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28 (social crowding ) J& A= 6 AR H WL R4, b anfE b ek | ASE UL e )
Gia N AL T LUR AR Z B G AT el B H B, A TR A H RefE i & 235y
Yie A SHEE20 1 L6 04F AR & 232 B35 T T G, RIS SY 248 th e LUT IO~y
I : (DR TINS5 (2) 6T ARG AT ; (3) T A0 23 [ ) 525 5% 5
(4) R TFTHBXT AZAT R BIRESY o 1 e T4 S B 254 7 R s i B I S AE R A 1 21
12 ORTE , 1A% 4 T AR B LI 2R A X % A8 S e AL A3 BRI S B AR A ey, fiff
PRI T LMY T 91 2 P A i SIS BREE (HLan Ak | K 2 it st i S5 g B ) oA 7 B b v
B (AndrewsZ§, 2016 ) , X HAFFE AL S PET A S AL @i o8 S etk 35 1 HoAR LA [R] A
Wit 7% 3l LK %) A Je , AATTRT LATEAFP B 093 T FE L 2, i ) K T+t S o
WEFAE A, (A4 2B B E A F R BR T4 T T 2 1E 55 Ak 4B 2 48 al
R AR — TR T N A DA SR A 20 T, o AR SO ] PN M2 s ) it R

il

Iis B #A: 2018-05-14
EEWHE: BRAARFFALFERA (71832015); BX A AA3 42 @ LH B (71572207)
EERE M 2 35(1989—) , 4, P K FF R PR LR 4,
I8 (1966—), B, Pl K5 EFRHIE, WA FITGEIREER);
PHEM(1983—), %, P LUK FEEFRE AT A,
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PEAT T DB RE , LA (2 2 [ PN 322 ST 5 1)
. HERFHWRIESNE

()t nE X

ST E LT T — AW R S 5E 8 1 R o (B AR TRl A 5 7] 4 ) (Webster’s
New Universal Dictionary of the English Language ) (1970 )\ Mt 2 HHFA0 & L ALFE : (1) 7Tl
N5 ()15 K0 5 (3)FETHRIT , il = 25 1] AH R 120 SCAUN SR I 1 B2 (8] (12 B K, A
FHHB A EE N5 N Z AR 52 e 9 PR 2R 28 3 1 R . Desor (1972 )38 o SEUER B4 Y, A
AL B B 25 [ ) BRAE B2, T HLAL S NS N Z A A E At 2 4R B 58 38 B O R 42 1S
FEEPE AR AR SR IR BT 3 2 I 2% AN T ZESR BT, AT
Z B EARAE SR i ELSRIE T 4SBT NS A Z A2 5 8l At Sl ok >
B, AT A3 IR S B AR o LY , Machleit S (1994 )38 2 I i BB 32t 30 57 1206 15 8RR
23 [AIHBE AU AR BT PN LE R, IE3E R T ELAAR 8 = o 3 55 i 4 28 A P A R A
YR I —— XTI Y o TR BT A SEUEF 5T P, Xu Al Albarracin (2016 ) & B8, 764 PR 2 [a] H , 2
T REB) ZAZ X AT A= A g o PR, 76 228 1 A58 9 364tk 1 (Maeng 45,2013
O’Guinn5,2015) , AR SCA Ny A2 EF A8 i T B AL AR N H 43 B R S B AR 3 32 2493
FIPREARAS | F AR A £ FE R ) BN ETAE (1) R SZ At PR BT 0 15 B 25 [R) ) B 13 A
FESHERE ARG PR 23 [A] 4 ARG, & —Fh 7 .

(OB S AR e R

B4 2 HF (social crowding )HES, AN T 5hE G0 b 22 S © 5 % B (density ) JEBHIE
(perceived density ) . BH{AITHE 2 (physical proximity ) 156 R . EATTH & SUAHIT B AH 5,
FEARAS I X — SR A 57 35 TR TR 2 o TR L, T TR SEAH OGS St SR A T LU oy
(S UL, DI OG5 7 ) S SCHR NI 7 S2AF 53 s RE S B IORS v b e dR At S IR BT A 2
AT

®1 HLPFEIBSHNERESHSAFHIXER

W & T At AR
oy | FRRIIEAR T | FLA T WA A SR 2 | ML TR ot SO i B AT
O (Mehta,2013) | HEE R UL SY AR B R A AE
N R Ai AN @%ﬂﬁﬁ%—ﬁi%ﬁ‘]ﬂjjﬁﬁ
DINSLIIS T rtrop et AR | SO A
gnsspe |(TRRIION | ) b AT | R0 A i
S bacson O | SR EWOE |6 AR T
’ REIZ Lk
TG )2 RR AR, L | o
ki | MIAZIRIEAREE | fE A I, ig’ﬁﬁgﬂfﬁ%@@f@x
i B (Xu%E,2012; | P8 R AR ES, IR = ﬁ%;; {Ej*aﬁ%ﬁﬁA%%ﬁ}\
Consiglio®F,2018) | 4EAY (28 [AI4E S ; & —Fh 0 Sttt
s 5 A2 Tl P

I A A S AT AT LA Y R — AR A I A5, AT T A i 0 s [

AR/ N R LSRN BB R T3 HE S B 2 P R AR B R BN T8 0 25 B R —
WUAEAE A ELZ R B B e — b LAY P SZ AT, B 2 IR A AR BT A 1 458 B AN D T i 3
5 SR BE T AN B AT AT RN By sl Y AR B 2, AL 2 BT U PR B — L8 LA 1 2 ,

SNEIZ G (F41EF )



FEE VEORAE A STHET R — A LR RS2 I IR EE B PE M (Mehta, 2013 ) AT )23 [R] B i #0525
R — LI AE AT, L ANRS Bl T (il BEORATHE 5 25 o (R 3 BEVE A 04 BRI AN R A
PEAT R 2 (I B AR 22 R A o 4R — AT PR A 25 (0], %0 76 W] RS2 26 B Y (H AR —E 2
o N BRENFES S AL FEX A [ P A DEA B A AR, 88 C &I T A R 2 [ rh
AT AN TAERE AT 1A T ZA T LA PR, A 58154 55 (Stokols, 1972 ; Huang5,2018 ).
PRLE , BRI EY B AT HE 25 AR BR T 25 o) 32 BRI, #2538t 2 75 2255 11 o 1E AN Desor (1972 ) BB
FERT R I BRI = A A IR R S5, — RS R R, — ARt 2 R AT T3 [
YER, S EMARAE AT BR A% 25 ] s3] 527 B AR ARk L AT 25 5 182 31|23 R /NS N
SRR —ZbE | B2 228 R 2 o MARTER IR BB 2 05 , 2377 A — sl B 32 BRI AR AL Y
ML, AT RE S IRE A O 54200 5C 2ok i/ MBI ET 1 R AR 5 8 | 2E 1T 2 A 5 10 8
FEZS BT RN B A BE 253 W A A 28 RV, PR R 2 40 5 19 2 () N B0 I ), %86 B s 44
K, RIEF N5 N Z B AR B d R 40 AR, T N5 N2 (B FE B8 T DA 25 2 1) 2% B i
37784k (GraumannFMoscovici, 1986 ) , Rl #2485 F1 B (AT #E 25 HASME SR 58 AR [R] , 1
SR LRG3 0 o Lo, 45— 23 18] AR N5 N Z I B B AR A IR At 2 B s Bt N B
ST R AR, DR IR At 26 B, N5 N Z BRI BE RS AT DATE 45 28 1Y %5 B2 N FEULRE 20 1
Ak, AT DA BRI X6 it el i — S SR A R, AL S5 R R A T B AR AR F AT LA S
F N5 A Z A BB Wi A7 48 (Consiglio%, 2018 ) o B UARIT I B S AT S B 10 b BER 78 43 45
BRI IR B A — i B ET, Mg M B A S dn i N5 A Z B3 (Al e

