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T7 G 48T 21 201 84F T AR A TH B8 B 23 A 2 X W T2 44 TH B 8 < XU — I Ay il 1)
AL RGN XA P AT T 28 o5 R 22850, T B R D) 1 5 Zyufie i 1 s LT 2%
HAWEZEFENZ — (T REEZE2,2019) A, BE TS EESm NG T GRS H)
TP BEATRLE ), A20204F 12 7 FFAARTHEAT , 2R 2898 B A2 B i 1 24 SR FH (30 2% B N A
KA, Z2 EHTFIENIE AnAaT 5200 75 2 27 1Y WA S e SR e 7

ZETHT EREE AR S W — A 27 f8s = E U Bt Tl A8
B RS AL B 7 58 oA e 5 E T IR G IE R S A0 B 521 : Gong %5 (2019 ) .ChenFll
Rao(2007) .Ertekin% (2019 )#R CTE T “Hr b4 B 3 A 17 ZE M0 2800 X 2 25 W7 S B2
5 WA SRR 52 T LA KOS 7 it i RN PR s il o (EU: , EL T2 S5 8R 0 S R i  shl —
DL Z BTGk = PR o B I, ASBIESRRE 25 6 Rl S B ) 22 E AT AR 8 O =X, ZERGE S
ISR AT IE M, LR 2 S )7 8 5 B — Y4007 SXHE 2 s A A, 2
BT RGH RER THRARNE S AR N T P& e B b AN 4, B AIG
TINHTR P o T2 A5 BE S A 7 (8 % AR 55 RN 00 0 0 AR 6% L 8 i 91 2% 5 0T vl RO 42 1 4 W
(BloemerfDe Ruyter, 1998 ; Berry%, 2002 ) , Rl It , 2 HEXE LI 2 ST 4107 R A IE 9%
FHINH RGN P AR5, IR BT S FUU BN G 25 b, Z 4Ty 8 2 FARTH
TeB AN P |, 450 9 3 B B R L %, S 80 9 8 DA RN K R A AN
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T 2 (LR L 7 w2 B2 B/ N T 4007 SRR RSS20 5 Prdn o7 A g 34
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Coulter, 2007 )55 o K AT FIAF 5T G T 4007 SRR 0 7028 SO oA X ey 5%
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HRE I B BAL T KK 738 (Aydinli%s | 2014)  H I, FEdT 0 & TE 2 s
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AT, 1 2% 2 X 72 fl 0 ) 4 JBR B {IK (Lee flLabroo, 2004 ; Reber5, 2004 ; Jiang %,
2016) o X J&KNTH 28 3 2 ANt i PR LTl HAan il 45 g 28 8 55 54 T 4 P AR DG i
Bf, BUSE AT 50 S 4R s SCy S RE , AT 4 sk SR ERIT L , BEAS 45 TH 2% B R T8 S A R s
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BT X6 IR 25 T BE T B PN , B e e 1 2 3 5 IR S5 (ELAY T3] ( ThompsonFllInce , 2013 )
U, BAT I i 1 SRy 2% 2 3 W K B SR AL b ) S B 4y, S 9
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T B —T 0 s AR BT S A, T 3% B — T A 2 TN A e T B 25 5
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(dominance ) =4k & 4H i, B HEE 4400, 755 4743, Cronbach’s a3 57124 0.759 .0.592 Fl1
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SD=1.243; M, =5.46,SD=0.948) . %5 XF Wi Fp 4701 7 23401 7 B2 /N g 1 W G I8 385 22 5
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oS58 MR ER R SET101 A (62.4% ot 4RI 2 823.2342.815 ), fibfi T3 i
WG LSRR, 2 55 WML AT RIS\ g . Bk, 2 58 HERE A
CUBFAESELR E I 5 W S5 — 3K 2 298 T Y AL, I KRt T 2 S dn A s —Irfn i fp
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WA R () IR R HEE AOGEER .
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Hy T WS TR TS i 9t 100% [ g o g
2 ML — T 90 09 G 45, 9550 1 AR 20% 1 79.6%
Logistic I, 46 97 118 B 1 1 25 B ol 7.2%
(0= /BT 1= 4T) KT S0 5 = i |
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(p>0.2)
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Prin(z=—4.143,p<0.001) ML A5, ZEXFHTFOFE EE RO AW, KEZB S 5 H N —rfn 5L E
PrdnegdrFodE B AR R, S e AT BT R T BT 00 B AR [ 59 A EK A 430 A
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(—) LB 52 5%

