, P58 45 3R, =2 AR s bL AN
H RSB S ATLAR 23 R e B (1 32 7K 55 B o 1E 4K nobloch % (2017 ) T Ui, KRR VAR 35 (1) 5B
o7 2 RO T S SRR A O, TR T 12 B 7 S 25 R T KA AR S A ERORT A 33 T () 5
R HA Zmt, EAORIE T HARMTE h RIS, R I F 1% 3l itk A2 5 L (Ooi,
2005 ), il 4nCohen (1979 ) X Jife Ui A 35 (1) 43 AL HE WK S A 1A s A gk bk TC 0 DA S TR e
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Summary: In a competitive market environment, how to attract and retain customers by offering
novel, unique, and fit value propositions could be an important issue for managers and researchers.
However, in face of numerous value propositions, customers can only select a few enterprises and
continue to interact with them. In service-dominant logic, customers are regarded as operational
resources, and their resources and capabilities are also paid more attention to. However, this important
logical change has not been clearly reflected in existing relational indicators. In order to make up the
inadequacies of previous studies, this paper introduces the concept of value proposition intensity, which
refers to the degree of customer response to firms’ value propositions. This study aims to form a more
precise understanding of customers’ role in interactive relationships by analyzing their psychological
process mechanism, and highlight customers’ subjective initiative characteristics.

The research content mainly consists of two parts. One is to analyze the intrinsic dimension of
value proposition intensity. Based on the understanding of customers’ learning behaviors in value
creation activities, the study suggests that attention, internalization and reflection are the specific paths
that influence value proposition intensity, and the definition is given accordingly. The other is to take
two kinds of happiness motivations—the hedonic motivation and the self-realization motivation as
antecedent variables, and explores the influence of happiness motivations on value proposition intensity.
Based on 436 valid questionnaires, the study uses the structural equation model method for empirical
testing. All theoretical hypotheses are validated in the hotel context. The results show that attention,
internalization and reflection are specific paths that affect value proposition intensity. Both the hedonic
motivation and the self-actualization motivation will positively affect customers’ value proposition
intensity, and when the two kinds of motivations are both high, customers’ value proposition intensity is
also the highest.

The theoretical contributions are as follows: First, the research confirms that value proposition
intensity is a construct of three dimensions, including attention, internalization and reflection. Attracting
customers through value propositions is a constant process. It includes not only providing a fit or unique
value propositions to attract customers’ attention, but also establishing emotional connections between
customers and value propositions, which aims to promote customers’ psychological process of
internalization and reflection furtherly. Second, the definition of value proposition intensity
acknowledges the subjective initiative of customers and emphasizes the key significance of customers in
experience construction. Third, the research applies happiness motivations to explain customer
interaction experiences in the hotel context for the first time. Finally, the study finds that the optimal
effect brought by the combination of high-level motivations not only affects life satisfaction, but also
applies to customers’ value proposition intensity in the hotel context. The research conclusions can help
to promote companies’ procedural management of value proposition communications, change marketing
thinking and optimize interactive interface designs. They also have important practical significance for
establishing a lasting and stable customer-company relationship.

Key words: value proposition; value proposition intensity; happiness motivation; hedonic
motivation; self-actualization motivation
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