()FE B By = AR X

1. AR EFR a2

HEAF LT A8 S A HA i T A HAR S ok S WL TR+t S ET A S  B
TE20 20 804FEAX, WA 52 35 I A Tl At S HT Y L3R B S 7S I, 2 —Fhil L 22 5
R RPN R 2 WY KA IR SR s/ LA S8, aT LUREE A 2 b
AR A2 I N R 1 B T, 5N HRET , SR RS 1Y, 25 NS IRt/ 45 N A 1)
JEE (Harrell 55, 1980 ) o 38 13 H I AT UE £, i i 3 20 T 28 (B 32 BRI 0 X Fat &
PRI A AP AEA L . Z 5 , Machleit® (1994 ) Mt — 2515 12 10 38 A e Ry R 2 5 10 24 e op i
22, IFRRIE T AL SR RO SR o 50— A4 B2 OC TR 2 Rl H 5 1 , A & =~
AT I ALFAR B 5 3R AE B I WA v AR AR IR 5 B L LM B8 32 Ao o — MR B G
TR BT 4, A 55 DU I0 + 33 58 ik X A AL - KT 5 X ZE R G A s KA T 5 i XK
RIS BB EA K XKL T AIRZ A

VTAFA , B FL S SR AN — FE 8 A ik () s 30 T — S A ) = b Ky
EA B[R] N A AL T B DL S B B TR R S BF A 4845 (PuzakovafiiKwak, 2017 ) ; X 4nid i 4%
AR R IR R IR BT S5 4E S B2 Z A OCIR , 25 5 8 R R <S5 S 2 ok I P g A
B = TR LR S BRI R T i AZ(O° Guinn5, 2015 ) o SEVAAR U, X R 5 7 ik
SRR, A SRR B R % B 54 S 2R ENGAFAE — 8 B ORI (ER I A P4t
HAEMIEE 25 A TR At 25 8 B R HEWTH 25 B )2 st

2. S HETERY IT

4SBT XA A B (437 S R E B 2, PR ORI 95 3 1T LA Ao 3 5 e R 4 =3 )
B MR BT IR AZ AR Ty A P

SR T R LR E TP A B ST s PR A SR G R E
Kl — A LS B A, B R — M E AR B Z AR A A W Z AR IR IR, o
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AR AL S PBTAS 1 a0, 300 3 1) FH R 25 4 ol i HH AN [ 5 B 1 L 3, 98 3 mT LAAE—A B [
LB B R[] 200 (123 [B) 485 (Levav A1 Zhu, 2009 ) oA AT LLSR T8 (87 B 5 =X, o sk 2 4
AR R BEHL 2 BO 3 B3] (Maeng5:, 2013 ) o SR iy 2 M JELART B4, (S22 ] i 38 24
AR AR, I R AR N SRR S — |, PRI R R BT — Y R A 5T
B XA T FSh BT shINET , 7R S5 A 1R B A F RN T 2 R Z AR AL AR Z A0 H A 4%
F(XufilAlbarracin, 2016 ) AfF 5T # FESL 0 %43 W R 43, 1 BEHL AT B L — 2 liat Ak e S 0 2=
PIFTE 5y, 55—l 76 5 000 A SE L — R T 55 Z 5, BEsR AR R Je 2B A il B
SHRNHTAFR A, (AR FR AR LE F 1 A WS 25 18] 2420, RN T 25 (] 32 R AL A2
{RALHIRR 21

55 R R SR S R AR GO S B IAEE L RO 3 3 B TR R EE R
W, Yy LR E B A A A O EAER R FR B R 5 S R A O RS AR
o BARM E R BB N R AG 22 5, R AT DISRIEFB0SC , o mf DAYE B S L fitk 1 28
i R AL B, Bl e TR A SE R S Bl . HL N, HuiflBateson (1991) 7E B33 5 v [ 52 )
FEFARE, FE I 0t 20 SR S B v P A =K BR F O T R S B T R TR i 22 5
AFTE VA TR 2 A B 5T % R 24 T R LA A B, 45 AN 38 R AR Il v
KA (O’ Guinn®:,2015) o  TAE S B E—Fh FWERAZ , A SCA R, e T At S8 i
HIEEIN , B La Xt BOBRIE A ST 506 T LA 0 AN EVE R 5 185 451 (Hock AllBagchi, 2018 ),
A LERIE TR L TR 8 P A1 8 2% B R VR R BT 251 (Maeng 46,2013 ) o AR X BE 441
23 NIRRT 25 P FHIAA B 8 3 25 5 (R AR MEHE SR LA 95 45 SRAF AR UTE sl B I UTE 4 3
AT RE

M2 AR A TN e e T E s B S oy 2, AR SR T LU
WFIE I LS 9 R AN , B a9 (45 i 0 o SR T, B e xR B s
DT BRI (RIS , ECSCIARBE 25 5 5| AR e lRVE , I TR 45 5 i T B A
B\ Ty =X, AR TR T 0 88 L P45 3 o P 5 28 A (ST LB s 8 5 B S 48 i LT LA
FRPEF I T B, X AH AR S R4 7% 4 ), A5 A8 A () B8 0 T 038 A o T H By 2 e 3
TR AR , AR METR AN 2 R BRBE 1955 K MR L A A5 25 AN IR | TR IMUIF 5% 3 8 S 459N
R TR KRR

=. HESRFHEHIN

H Hi, FE #2585 e SRy Hi g A St S5 8 B 50 i 1 SCRTE SR A OC
WFSE o A0 L EE AR K WA SR 7 A2 i RN & A DI AR e A 5 L % (HL
TESGHTT I WA D E R T+ E B o BRI A SR AL B e B B o
SR R AT B, BRI 24T X601 9847 BEAAAE T AR ) , W AFZE AR R T
ASORESFE ST A B AT G500 FE4 T[] i

(— A2 AHBERHE 24T R AT AR

1AL K i 4

PET IR EE 25 50 175 & S I 2 , 0 10 %8 B 2808 7= A TH ARG i (Stokols, 1972 ; Sommer,
2009) o MATE—A~ 32 BRI 4 25 0] b 5 N SR BE B e i, 45 55 7 A kA 4 A ks fa 1
FEEHRET ST T P ) TR A O AL T 0K SRR APIRAS s ARSI 5514 T, 0 2 )
A TR O IR ZS (Mackingtosh%$ , 1975 ) o 44 E5 A0 A B0 i A4 mT L 252 1935 FEl
BF, AL HE A N 28 )32 2R AT AR, S8 A O AT R 32 B2 i > 53 sz vz A 3100

SNEIZ G (F41EF )



TG BT, I 9 8 2 R B X I DA B S BRI o Saegert (1973) &3, AHXT TARHHHT Y
25 BT M IR 25 5 (0 2 38 e A S A, SR X P B AT A KR I AR R 5 B R
AE ST R L DTS 2500} 3 i 16 7 B2 A %6 . Harrel 1252 (1980 )i a5t 517560044 11 2% 5, X5 1 2%
R TR AR AT, o R IR EY I ARE 22 R G T HRA A AT R, FF52 T 2 e &
BT FIE Y  JRR3Z A SR BT S & 10 B TR 4 ok 1 T8 3% DR RS SR AN 2 T
A PR O TR T B AT SRS R T, AT VR AE B T ARG . L W Hui A Bateson
(1991 )3 =) 2 A% 1) Jr =X, & UAESHEF AR T3 B S T g i 2 4 6 2%, T 5
FOTERAT I AT