SEEG2R T AR R AR (Prn % ZHEHvs Ho—) Sk H IS N1004 2 5 5 58
T FI3(58.1% &k, SFIAER L 24314417 ) S 5 HEFEME S B O BEHEL iy
Y- 15 W S — Z2 0 A 306 FH i o 0 T 2 B A AP 7 o P A S 8 B LA R T T i R,
319.77C. 2 5 Z BEBENL A B B —Fh AT 00 R4l . £ EPr Al A/ BTy o0 Y irdn,
TTEAIH30070I8 10T ; JE A TC T TS L0570 ; I HE G 05 100508 107T 5 157004 75 . B —4r 1
HE BN AT R W 5T, E300CIR 6070 . IR 1 7 22 1k 2 7 BEAR TR

TSGR RS 0 o, S S R ST g | I, Her i SE R R 9 S I (1=AE AR,
9=E# 5 ) (Gong%F,2019 ) s Hrik 51 J7 (I 35k 4 FH Cai% (2016 ) (Cronbach’s ¢=0.951) , f 4
TR R0 2 T R A 2 X AT O 2O S I | 7 A 2 X R T =
A2 R R 77 (9m i R, 1=3E %8, 9=3E% & ) Bl 5 , =5 8 75 28 50 SN0 It 45 1 ) 5
(AlterFllOppenheimer, 2009 ; Dragojevic%:,2017) (Cronbach’s 0=0.955 ) , il $5“FR REAL 75 2 Hui T
AL B S A B TR RS TR OB L T R 2 O B R I B << TR RE A A S M
FEAZME ) R R TR RE S A M R A e O 5 (905 3 1=TAE W AN, 9=k
[ H2 T ok, 2538 W B JBHI T S FL R I 0, 12 28 204 ] Packard % (2016 ) FlDahl 55
(2015) (Cronbach’s 0=0.963 ) , M| 3514, 45 5 15 3K L7 it P9 SI2 G A TRl 8 1) FR i A5 3K 6 7
st (4 S 52 T ALV 9% TR 1 TR A S 7= i () S S DAY 9% R R < FR B Aok S =
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A Discount Added Is an Obstacle Created: The Impact of
Multiple Discounts on Consumer Decisions

Wang Xin, Xiao Chunqu, Zhu Hong
( School of Business, Nanjing University, Nanjing 210093, China )

Summary: Numerous and complicated forms of discounts are becoming ubiquitous in promotion

activities. Compared to a single discount, multiple discounts refer to a promotion package with more
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than three discounts, for example, Harris Teeter, an American supermarket chain, provides triple
coupons; Double Eleven Shopping Carnival in China adopted multiple discounts for several years,
e.2.,“¥ 100 off”, “¥ 20 coupon” and “Additional ¥ 5 off”. Researchers have noticed the impact of
double discounts on consumer judgment, attitude and decisions, but the impact of prevalent multiple
discounts have not been explored. Calculating multiple discounts brings high cognitive load for
consumers and ruins the enjoyable shopping experiences with exhausting math problems. The lowered
cognitive fluency deteriorates sellers’ images. Consumers infer the sincerity of sellers through their
experienced consistency of sellers’ promotion slogans and actions. We propose that, multiple discounts
decrease consumers’ cognitive fluency, then reduce their perceived sincerity of sellers, thus attenuating
consumers’ willingness to purchase. Based on the numerical cognition, we conduct 4 studies to explore
the effect of multiple discounts. Study 1A and 1B find that consumers prefer a single discount to
multiple discounts, no matter how much the discount offered. Study 2 examines the chained mediation
effect of cognitive fluency and perceived sincerity on the impact of multiple discounts on consumer
purchasing intentions. Study 3 finds that consumers’ concern for sales moderates the effect. Specifically,
consumers with less concern for sales do not have significantly different preferences for those two
discounts, whereas consumers with higher concern for sales prefer single discount. Study 4 introduces
post-discount-price presentation as a moderator. The results show that when providing post-discount-
price, the effect of multiple discounts disappears, but if sellers do not provide the final price, the effect
remains significant. Additionally, alternative explanations such as discount depth, perceived quality,
familiarity and emotions have been excluded. This research contributes to the discounting format and
numerical cognition literature. First, we distinguish and compare the impacts of the multiple discount
promotion and the single discount promotion on consumer decisions. Second, through the mediation
analysis, we explore how the promotion design impacts the whole process of consumer cognitive
processing, attitude formation and purchase decisions. From a managerial perspective, this research
offers theoretical guidance and feasible tactics to help marketers to design and present discounts. First,
sellers should choose single discount rather than multiple discounts when setting up the promotion
design. Second, online recommendation systems can profile consumers’ concern for sale, then push
multiple discount activities to consumers with high concern for sales. Third, when sellers have to choose
multiple discounts to cooperate with platforms, directly presenting final price helps to lessen the
negative effect of multiple discounts.

Key words: multiple discounts; promotion; cognitive fluency; perceived sincerity; concern for
sales
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