2 4L PIET R BUR G TN

FESPHET X 3% 10 07 TS M IR R BLAE B | R 9 5 1R 461 T8 b AR S PHEFAHDCHT 5
BWRARITEOLT P 2245 e MG S E N 9% 8 IR Z i sg ), BTS2 34 10iR 461 7
R FESIEF RIS T 2 3 B 4 R R, RN 25 5 7= A 15 1% 11 )&% (Sherrod flCohen,
1978 ) A1 [E] 3847247 (Harrell55, 1980) o Fuan, 7€ i S AL SRS 58 b, W9 3 % B E S BN
A R SR IS TR B B PR 5 rp £ 2 £ TR (PuzakovaFlIKwak , 2017 ) AEFIEF R EREE H , i T
THPRE MR TH P R A IR S ™ S BB A e , PR B g BB AR ™ i
PP AR

3. FE 2P R 57 4 T

FESPHBTBR T ELHE R ORI B T 5 A S P, 38 2 (A1 RS A 1 B 5 6 R s
TEA R i B AN AR AT o ATV ] TR 4045 1) 7 DS AT R A 23 B2 03 2 3 0, TRk AS
BT G HEDT R A2 B R AT 294 0T (O’ Guinn®, 2015 ) o S A HERE SR B T AT I LI
TR A A o SR ER G2 A sh iyt B vt mT OO 21 e shp it rp s 2% Bk KA 2
P&, LIARTS B KA 35T (Edney, 1974) o Gl 91 il 2 QRS AU Fist 2B 2 . 25 )
B St o b B AR G OC R RIS () B OR GBRAEBT , At S b 6 B ARG Bl , AT T
TEWH BT AL T 1Y 7= SRR S 2T 2 00 7= i, 0 H MRS AIK 22 (O’ Guinn %, 2015) 03X
W M TR T R 25 12 A (EL ALV ) K Z AASHTHT, R THTHT R A48 A 25 2 1t 5 R )
EIE S B S REAE A T A

(A S BT XHE 2T U i)

L AL SHE e BIA R GHE T 2 SE 2

FESHE X BT R B I I AN EUZ TH AR Y (Eroglus , 2005 ; Pons%%, 2006 ; Li%E, 2009 ).
T WFIE & B, BN 2 [ 2 R T A 15 2 , T BN A 4 7 2y R B 1 2 (Li%%E, 2009 )
TEPAES AR T B 2 M Bz BT AT, 25 50155 K TH 28 G T2 WG sk R 4 1) A5 4
R B RIS 9 0 50 T BT B — PR & ORI , U= T LU %I 9837 5¢
MISEES R LU AN, TsedF (2002 ) & BB BT 5405 10 958 B2 IEAHOC T 2% 5 i i B AR R ok
FAKTELF B 0 B, U IR BT AR, T R G DA s TR PR B S SR BT A ER
BRI 938 0 24ty IR R 7T (0 2 2 7 A= B B A7 (HuiFlBateson, 1991)

2. FESPHB R EA M 2

CAT BRI 4L S ETACAT ARG ST 2% 8 5 i B (R DG 2R, Bl REAR AR i HL T
DAPE Y 2 526 0N DY B 8l 48 8 DRy =2 5 8 (Huang %5, 2018 ; Consigliod$,2018 ), M
LR P HLHIR A T8 5% 5 1AM O B G DFIE B N P8 B R B 15 74 9% 3 A PR B 3h 32
P S R RIROR TR B (Mead 5, 2011; Wan5,2014) LB, 14 B & 1 1) T4
TR ) A A AR L ST M, R AN TR SR R RV S R R AR A (B

EHARNH L AF A TR T ERE
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ST B EAT N PERAE , LU AT 24 75l A 2 T N RRIE , BRI 2% 8 25 S A A
FREX 2R A9 ER 5 (Fournier, 1998 ; MacInnisfllFolkes, 2017 ) . & F 1t , Huang%% (2018 )ifF o8 & FiL,
EPEIREE T, M2 5 S AW 9 3 B Bl B RS T, R AR i 3 s 75 SR AFAS 2]l
JE A T HEATORAN , T 2 S A 1] R, 4 BB YA T LAVA G B Sh X4 R ZR R B i
B s R 28R AT BT BT, BT AR o] DR BB 2% 3 54 B N S B 3y, 2 5 11 A
53 TE IR (Consiglio™s, 2018 ) o FH T YA EE 25 30 2 A 18 BB R, o T IR AR,
TH A T SR LB B, 0 43 52 B 2R L R AR A T

M., HSAFRNBRIER

D2 Rl O W1 N S ond [ i g iy AN 25 1 35 = S R o1 S P S R U
fiF o FE 25 [ 2 JBE I, 76 BT 9% L E B BN L & 0 57 S Bt 5 2% % (Harrell 55, 1980 ) U 2% J&
(ErogluffiMachleit, 1990 ) {38 A I 2 15 o i8G5 & BRUBR 0 2% i 4 B4R M R 5% , IRl 42
S B ] (HuiFBateson, 1991) o %5 [] 55 9% B 2 BN BT 0 Sepe 258, FLR 7 e AL IR R A
10 RS AR, PR B A R 5D ARXT T 5 AL SRR A3 DG R LR I DR A A 25 5 1T
RIGHER R AT S ARX R 2 | TR AR 4304 B i A e it S BT R0 it SRR &

BRSSPI ET PR AR SR M T 1, (ER I rh IR DGR R I Y, BT 23 S50 o
HHR AT E 5= i R I, EAE 2P R i PR R T, 4+ 2 PR B R0 AS S 52 53X i el
FARFEAE A5, 5582 A2 3K P O 2R AR5 ] o AR SORE PR R 3 1R B RRIE B0 285 BB B I RRAE
W B 0] ) 6 R G BT LA Z R DG 2R TR 5 2 A S ETE 2  S AT 52
M A SR — 8, B SZ B B R R AR 43 2 0] 5C R (2

SR BT LA RRIE B — 7 TR 288 A N RRIE B2 o A F 8 R B, 1 0 X B
JEA S, 7 [ 45 v 5 L R AT, P L L MR B T4 % (EroglufiiMachleit, 1990 ) . PonsFl
Laroche(2007 )i & 38 T 11 2% & 15 5 SCAUXT B ET A 52 m g KN L S5 P4 BF e [ 4648 B
T ARG BREHET LA, Stokols®E (197358 & B, ZEFEF I A0F T, Bl b A B 25 AP
WHAZ WA R, IF B S A T B A, A58 R B, AR Y B 3R a4 1 A
A LA ST 78 [ R A A A AT B AR R S AT B R A 25 22 (Holland 45, 2004 ) . Huang % (2018 )
#£ Amazon’s Mechanical Turk PR , et bk A A KT, Z a2k A —4>
H O G FH B SR, SR 5 S A R 2 36 L85 SR R B, A 7 R A R B AR R B O S
FEAEASTRES () S5 AT BE SR A S AR A . N St ST v i 44 MR EAR A 1T i
XA TR SR = R o LU AN 9 35 BRI 30 9% 28 R sk i) S o) A5 PR R0 P RE X I BT 2R 0% T 10) 55
FEAT R HE AR R s ) o (H2 C AT AR XX T SRR LA b | R Seib o vl LAiE— D IR AFZ
o 55— 7 TR 7= SRR AT (R R o 41 S5 BT A0 A B B AE R N 28 K DL Mk 2 T sk
I, 7 e S BT B R S T RE R A S BT S BT A R e, AR R
B, ZEPRET BUIREE T, ELA AR 2 MR A6 R n T DA i 9 1 G A SR T 2R G
AR (Huang5%,2018 )

ILUSEABT A3 2 (8] 56 R W sZ A T R or Z M) ) 6 3R B R AR BT I E h A5 A /¢
RUBNGYIRR I, NSYIRXREER D Z DR A I8 AL, Han & U,
PRI AR LR AT 2240 Mr N5 N 22 (R A8 5C R X 2047 2 i o AT TAE S PR v 1 S g AN
3z 373 ] BRI s e , 132 BB REA S HOC R A0 MR S BT AR 2 R A sl
BAERZR I B A [ AEEBR ], A Tt 25 BB HB A 1855 o 1N 24 B 1 2B A A BREE A
FEME T, PR A A B T B T AE P AN BT (Huang®5,2018 ) o R L, #1853 =22 1] A 56

SNEIZ G (F41EF )



, AP BT RN B RS R B NGB RPN #B 2 W B 5 I , R TS0 1
AT ARIEAT 2N R S, AT 1] T8 B P A A B3 37 SERP R VRTINS FHE PR A B3 7R
o ARSI B 2 A1 B S N, A TR B B 2 i) f B AL IR AT (Glick %%, 1988 )
[RIRE  FEPHETAOEREE T , M PBF B0 AN S T RS, AT SE AT ) 45 T9U835 16, o
Fe L ANE fh (Maeng &5, 2013 ) ; 441 5F AR Z (B B A= AIE, AT D00 he A AR A B2 10 2%
B TAHET A, X AN AE N RA T IR A, WFFE WA I G A b i
B ETEPIBT R P LT BB TEAPIBT ST 27 A B A AR AR, TS A 55 T A — ke Ak
THBBIIRGE, WAAFAE X U0 (Huang 55, 2018 ).

F. HESWFRIWEBRIT AR AEIE

VER—Fhes WAL 2 BG4k BT 2 AnAnT s e 1 284 T e 2 240 2 3 b TP B i R 5%
B, AT 125 1) & X SR T R 7 A A 4 R E, I AR 5% TRl S PR B R4 1 43 o A LA
BIBIFST , FRATT NI 9 38 B A & S s A HUIN T 5 4 J2 10 X A - 2 BRI B 5 3 94 7R A P e BIL Y
EARIAN2A

(— I T W 28 S i

FE T BB RN 3R 40, AR SC SRR T A S BT AT R AT AR e e A S
B A B BTN 26 BN 23 B RZ WA B 8 6™ b R RPN o 18 26— N AR e T34
AT LAAS BRI E DAIT 26 25 T BEAR AR BT A T I 9% 8 0947 R I — NI RGR G I TS 2 AR
ZXWARG I T ISR —F 2 S E B A TRE T DGE s KSE-/ . A i brifs s 240
HAT AT DL I = 7KF 1Y G RN R SE 4T (ShivAiFedorikhin, 1999) ARZKF- 191G 26 N
TRHR T vh sl A I, A D RS AN B2 5 A 8h & Az 5 1 s AT BRI T2 56T 1
PR, G e DAL i B A 25 I BEUE S ARTTAN o R, (/KT A T A8 ARt 17 46 S
INE, T 1 P A T3 AR B S8 2% (Hock flBagcehi, 2018 ) .

PAET IR & B 5 | R AR A RS sl SO S5 48, IR X AR AT ok A5 BN T AT 55
52 AR O AR S o B AN AE BB (4 K ZE b iR AT R 45 B AR 3] 4 14 17 46 A 7 (Evans il
Wener,2007) . H., 76 85 A it %5 BE A PREE i AR ) 77 AR R I 2 5800 T35 13K
T 2% (LangerMISaegert, 1977 ) , 775 B 17 45 Hh WA B hy o 7y D o BE A R B AR 2 0P8 R 9
PTG S0 2 5Tk 2 B 0 S i S 3 17 4 1) b A AR T 7 26 1 (Eroglu®: , 2005 )  iF9E 5 &
B, FEHBT R T BRI BT T LU ARG 45 , PR R0 o 3K BT 10 s R 465
AT MR 25 [R5 2 R TR 4, DRI 2 2 W R BT 00 S PR U 485 2 B 0 s TRl e 78
TR 2155 28 R R RS A 2R W AT (LisE, 2009 )  FES BT EREE T, Bl TS 48 &
ge o T, R TE 2% A T 2R 25 5 52 B3 M) o B8 57 ar R B AR B I X APV 9%
A HAEH (Mattilaf Wirtz, 2008 ) , S EUH 2 #1435 5 2R % 8L 7™ i (Hock i Bagcehi,
2018),

(WP BN T

FEPABT RIS, (T8 S R, T 28 0 I (5 B A T pLa b &
F o AT BRIS A ZE S BT 0 B b 1B 5 AR B B R A A s R BUE B R LA
(Milgram, 1970) , Rl T AMALE ST B9 PREE T 58 AT 55 B B 45 5 5300 o TH B0 8 ST B TR B (R IA S0
T HLHI AR — A R T, TG 2R B AW SRR AR Z A HIN T3 b, i Tl e
A FR T A R AR DT, DRI SR B A B SR X - S BT A T ML 264 T
B

EHARNH L AF A TR T ERE
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1. 5 #e

FEFIE AR T, T AZS BN R 28U T 32 2R S, AMA TS B O 1T, Joik
SE R A O AL ZE TG Bl AN, FREE At N A FE T 23 3G D0 AN B 2 1, AT o R 4% ol X 2
(SherrodfICohen, 1978 ) . &L BRI, ZEFHEF I IAIE P, MATCISAEA T8 L&A b # s
TEHII TR

I R FH < d SR R RRA T S AU 9% 21 F Calhoun A P EF 525, Calhoun LA/ F FRCA ST
XFG2, F0/IN 1 BRUBCAES 04 o () v, 85 SR R B0/ N 1 B S 50 I I % At Pl a2 1 T s il
AR A BT (Calhoun, 1962) . Z I , 2 B AR SETRAIZ L, 42 T I A LSS OF:
T T SRR SRR T 249 2 R B PR T, DR AT 1 R e i g i i R £
JEIT CRPZE AL X BT A AT T — 2 i), A1 58 BT 55 RIRCR B8 44 (Langer i Saegert,
1977) o Lo PREFRFFE I — 20 AARAT 55 MEE , R A 58 1 18T AT 55 B, BT X 55 58 R e A I
R, TE S0 IR AT 55 1T, 12 9% B A S B AR A A 55 58 IURICR, , L g il v A
YEHI (SinhaFlISinha, 1991) . 241, HuiFliBateson (1991 )HF5E % B B H. 20 AT LASE i 7 2 1
PR, XA T R ™= A IE VR FH o S0 2 8 BN 2 [ O T DMSCEREE , Al T4 il B ot

T AURE) A 221780 358 (Wegner Ml Wheatley , 1999 ), [RI I 244456 3] 47 il S
I o 37 B g, AT ) T A MR T R R K R 4 il B¢ (Langer, 1975 ; Whitson il
Galinsky , 2008 ; Kay55,2010) . RlUL , ZESEAE R OC TAE S HE HIBFFE T, AR 200 24T R R I HERIL
HlEBA B TR 2 B A 75 2K o Bt , X438 9% 3 BN AN AR B B AT 2538 i 2 A ek
AR TR R R 5 45 I (Levav I Zhu, 2009 ) . 45 [T 5 28 0T GEH = oli 3 PRI AR o il
160552 R R N S oS i NS o G NG [ 21 A R (X (RS vz e 3 NG S A O LR T TR RN
Bl 5 AT T B B AT, AT 2 B NS 32 ARAE, BT [, BRI 2 e b R
mn R R B A5 AR (XuSE,2012) ALHRE R o0 2 N SR A 5 B AT 2 — o Y
AN B BEAZ B0 R, AT RE Sl i H B RE R4 A 3R (de Angelis®F,2012) P58
RIS T, AT AR T4 AE TR %S (Consigliods,2018)

2. AR

FRYE B IS, AR T PSR AP S, — PR o T 1m) , 55— Rl FRh 10
FETE T 1) SELAE () MR TE HEA T HR SR, B 2255 SR 2 2 M RS M o ARG AR 1 2 1) A~
A T T AR 2RI B O AR N AT R TR & AR e AT R
(Higgins&¥%,1997) A IAFSR C R, > A5 (0132 2HRAL 23175 & AR A RS T2 o L an, Iy
FTAEAN G T ATER/ NI A ZE N, R R B B 2 a0iR 45178 FE B i IR 5
NATRTRE 2 REFF HoAth A, B AN DA EL /Y H 5 (Evans fllWener, 2007 ) . Maeng%5 (2013 )i\ R #i$¢
SRR IRLRESIAIL , 2 TS 500 9 8 BN e Bl 4 Rl 7 i, 7R BN RIAE SR A T 55 B
B, W25 5 32 2] B 3 AEZ S B A2 ANLANE , Maeng F Tanner (2013) 58— %
B, 101 36F S AL T BORE 8 P ARl T SCHB A RS L BT I BB 45 2 VORI 1) Tl sk R 4, ki
e AN AR AR S BT 1) 2R FH 90 977 3 1) ) S =X, T B SR b B 2 b o5 TR e AR
P BP0 [m13REA T A AR IR AE M A S AT b AT DB A A% o 7 AN S S A
= BHA% (O°Guinn%%, 2015 ).

N HERFRRWEHBTHRERE

(— LSNPSR E IR R
A KAt 2B AR TEN E B S B B BB 7 B S IR WA SCRT T AT S 2R, 41
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SARBIERRNAG I RTTE  BE N R 247 KRS, B oK A RIS R S

ELART R, — 5 1 Ry AR R XAk 2B e A T A 2 ) A 1 g X 5 A R A T TR T
A TER B P PR 85 rh, & 8 3 78 4 0 S S 0 g S B[] LA R A4 5 8% (Harre 1155,
1980) o i J A 1] L3 3 26 200 573 T35 BT sh R B I 3% 8 e AR TR SE A 7R v A 3 g a2 4
FF I (MattilaFfWirtz, 2008 ), 55 38 1 A3 IR R AIGTE 9% 2 0 TH AR I 4 , T B = 1 9% 1
TR RE S AN, R T SR B ) TR A HE R &R BT R IE 4 6 07 S s I,
UL R RN AL ot R DV T L Ao 7 1) A SR AR 7 i 4 57 8% (O° Guinn %5, 2015 ) o #1234
BSOS T2 R A 15 %8 5 T P AN BeictA e & . B A WA R W, IR AE
22 11 b B P AR R, SR T S R TR A A e R Hen , B S AL fb
ot R R M TE % P B v 2 S 17 TSR (PuzakovafilK wak , 2017 ), BRI AL ZE LR Bl X
SN ) ML BRI A0 5 i Ry PR FH PR =K

T35 T &AL S BT B E BN o th 95 5% B AR e 2 UG R A 1 IR 2
DR L BRI A B0 1 45 9% 3 BT, LUV M AT, T A B 4 & B 558 A 18 11 5 05 14 %37 R 3
TR A AT D A U PN R S () A A9 9% =2 (R 1 B g P, 1 T 2 s BT R
AN, 24 A B, HIE R 4 il 2 28 A5 SBLER G ) B sh sk 45, DA% Tad — 2 A R 4%
Tk H FHL(Kemp,2017) X RS , FELR N 2550 S Wl 5 7% sh 5 £ B RS st e AN [ e 91
B S R B R AT LA A I B IFSE 2 I A AR B AT LU TR 2 AR E B R
TH A TEPHET 1 PR BT 2l 4 S AR LR PP R HEB R AR B 45 il /8% ( Consiglio ¥, 2018 ) 03X
XF Tl 288 5 A PR LA B A 250 T o250 , Huang 55 (2018 ) A B 5% () BR8]
DARERRE 2 3 5 7 5 I SE &R O A i T R SR s VR B B R R R
AV AT LAE 3 R 67 B AR A TR R S, TR 9 3 BT AL R85 AR B AR B, PR AR G A
BTG SN 5 BB BT 2 1R shise s oy, o T T8 B35 BY 05 S AL HE R

(Z)ASReMg e

R FNHEIIBE O AT TP 2R RIS B TSP EHE S — sk
B S AT A IR AR R P i PR A, B0 SOk e TAL S PET S
BRI RIS A AFAEVE 22 R PR 17 R PR XX — T R A PR R AT AEAR 22 0 11 AR SCIA A AR A TF
FERTASETELL T ILAN 71

1. KSR 2 BT A & A 1

KT E RIF ST, B T2 RSB ARSI X 24 T A7 M B i S BT &
B, FH EL AT BT IO IRET , P55 10 858 2 (14 2% 4 o 2 b e R S 42 42 5 ] 1) 7 i (Mlaeng 5
2013 ), BEFEIH B 5 £ K AP 5 (Hock fllBagchi, 2017 ), B 22 1l 55K 2 B Ab il 4
(LevavFlZhu,2009) o fHJ2 , AN [FE X B H 52 5 X 2 35 00 D SR AT S [] 1) 5% 1 WE 7 Chae il
Zhu(2014)FERFFE TR [ TRV AR M, st B8 43 AT e AR G B3RS, 45
REI, WA TP A A 2L bR 3 Fo4% 1 56 1 32 B BRI AUl , T2 B FRm 7
SN HEF I ISR AT AE A BT W HET FS A B3 148, anHERA S DG 858 ™ A4 5 e b i
BT IR X PR [ BB RHE 28 I DA T A A AN [ R S i e 20 A, S8 i ]
PAAr A KN BT 5 BT Bell 55 (2001 )3 5], 4L S BT 58 H 8 J5 BT — 1~ I () Rk 52
5w e, AR AR LRSS T AE S R A BT, BRI X Ak 2 B B IR N 2% 5 2 AR R
1 o N—AFeE B A SR BE IR AA B o A0 TP BB BT , T BE 2 & BRI B3 AN TR) B O BN TR
. SngE A (2017) 38 i — FEHRASLI A 1 IEW T EA SR E NI R, A a®
B B8 PR RA TR, AL R AR e m) B 2 IS E AR R MR 25 IS AR AR B R
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FIVGH 22 B A IR ATE I BB, KU BB PR S 75 2 S0 2 25 A phe SR g 2 L 2
B O AE I T S A S DS LS R oL I e IF 9 T ALRSERR 2 10 IR

2. TRAF LIRSSV 4 T A IR BRI

FRT, 56 T 238 B HLH B 2 S REAIRZS o FL AN, A7 O M TE 75 3 48 S Ao B R, 1
PR ZAT B R ) SR A PR 28 LSRN 94T 4 I 4 (Chae 1 Zhu, 2014 ; Hock 1 Bagchi
2017) ;4 B MU T A% A1 6 L SRR 21 3 0 2 U7 T o % 2 o Rt ) MRk 31 947 M
(PuzakovafllKwak, 2017 ; Huang%,2018 ) fHJE: , X T PELS 1S, O MBS HIME LU . L
1 FEAR A 2B RN S R b A BFT R SR BRI (750 2o TCvk o %)
SURTRE L, IARIIN T RE S T e, 17548 255 i 32 5, R T8 1) T30 o 5 22 B HL A 72 i (Hoock
FiBagchi, 2018 ) T XA BFSE 2 M IA ROl (6 0 B8, 303k S0 28 S g A — TR o e B, 3%
B A 14y 25 1) B804 FIR 1314 2 28 1052 AR P 2, M LS SRR 7 S e R i AR ) 2
PP AT B AR R I HL A P2 (Xul Albarracin, 2016 ) X FHHEFPREE 1 2 3 2 4 T (1] 8 J2- 1%
P B TS TELE — 5 (94 . Maeng 5 (2013 ) AUTFST C ZE W T I 3 S (e M IR s T &
H B 2 [ BT 1] , 22 B0 B B U 38 2 4 e 1 O 72 s (EL AT BIF 9 R BRAE BB (O FRBE T, A4
VA F T8 VR 5 4 T A8 15 25 5 B 4 G PR3 (Sng %, 2017) o FAT il i 238, O A
ARFSE A Sh—im), AR B FE AT LU i B R R O 45 5, T AR B B R R R A
TIRIHREHLA

3. AR EAT S 0 B L TR

X T SE AOBRSEIE REZ I E A B RS, A USRI PR T8k R R 4
B B T, T R BT T AT L, FL AT ks ZESRI RE SR A 2 A )
SR A 2 B 3 e AR o LA B AT 1), 30T AT I 25 B 9 7 A A | T U T A A
FY 45, (SamperISchwartz, 2013 ; Tlyuk 5, 2014 ) i T EE7 IR IORR 6, 7E B B e 5 52 i
oA I 22 B B S IR 5 IS 4, BES7 5 F RO E S I 203 B S e 46 S
XUBS: ISR RO 75 437 A WA R 7 £ A BIFSE S B, ZE BB IO FRBE T, I 20 5 R BUAS B I3 <
TS AR TE A 2G2S BRI , 314 2 2 0 20 b W S 24 1 L7 i . (Maeng
FilTanner, 2013 ). BLAT , A BFFE & B, AU FOTEFE S SE MR 560 72 5 BT  Argo% (2008 )
KB, A B0 75| 0 R 30 2 5 M0 9 355 X T2 i 80 649 77 5 O R4 o 68U, Thakor
(2008 LK , A5 4F KA E I, ARRRIR IR 25 72 b BTN 2R AR IR 4, BETP S R
LB X 2 T 2 AN A A SR WG BB EREE T, I B AR KT BT 1
P BE OCRIOTEMY ST BOR WA S5 2 75 5437 B A 2385 1) S0 W 733K 86 1) BT AT 15
JE LRI AR EAR R

FESE M

[1]JAndrews M, Luo X M, Fang Z, et al. Mobile ad effectiveness: Hyper-contextual targeting with crowdedness[J]. Marketing
Science, 2016, 35(2): 218-233.

[2]Argo J J, Dahl D W, Morales A C. Positive consumer contagion: Responses to attractive others in a retail context[J]. Journal of
Marketing Research, 2008, 45(6): 690-701.

[3]Bell P A, Greene T C, Fisher J D, et al. Environmental psychology[M]. 5th ed. Fort Worth: Harcourt, 2001.

[4]Calhoun J B. Population density and social pathology[J]. Scientific American, 1962, 206(2): 139-150.

[5]Chae B, Zhu R. Environmental disorder leads to self-regulatory failure[J]. Journal of Consumer Research,2014, 40(6): 1203-
1218.

[6]Consiglio I, de Angelis M, Costabile M. The effect of social density on word of mouth[J]. Journal of Consumer Research,2018,

SNEIZ G (F41EF )


http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1086/674547
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1086/674547
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1086/674547
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1287/mksc.2015.0905
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1509/jmkr.45.6.690
http://dx.doi.org/10.1086/674547

45(3): 511-528.
[7]de Angelis M, Bonezzi A, Peluso A M, et al. On braggarts and gossips: A self-enhancement account of word-of-mouth
generation and transmission[J]. Journal of Marketing Research, 2012, 49(4): 551-563.

[8]Desor J A. Toward a psychological theory of crowding[J]. Journal of Personality and Social Psychology, 1972, 21(1): 79-83.

[9]Edney J J. Human territoriality[J]. Psychological Bulletin, 1974, 81(12): 959-975.

[10]Eroglu S A, Machleit K A. An empirical study of retail crowding: Antecedents and consequences[J]. Journal of Retailing,
1990, 66(2): 201-221.

[I1]Eroglu S A, Machleit K A, Barr T F. Perceived retail crowding and shopping satisfaction: The role of shopping values[J].
Journal of Business Research,2005, 58(8): 1146-1153.

[12]Evans G W, Wener R E. Crowding and personal space invasion on the train: Please don’t make me sit in the middle[J]. Journal
of Environmental Psychology,2007, 27(1): 90-94.

[13]Fournier S. Consumers and their brands: Developing relationship theory in consumer research[J]. Journal of Consumer
Research, 1998, 24(4): 343-373.

[14]Glick P, Demorest J A, Hotze C A. Keeping your distance: Group membership, personal space, and requests for small
favors[J]. Journal of Applied Social Psychology, 1988, 18(4): 315-330.

[15]Graumann C F, Moscovici S. Changing conceptions of crowd mind and behavior[M]. New York: Springer, 1986.

[16]Harrell G D, Hutt M D, Anderson J C. Path analysis of buyer behavior under conditions of crowding[J]. Journal of Marketing
Research, 1980, 17(1): 45-51.

[17]Higgins E T, Shah J, Friedman R. Emotional responses to goal attainment: Strength of regulatory focus as moderator[J].
Journal of Personality and Social Psychology, 1997, 72(3): 515-525.

[18]Hock S J, Bagchi R. The impact of crowding on calorie consumption[J]. Journal of Consumer Research,2018, 44(5): 1123-
1140.

[19]Holland R W, Roeder U R, van Baaren R B, et al. Don’t stand so close to me: The effects of self-construal on interpersonal
closeness[J]. Psychological Science, 2004, 15(4): 237-242.

[20]Huang X, Huang Z Q, Wyer Jr R S. The influence of social crowding on brand attachment[J]. Journal of Consumer Research,
2018, 44(8): 1068-1084.

[21]Hui M K, Bateson J E. Perceived control and the effects of crowding and consumer choice on the service experience[J].
Journal of Consumer Research, 1991, 18(2): 174-184.

[22]1lyuk V, Block L, Faro D. Is it still working? Task difficulty promotes a rapid wear-off bias in judgments of pharmacological
products[J]. Journal of Consumer Research,2014, 41(3): 775-793.

[23]Kay A C, Gaucher D, McGregor I, et al. Religious belief as compensatory control[J]. Personality and Social Psychology
Review,2010, 14(1): 37-48.

[24]Kemp S. Digital in 2017: Global overview[EB/OL]. https://wearesocial.com/specialreports/digital-in-2017-global-overview,
2017-01-24.

[25]Langer E J. The illusion of control[J]. Journal of Personality and Social Psychology, 1975, 32(2): 311-328.

[26]Langer E J, Saegert S. Crowding and cognitive control[J]. Journal of Personality and Social Psychology,1977, 35(3): 175-
182.

[27]Levav J, Zhu R. Seeking freedom through variety[J]. Journal of Consumer Research, 2009, 36(4): 600-610.

[28]LiJ G T, Kim J O, Lee S Y. An empirical examination of perceived retail crowding, emotions, and retail outcomes[J]. The
Service Industries Journal, 2009, 29(5): 635-652.

[29]Machleit K A, Eroglu S A, Mantel S P. Perceived retail crowding and shopping satisfaction: What modifies this
relationship?[J]. Journal of Consumer Psychology,2000, 9(1): 29-42.

[30]Machleit K A, Kellaris J J, Eroglu S A. Human versus spatial dimensions of crowding perceptions in retail environments: A
note on their measurement and effect on shopper satisfaction[J]. Marketing Letters, 1994, 5(2): 183-194.

[31]Maclnnis D J, Folkes V S. Humanizing brands: When brands seem to be like me, part of me, and in a relationship with me[J].

EHARNH L AF A TR T ERE

95


http://dx.doi.org/10.1509/jmr.11.0136
http://dx.doi.org/10.1037/h0032112
http://dx.doi.org/10.1037/h0037444
http://dx.doi.org/10.1016/j.jbusres.2004.01.005
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1111/jasp.1988.18.issue-4
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1037/0022-3514.72.3.515
http://dx.doi.org/10.1111/j.0956-7976.2004.00658.x
http://dx.doi.org/10.1086/jcr.1991.18.issue-2
http://dx.doi.org/10.1086/677562
http://dx.doi.org/10.1177/1088868309353750
http://dx.doi.org/10.1177/1088868309353750
https://wearesocial.com/specialreports/digital-in-2017-global-overview
http://dx.doi.org/10.1037/0022-3514.32.2.311
http://dx.doi.org/10.1037/0022-3514.35.3.175
http://dx.doi.org/10.1086/599556
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1207/s15327663jcp0901_3
http://dx.doi.org/10.1007/BF00994108
http://dx.doi.org/10.1509/jmr.11.0136
http://dx.doi.org/10.1037/h0032112
http://dx.doi.org/10.1037/h0037444
http://dx.doi.org/10.1016/j.jbusres.2004.01.005
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1111/jasp.1988.18.issue-4
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1037/0022-3514.72.3.515
http://dx.doi.org/10.1111/j.0956-7976.2004.00658.x
http://dx.doi.org/10.1086/jcr.1991.18.issue-2
http://dx.doi.org/10.1086/677562
http://dx.doi.org/10.1177/1088868309353750
http://dx.doi.org/10.1177/1088868309353750
https://wearesocial.com/specialreports/digital-in-2017-global-overview
http://dx.doi.org/10.1037/0022-3514.32.2.311
http://dx.doi.org/10.1037/0022-3514.35.3.175
http://dx.doi.org/10.1086/599556
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1207/s15327663jcp0901_3
http://dx.doi.org/10.1007/BF00994108
http://dx.doi.org/10.1509/jmr.11.0136
http://dx.doi.org/10.1037/h0032112
http://dx.doi.org/10.1037/h0037444
http://dx.doi.org/10.1016/j.jbusres.2004.01.005
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1111/jasp.1988.18.issue-4
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1037/0022-3514.72.3.515
http://dx.doi.org/10.1111/j.0956-7976.2004.00658.x
http://dx.doi.org/10.1086/jcr.1991.18.issue-2
http://dx.doi.org/10.1086/677562
http://dx.doi.org/10.1177/1088868309353750
http://dx.doi.org/10.1177/1088868309353750
https://wearesocial.com/specialreports/digital-in-2017-global-overview
http://dx.doi.org/10.1037/0022-3514.32.2.311
http://dx.doi.org/10.1037/0022-3514.35.3.175
http://dx.doi.org/10.1086/599556
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1207/s15327663jcp0901_3
http://dx.doi.org/10.1007/BF00994108
http://dx.doi.org/10.1509/jmr.11.0136
http://dx.doi.org/10.1037/h0032112
http://dx.doi.org/10.1037/h0037444
http://dx.doi.org/10.1016/j.jbusres.2004.01.005
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1016/j.jenvp.2006.10.002
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1086/jcr.1998.24.issue-4
http://dx.doi.org/10.1111/jasp.1988.18.issue-4
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1177/002224378001700105
http://dx.doi.org/10.1037/0022-3514.72.3.515
http://dx.doi.org/10.1111/j.0956-7976.2004.00658.x
http://dx.doi.org/10.1086/jcr.1991.18.issue-2
http://dx.doi.org/10.1086/677562
http://dx.doi.org/10.1177/1088868309353750
http://dx.doi.org/10.1177/1088868309353750
https://wearesocial.com/specialreports/digital-in-2017-global-overview
http://dx.doi.org/10.1037/0022-3514.32.2.311
http://dx.doi.org/10.1037/0022-3514.35.3.175
http://dx.doi.org/10.1086/599556
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1080/02642060902720121
http://dx.doi.org/10.1207/s15327663jcp0901_3
http://dx.doi.org/10.1007/BF00994108

96

Journal of Consumer Psychology,2017, 27(3): 355-374.

[32]Mackingtosh E, West S, Saegert S. Two studies of crowding in urban public spaces[J]. Environment and Behavior, 1975,
7(2): 159-184.

[33]Maeng A, Tanner R J. Construing in a crowd: The effects of social crowding on mental construal[J]. Journal of Experimental
Social Psychology, 2013, 49(6): 1084-1088.

[34]Maeng A, Tanner R J, Soman D. Conservative when crowded: Social crowding and consumer choice[J]. Journal of Marketing
Research,2013, 50(6): 739-752.

[35]Mattila A S, Wirtz J. The role of store environmental stimulation and social factors on impulse purchasing[J]. Journal of
Services Marketing, 2008, 22(7): 562-567.

[36]Mead N L, Baumeister R F, Stillman T F, et al. Social exclusion causes people to spend and consume strategically in the
service of affiliation[J]. Journal of Consumer Research,2011, 37(5): 902-919.

[37]Mehta R. Understanding perceived retail crowding: A critical review and research agenda[J]. Journal of Retailing and
Consumer Services,2013, 20(6): 642-649.

[38]Milgram S. The experience of living in cities[J]. Science, 1970, 167(3924): 1461-1468.

[39]0°Guinn T C, Tanner R J, Maeng A. Turning to space: Social density, social class, and the value of things in stores[J]. Journal
of Consumer Research, 2015, 42(2): 196-213.

[40]Pons F, Laroche M. Cross-cultural differences in crowd assessment[J]. Journal of Business Research,2007, 60(3): 269-276.

[41]Pons F, Laroche M, Mourali M. Consumer reactions to crowded retail settings: Cross-cultural differences between North
America and the Middle East[J]. Psychology & Marketing,2006, 23(7): 555-572.

[42]Puzakova M, Kwak H. Should anthropomorphized brands engage customers? The impact of social crowding on brand
preferences[J]. Journal of Marketing, 2017, 81(6): 99-115.

[43]Saegert S. Crowding: Cognitive overload and behavioral constraint[A]. Preiser W. Proceedings of Environmental Design
Research Association (Vol. 2)[C]. Stroudsburg, PA: Dowden, Hutchinson and Ross, 1973.

[44]Samper A, Schwartz J A. Price inferences for sacred versus secular goods: Changing the price of medicine influences
perceived health risk[J]. Journal of Consumer Research, 2013, 39(6): 1343-1358.

[45]Sherrod D R, Cohen S. Density, perceived control, and design in residential crowding and design[M]. New York: Plenum
Press, 1978: 217-227.

[46]Shiv B, Fedorikhin A. Heart and mind in conflict: The interplay of affect and cognition in consumer decision making[J].
Journal of Consumer Research, 1999, 26(3): 278-292.

[47]Sinha S P, Sinha S P. Personal space and density as factors in task performance and feeling of crowding[J]. Journal of Social
Psychology, 1991, 131(6): 831-837.

[48]Sng O, Neuberg S L, Varnum M E W, et al. The crowded life is a slow life: Population density and life history strategy[J].
Journal of Personality and Social Psychology,2017, 112(5): 736-754.

[49]Sommer R. Personal space in encyclopedia of human relationships[A]. Reis H T, Sprecher S. Encyclopedia of human
relationships[C]. New York: Sage Publications, 2009: 1227-1229.

[50]Stokols D. On the distinction between density and crowding: Some implications for future research[J]. Psychological Review,
1972, 79(3): 275-277.

[51]Stokols D, Rall M, Pinner B, et al. Physical, social, and personal determinants of the perception of crowding[J]. Environment
and Behavior, 1973, 5(1): 87-115.

[52]Thakor M V, Suri R, Saleh K. Effects of service setting and other consumers’ age on the service perceptions of young
consumers[J]. Journal of Retailing, 2008, 84(2): 137-149.

[53]Tse A C B, Sin L, Yim F H K. How a crowded restaurant affects consumers’ attribution behavior[J]. International Journal of
Hospitality Management, 2002, 21(4): 449-454.

[54]Wan E W, Xu J, Ding Y. To be or not to be unique? The effect of social exclusion on consumer choice[J]. Journal of

Consumer Research, 2014, 40(6): 1109-1122.

SNEIZ G (F41EF )


http://dx.doi.org/10.1016/j.jcps.2016.12.003
http://dx.doi.org/10.1177/001391657500700203
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1086/656667
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1126/science.167.3924.1461
http://dx.doi.org/10.1016/j.jbusres.2006.10.017
http://dx.doi.org/10.1509/jm.16.0211
http://dx.doi.org/10.1086/668639
http://dx.doi.org/10.1086/jcr.1999.26.issue-3
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1037/pspi0000086
http://dx.doi.org/10.1037/h0032706
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1016/j.jretai.2008.01.002
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1016/j.jcps.2016.12.003
http://dx.doi.org/10.1177/001391657500700203
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1086/656667
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1126/science.167.3924.1461
http://dx.doi.org/10.1016/j.jbusres.2006.10.017
http://dx.doi.org/10.1509/jm.16.0211
http://dx.doi.org/10.1086/668639
http://dx.doi.org/10.1086/jcr.1999.26.issue-3
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1037/pspi0000086
http://dx.doi.org/10.1037/h0032706
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1016/j.jretai.2008.01.002
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1016/j.jcps.2016.12.003
http://dx.doi.org/10.1177/001391657500700203
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1086/656667
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1126/science.167.3924.1461
http://dx.doi.org/10.1016/j.jbusres.2006.10.017
http://dx.doi.org/10.1509/jm.16.0211
http://dx.doi.org/10.1086/668639
http://dx.doi.org/10.1086/jcr.1999.26.issue-3
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1037/pspi0000086
http://dx.doi.org/10.1037/h0032706
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1016/j.jretai.2008.01.002
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1016/j.jcps.2016.12.003
http://dx.doi.org/10.1177/001391657500700203
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1016/j.jesp.2013.07.010
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1509/jmr.12.0118
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1108/08876040810909686
http://dx.doi.org/10.1086/656667
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1016/j.jretconser.2013.06.002
http://dx.doi.org/10.1126/science.167.3924.1461
http://dx.doi.org/10.1016/j.jbusres.2006.10.017
http://dx.doi.org/10.1509/jm.16.0211
http://dx.doi.org/10.1086/668639
http://dx.doi.org/10.1086/jcr.1999.26.issue-3
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1080/00224545.1991.9924670
http://dx.doi.org/10.1037/pspi0000086
http://dx.doi.org/10.1037/h0032706
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1177/001391657300500106
http://dx.doi.org/10.1016/j.jretai.2008.01.002
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1016/S0278-4319(02)00035-X
http://dx.doi.org/10.1086/674197
http://dx.doi.org/10.1086/674197

[5S5]Wegner D M, Wheatley T. Apparent mental causation: Sources of the experience of will[J]. American Psychologist, 1999,
54(7): 480-492.

[56]Whitson J A, Galinsky A D. Lacking control increases illusory pattern perception[J]. Science, 2008, 322(5898): 115-117.

[57]Woodside A G. Outdoor advertising as experiments[J]. Journal of the Academy of Marketing Science, 1990, 18(3): 229-237.

[58]Xu A J, Albarracin D. Constrained physical space constrains hedonism[J]. Journal of the Association for Consumer Research,
2016, 1(4): 557-568.

[59]Xu J, Shen H, Wye Jr R S. Does the distance between us matter? Influences of physical proximity to others on consumer

choice[J]. Journal of Consumer Psychology,2012, 22(3): 418-423.

A Literature Review and Prospects of Social Crowding
Research in Marketing

Shen Manqgiong, Wang Haizhong, Hu Guimei
(Sun Yat-sen Business School, Sun Yat-sen University, Guangzhou 510275, China)

Summary: Social crowding becomes a new research topic in consumer behavior domain in recent
years. It is defined as the experience state caused by the large population density per unit area. At
present, the research on this topic is fragmental, and the domestic research in the lens of consumer
behavior is relatively rare. Therefore, it is necessary to systematically sort out relevant research. This
paper firstly introduces the concept of social crowding and distinguishes the terms of density, perceived
density and physical proximity. It also demonstrates the multiple measurements and manipulations of
social crowding to further clarify the definition of social crowding. Then it describes the research
findings from the negative and positive sides in detail. Specifically, social crowding can induce negative
emotion, lead to withdraw behavior, and influence the status inference. In Contrast, some research
provides empirical evidence that social crowding increases the satisfaction of experience consumption,
such as consumption in the restaurant and in the bar. In addition, social crowding facilitates
compensatory consumption. For example, it leads consumers to become more attached to brands as an
alternative way of maintaining their basic need for belongingness. Meanwhile, this paper discusses the
moderator factors of social crowding, including the view of the characteristic of the crowding
component per se and the relationship between the components. For the characteristic of the crowding
component, culture, gender, personality and product attributions have an impact on perceiving crowding,
and as a result leading to different behaviors. The relationships between the crowding components, such
as the individuals in crowding are in-group or out-group, acquaintance or strangers, also affect consumer
behavior, which can be explained by the social identity theory. Moreover, this paper analyzes the
mechanism of social crowding on consumer behavior from the perspective of consumers’ emotional
response and cognitive processing. Based on the dual-processing model, an automatic affective process
is a domain in the crowding environment, which influences consumer behavior. In view of the cognitive
processing of social crowding on consumer behavior, this paper mainly discusses the control theory to
explain why consumers do compensatory consumption to recover their sense of control, and the

regulation theory to explain why consumers tend to be conservative in the crowding environment. In the
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At last, the paper further puts forward the practical enlightenment to consumers and merchants
based on the principle of unconscious thought, suggests that it is necessary to pay attention to the impact
of unconscious thought on consumers’ complex decision-making under massive information
environment of the internet, and further explores the dynamic coupling of unconscious and conscious
thought in complex decision-making of consumers.

Key words: unconscious thought; conscious thought; complex decision-making; consumer
decision-making; dynamic coupling
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end, it demonstrates the future research outlook in order to advance the concerns and discussion of social
crowding research in domestic academia. It is divided into the implication of social crowding on
marketing and the future research directions. Marketing managements should make good use of the
strengths and avoid the weaknesses of social crowding. For the future research, researchers can further
explore the subset of social crowding, such as well-organized or disordered social crowding, long-term
or short-term social crowding. What’s more, we should explore stronger explanations for some
contradictory existing findings. Finally, further research can expand the crowding background to other
domains, such as health care, tourism, charitable giving, sports events, and so on. In sum, this paper
reviews the influence and mechanism of social crowding on consumer behavior and points out the
possible directions for further research.

Key words: social crowding; social density; consumer behavior
(JwAES . 247T)

SNEIZ G (F41EF )



